.5 MEDIACO

{*

=




IR

WHO WE ARE

MEDIACO PORTFOLIO

WAYS TO ENGAGE

MEETING THE BRAND PROMISE
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WHO WE ARE

MediaCo is a minority certified, diverse owned, diverse
targeted media business. We stand at the forefront of
entertainment and news, uniquely positioned as a leader
in reaching multicultural audiences.

Through our diverse portfolio of digital, television,
radio and events properties, we engage visitors each
month, delivering a dynamic mix of free, ad-supported
streaming and terrestrial entertainment, music, and
news across all major media platforms and on all devices.

“Companies need to reflect the audience and the
content the audience is looking for” - Soo Kim, Standard
General




For more details, watch the video



https://app.box.com/s/hy4jvqzvtmohmacrn961gdvj8l2tiifv

VIDEO

+ Digital
e LinearTV

AUDIO

* Terrestrial Radio
* Streaming Audio

EVENTS

* Live Concerts
« Community Events

MEDIACO

We are the leading diverse-owned multicultural media company
for the New America reaching 20 million* across all platforms.
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*Sources: (Network TV) Nielsen Media Research NPower Reach & Frequency Report, average monthly total day P2+ reach for Estrella Network based on 1-minute qualifier; 75% custom unification. (Estrella TV FAST Channels) based
on latest monthly total unique households for Smart TVs and free streaming TV apps through Amagi TV reporting as well as FAST Channel dashboards of specific apps. (Audio) Nielsen Audio, Dallas-Houston-Los Angeles- 5
Riverside/San Bernardino-New York Metros, Jan-Dec 2024 (12 month average), Weekly Cume Persons 6+, Mon-Sun 6a-12a. (Social Media) Total Subscribers of YouTube and Facebook network and show pages.



STREAMING DIGITAL VIDEQ

OTA & MVPD BROADCASTTV

MEDIACO

MeidaCo Video MediaCo Audio MediaCo Events
EstrellaTV HOT 97 New York WELS Presents - Circle of Sisters
Estrella Mews & WELS MNew York E HOT 97 Summer Jam
CINE EstrellaTV g La Buena New York g;" HOT 97 Winter Jam
EstrellaGames < LunaMNew York ;

CuriosityEspanaol g Que Buena Los Angeles S Cinco de Mayo Festivals
Curiosity Animales o] La Ranchera Dallas I Fiestas Patrias
Curiosity Motores g La Raza Dallas
HOT97 TV E LUMA Dallas
La Raza Houston
ElMorte Houston
KRCA 62.1- EstrellaTV Los Angeles WOQHT FM 97.1 - HOT 87 NEW YORK
KZIL 61.1 = EstrellaTV Houston WELS FM 107.5 - WELS NEW YORK
KETD 53.1- EstrellaTV Denver o KBUE 105.5- QUE BUEMA LOS ANGELES
WASA-LD 24.1 - EstrellaTV New York 3 KBUA94.3-QUE BUEMNA LOS ANGELES
WGENTY 8.1- EstrellaTV Miarmi % KEBMN94.3- QUE BUEMALOS ANGELES
WHOT TV 66.1 - Atlanta é KMNORS93.7 - LA RAZA DALLAS
W___TV00.1-0Orlando 2 KBOC 98.3- LUNA DALLAS
W___TV00.1=Chicago E KZZA108.7 - LA RANCHERA DALLAS
WASA LD 24.2 - New York = KTIM98.5 - LA RAZA HOUSTOMN
KNTE 101.7 - LARAZAHOUSTON
KQQK107.9- EL NORTE HOUSTOM
2 Don Cheto Al Aire
% EBRO in the Moming

MEDIACO
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Counter programming strategy across all video platforms with irreverent and sensational
entertainment content.

*  Regional Mexican music Topical entertainment, music and sports

* Honor Estrella legacy content e Don Cheto Al Aire e AlarmaTVv

* In-the-moment lifestyle and storytelling * TengoTalento, e Cien Latinos Dijeron
Mucho Talento e Seasonal calendar,

* Fan-favorite sports, particularly live e Tigres monthly themes

Showcase important cultural themes
MEDIACO



RADIO TALK SHOW
7-10 AM PST /10 AM-1 PM ET

Don Cheto Al Aire

The only morning radio personality universally embraced by Hispanics
across generations, with a deep connection to families from all walks of
life. His bilingual content resonates with every segment of the Hispanic
community, making him the most versatile figure in both radio and
television. As a musician, singer, dancer, stand-up comedian, actor,and

national TV and radio host, he brings a unique blend of talent to the
airwaves.

Groundbreaking content that will be broadcast live across multiple
platforms. The new morning show airs with a full cast bringing energy
and entertainment to every segment. Additionally, the show will be
livestreamed on EstrellaTV's FAST & AVOD platforms.

