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YOUR STRATEGIC PARTNER FOR GROWTH
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My Code is a 
culture media 
and marketing 
platform for 
growth 
audiences. 

Music | Sports | Fashion | Entertainment | Lifestyle

We:

Across:

DECODE 
consumer 

motivations 

DEVELOP 
strategies for your 

audience

DIRECT
your brand into 

the right spaces



33

IMPACT OF 
GROWTH 
AUDIENCES

Gen Z is the most diverse generation to-date, shaping 
culture, what’s next, and influencing buying behaviors. 
Their buying power is unprecedented and what’s more 
- they are made up of diverse codes. 

If your brand doesn’t have a plan to show up in culture, 
you risk irrelevance, shrinking market share, and giving 
competitors the chance to capitalize on your 
disconnects. 

$2.7T
Gen Z’s spending 
$2.7T in 2024, and 
Bank of America 
projects this to 
increase to $12.6T by 
2030.

50% Gen Z is shaping 
culture – and they’re 
50% diverse.

$17.40
For every $1 invested 
into inclusive media 
and advertising by 
GroupM clients, the 
Sales ROI* was $17.40.

Source: 
1. EMarketer, via Bank of America https://content-na1.emarketer.com/gen-z-spending-trends-financial-strain
2. Pew Research Center, U.S. Census Bureau projections, 2024 - Gen Z is 48% diverse. 
3. Group M Stat: New Majority Now Coalition 

https://content-na1.emarketer.com/gen-z-spending-trends-financial-strain
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WHY MY CODE
EXPERTISE

PERFORMANC
E

We know what’s new and what’s 
next and  create actionable 
solutions for our partners.

Consistent above- benchmark 
performance in CTR, brand 
favorability, brand consideration, 
and ad recall.

LEGACY
A decade in the business, we’re a 
proven partner… 
and we can back it up.

SCALE
71M unique growth audience 
consumers across 20 O&O 
brands and 1,000+ strategic 
publishing partners. 
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EMBED 
YOUR 
BRAND IN 
CULTURE  

 71M Users

Gen Z 28M Millennial 43M 

Black 16M

AANHPI 8M LGBTQIA+ 12M
Source: Comscore April 2025

Hispanic 17M 

67% of total U.S. 
Gen Z consumers reached.
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WORKING WITH MY CODE
With My Code, you can run MEDIA, you can create CONTENT, and you CAN 
DO BOTH, increasing your reach and engagement among growth audiences.

Creators with The Culture Suite

Creator Swarms

Creator-Shot Collabs

Creator Immersion Days

Premium Content Creation

Editorial - Sponsorships & Advertorials

Experiential/Events

CONTENT
OTT / CTV

Digital Audio

Display

High-Impact

Premium Video

In-Article Video

Custom Ad Unit Creation

MEDIA

Capabilities

INSIGHTS + STRATEGY
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1.5X
above industry 

benchmark 2

2.2X 4.2X

MY CODE OUTPERFORMS 
INDUSTRY BENCHMARKS  

3.9X
above industry 

benchmark1

Sources
1) All MyCode display campaigns 1/1/24 - 5/15/24 (.2%) compared to IAS CTR display benchmark of .07%.
2) Intelligence Center from My Code, Analysis My Code Online Lift Campaign Measurement Studies conducted in 2023 across Entertainment, Alcohol, CPG (Household, Consumable, Personal Care), Consumer Electronics, Auto, Tech, CPG (Pet), and Personal 
Finance categories, March 2025 (Benchmarks - Ad Recall: 0.6 pt.; Brand Favorability: 0.3 pt.; Brand Consideration: 0.4 pt.)

CLICK THROUGH 
RATE

above industry 
benchmark 2

above industry 
benchmark 2

AD RECALL
BRAND 

FAVORABILITY
BRAND 

CONSIDERATION
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MY CODE 
RELEVANCE 
ENGINE 

CONTENT & 
CREATORSMEDIA

DATA & INSIGHTS

STRATEGYMEASUREMENT & 
OPTIMIZATION
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THANK YOU


