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DID YOU KNOW?

Asian Americans represent one of the most powerful consumer groups in the U.S., yet advertisers and media

companies have underinvested in this demographic.

the average in AAPI buying

multicultural power today and is
buying power per projected to reach
Asian American.l S1.9T by 2026.12

[1] Nielsen, eMarketer (INSIDE INTELLIGENCER) & 2020 Census
[2] Asian American Advertising News | May 2025
[3] 2025 Diverse Intelligence Series | Breakthrough ROI: Investing in Asian American audiences and media
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Yet, there is no platform that exclusively highlights AAPI
narratives... until now.
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WHAT IS CHIMETV

ChimeTV, powered by GoldenTV, is the only 24/7 Asian and Pacific Islander
English-language general entertainment cable channel, showcasing API culture
through a diverse range of scripted and unscripted content.

ChimeTV is available on cable in 41 U.S. states through the SPECTRUM TV® SELECT
PLAN.

CABLE & SATELLITE
DIGITAL
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OUR VISION

We aim to become the Leading Multi-Media Company that Enlightens, Empowers,
and Entertains the Global AAPI Community.

We consistently provide authentic entertainment and relevant information that
informs, inspires, and empowers Asian American & Pacific Islander communities.
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API Entertainmet

CABLE/SATELLITE

10M+ HH at Launch
Coverage in 41 U.S. States
All Top AAPI DMA's

30M+ HH by 2024
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STREAMING

CTV/OTT/VOD

1M Global Monthly Viewers

STREAMING ON:
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WHY NOW?

The Asian American population is “Everything Everywhere All At Once” is
one of the fastest-growing the fist movie to win six above-the-line
demographics in the U.S., increasing Oscars

by 13% in the past 5 years

7% of female characters and 6% of “Kpop Demon Hunters” ranks No.1in
male characters in the top 100 grossing Highest Weekly Viewing in the U.S. with
movies in the United States were Asian a total of 1.12 billion minutes

- AAPI talent is underrepresented in TV

and film

Audiences are eager for AAPI content. Yet, no AAPI-focused platform exists.
The time to change that is now.
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AAPI INSIGHTS

The Asian population in the United States has significant economic buying-power and influence.
In the last two decades, the AAPI population nearly doubled. It is projected to surpass 46 million by 2060.

The U.S. has the highest streaming revenue
compared to other countries. From 2022 to
date, Asian Americans have spent 32.9% of
their media time streaming.!3!

There are 4.7 billion Asians in the
entire world and 20 million Asian
Americans in the U.S.

More than 200M content creators exist
globally. About 35k YouTube channels have
over 1M subscribers, and 3.32% of Instagram
accounts have over 100k followers. 4

95% of U.S. born Asian Americas speak
English proficiently 2]

Netflix has committed $1.9B to

content creation in Eastern and
[5]

Most recent streaming data in the U.S.
shows $169.9B revenue for 2022 with
over 20k streaming apps and 1,500- Southeast Asia.
2,000 FAST channels.[

[1] From margins to mainstream: Asians and Pacific Islanders in Hollywood | McKinsey & Company
[2] Streaming in the United States - statistics & facts | Statista

[3] The Gauge | Nielsen

[4] 20 Creator Economy Statistics That Will Blow You Away in 2023 | Influencer Marketing Hub

[5] How Much Netflix Spent on Content in 2022: $16.7 Billion, Down 5% | Variety
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AUDIENCE PROFILE: UPSCALE,
MOTIVATED & DESIRED

Median HHI College Education STEM
% 25%
Hold a Bachelor’s Degree or Higher P25+ Work in STEM

FaaiHisenIhali b i Best of ANY Ethnic or Racial Group Compared to ONLY 10% of All Workers

With a College Degree

Own Their Own Home Language Median Age
Live in Multi-Generational HH P5+ Speak English 10% Lower Than U.S. Population
+80% Higher Than U.S. Population 65% are Multi-Lingual

Asian American Advertising https:// asianamericanadvertising.com/media-consumption






Spot Buys

Program & Genre
Sponsorship

Billboards

Tagged Tune-Ins

CTV-OTT

Direct 1/0O
Programmatic Direct
VOD Bumps
Social Posts
Digital Media

Influencer Posts

CAMPAIGNS &
EVENTS

Asian Love Town Halls
Media Screenings

Employee Of The Year

BRANDED
CO-PRODUCTION

Custom Episodes

Product & Content
Integration

Short Form: Digital,
Linear, & Social




1500+ 200+ 100% AAPI 70% 50%



KEY TAKEAWAYS

Fuel Growth of
AAPI Content

Minority AAPI Only AAPI English Hyper Target
Owned Language Channel Upscale
Audience