¢- esTreLLaTY MEDIACDC 8


https://app.box.com/s/pjiga10knyxjx52xtv7tga1mnzmkeemv

GAME SHOW
WEEKDAYS AT 7PM

100 Latinos Dijeron

Mexican comedian Mau Nieto hosts the Spanish language version of one of the
most successful game shows of all time, “Family Feud.”

Two families face each other and must answer questions thinking about the
most popular responses that have previously been made to 100 Latinos. In the
first stage of the contest, the teams will face each other during 4 rounds of
guestions, winning singles points in the first two rounds, doubles in the third
and triples in the fourth round. The team that reaches 300 points first will
advance to a second stage and the excitement of the game will increase as they
will have the opportunity to go to the quick question round and win a cash
prize.

New episodes will premiere in 4Q.

-¢- esTreLLaTY MEDIACD o


https://app.box.com/s/kp9cb7omo5rrf6xulnmz9jxiolqmdono

OBJETIVO
FAMA

GALA

REALITY COMPETITION
SATURDAY NIGHTS

More than a show — it’s a journey that transforms lives.

For the first time ever, kids are taking over Tengo Talento, Mucho Talento. Talented and charismatic
children ages 6 to 15 will light up the stage with music, dance, and surprising acts that will inspire,
move, and entertain audiences nationwide. Each night will showcase raw talent, creativity, and
unforgettable stories that prove true talent knows no age. Led by Pepe Garza and guided by the
audience’s voice, the judges will face the exciting challenge of discovering television’s next rising
star.

Broadcast & Distribution

* Weekly primetime broadcasts for 14 consecutive weeks

« EstrellaTV will serve as its official broadcast home in the United States.

+ Multiplatform Distribution: Broadcast on EstrellaTV, Streaming on
EstrellaTV's FAST channel, On-demand via the EstrellaTV app (AVOD)

¢- esTrReLLaTY MEDIACOC 10



SPORTS
DAY/TIME TBD

NEW SEASON JULY - DECEMBER 2025

Tigres Liga MX Soccer — Experience the excitement of every Tigres Liga
MX soccer match both men and women with live Spanish-language
coverage on EstrellaTV, EstrellaTV FAST and the EstrellaTV App. Each
match features passionate commentary, expert analysis, and exclusive
access from the stadium, delivering an immersive experience that
celebrates the intensity and pride of one of Mexico's most iconic clubs.

Tigres has the #1 fanbase and highest growth in the last 10 years - the
club with the most winning record in the past 20 years with 6
championships.

As of May 13,2025, Tigres UANL has advanced to the semifinals of the Liga
MX Clausura 2025 tournament. They secured their spot after a 2-2
aggregate draw against Necaxa in the quarterfinals, progressing due to
their superior position in the regular-season standings.

Partner with Estrella MediaCo's cross platform solutions to position your
brand in the center of the field.

Watch the Sizzle Reel >

-¢- esTrReLLaTY MEDIACD 1


https://app.box.com/s/g1d3c78oz2cxumh6m7yx589pag90fhkw

SPORTS
DAY/TIME TBD

Fatbol Club Judrez, coommonly known as FC Juarez or "Los Bravos," is a
professional football club based in Ciudad Juarez, Chihuahua, Mexico.
Founded on May 29, 2015, by a bi-national consortium of six families—two
from El Paso, Texas, and four from Ciudad Juarez—the club marked the

return of professional football to the city after the dissolution of Indios de
Ciudad Juarez in 2012.

As of the Apertura 2024 season, FC Judrez finished 12th in the regular
phase but did not qualify for the final phase of the competition. The club
continues to strive for success in Liga MX, aiming to build on its
foundation and achieve greater accomplishments in Mexican football.

Partner with Estrella MediaCo’s cross platform solutions to position your
brand in the center of the field.

¢- esTrReLLaTY MEDIACC 12



COMBAITE
G LOBA.L

SPORTS
DAY/TIME TBD

Combate Global, the premier Hispanic Mixed Martial Arts (MMA)
franchise, is arriving in the United States through the screen of EstrellaTV.
Known for its high-energy fights and deep cultural connection to Latino
fans, Combate Global has become one of the fastest-growing sports
properties in the world.

To build excitement and prepare audiences for what's to come, EstrellaTV
will broadcast two special Combate Global events this year:

* September 2025

* November 2025

These events will preview the adrenaline, athleticism, and storytelling
that define Combate Global. Starting in 2026, EstrellaTV becomes the
exclusive home of Combate Global's full season, bringing the best
Hispanic fighters live to audiences nationwide. This partnership delivers
premium MMA content that speaks directly to Latino fans, blending
sports, culture, and community like never before.

-¢- esTrReLLaTY MEDIACC 13



Curiosity

EXPLORA

Curiosity

A NI MAI

Curiosity

MOTORES

EstrellaTV is partnering with Curiosity to bring part of their acclaimed
catalog to our lineup. This collaboration expands our offering with
premium documentaries and factual entertainment covering:

Science & Technology
History & Society
Lifestyle & Culture
Nature & Exploration

Curiosity is known for cinematic storytelling and educational value,
appealing to diverse audiences including families and younger viewers.
By integrating this content, EstrellaTV will enrich variety, engage new
segments, and strengthen its brand as both an entertainment and
knowledge destination.

Together with Curiosity, we deliver content that is exciting, relevant, and
enriching, ensuring steady growth in reach and engagement.

¢- esTrReLLaTY MEDIACD 14



TENGO TALENTO, MUCHO TALENTO
PEQUENOS CON TALENTO

REALITY COMPETITION

PREMIERING OCTOBER 16 - NOVEMBER 26TH

NEW EPISODES MONDAY-THURSDAY AT 8PM; BEST OF RECAP ON FRIDAYS AT 8PM

7Y e

hﬂ‘pn»

For the first time ever, kids are taking over Tengo Talento, Mucho Talento. This
unprecedented competition will bring together the most talented, mischievous, and
curious children between the ages of 6 and 15. With their energy, creativity, and charm, they
are ready to shine on the big stage and steal the hearts of viewers across the country.

Each night will be a celebration of raw talent and emotion. From touching musical
performances to jaw-dropping dance routines and surprising acts, these young contestants
will make us laugh, cry, and feel inspired. Their stories and determination will remind us
that true talent knows no age.

Leading the judges is none other than Pepe Garza, who, with his keen eye for star power,
will guide the panel in discovering the next big name in entertainment. With the help of
the audience, the judges will face the exciting challenge of choosing which young
performer will become television’s next rising star.

-¢- esTrReLLaTY MEDIACOC 15



v VIDEO: LINEAR
UNIQUE, UNDUPLICATED AUDIENCE

e 41%
(o)
' T 48/0 UNIMAS 529%
62% LT, TASTEET. 1, 59% TELERLRDG
Exclusively Watch Estrella Exclusively Watch Estrella Exclusively Watch Extrella
Watch Estrella & Univision Watch Estrella Telemundo Watch Estrella & Unimas

MORE THAN 1/3 OF P18-49 TV VIEWERS EXCLUSIVELY WATCH ESTRELLA
AND NO OTHER HISPANIC NETWORK
MEDIACO
16

Source: 2025 average monthly audience duplication (Jan-Aug calendar months); P18-49 Mon-Sun 7p-11p, Live+3Day, Primary Feed.



MEDIACO EXPANDS ESTRELLATV NETWORK WITH LAUNCH OF
ESTRELLATV NY ON WMBC-TV

WMBC 63 & CHECK YOUR LOCAL LISTING
OCTOBER 20, 2025 LAUNCH

MediaCo launching WMBC-TV in New York on October 20th,
a full-power HD station now airing EstrellaTV, one of the
fastest-growing Spanish-language broadcast networks in the
U.S. Broadcasting from One World Trade Center, WMBC-TV
will reach over 20 million viewers across the New York
metropolitan area.

E sT R E L LATV This launch represents a major milestone in MediaCo’s
expansion into the nation’s most influential Hispanic media
market, strengthening EstrellaTV's position among the top

WMBC NEWYORK 63 three Hispanic networks nationwide.

The expanded reach provides new opportunities for advertisers
and reinforces MediaCo’s mission to deliver culturally relevant
content to multicultural audiences.

¢- esTreLLaTY MEDIACO 17


https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
https://www.businesswire.com/news/home/20251014126396/en/MediaCo-Expands-EstrellaTV-Network-Footprint-with-Launch-of-WMBC-TV-in-New-York?utm_campaign=shareaholic&utm_medium=copy_link&utm_source=bookmark
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HOT 97 LANDS IN ATLANTA WITH THE LAUNCH OF WHOT-TV

WHOT-TV Atlanta - A New Era in Hip Hop Television

ATLANTA

Preview the content:

?sh

I

Hip Hop Culture Just Got Bigger

HOT 97, the epicenter of hip hop, is bringing its iconic brand to television in Atlanta with the
launch of WHOT-TV.

In partnership with TRACE, the global media powerhouse dedicated to Afro-Urban music and
culture, WHOT-TV will be the go-to destination for music, lifestyle, and culture that resonates
with Atlanta’s vibrant community.

The newly rebranded station will begin showcasing HOT 97's signature blend of music,
lifestyle, and culture at 12201AM on Thursday, October 30, 2025.

Why WHOT-TV?

The First Market: Atlanta - the cultural capital of the South and one of the most influential
Hip Hop hubs in the world.

Global + Local: HOT 97's legendary voice in hip hop + TRACE's global reach in Afro-Urban
entertainment + Atlanta’s unique local stories.

Unmatched Audience: Delivering premium programming for young, diverse, and highly
engaged viewers who drive culture, fashion, and trends.

Multi-Platform Reach: Across all platforms distribution means advertisers reach audiences
everywhere.

Trusted Brand: HOT 97 is synonymous with credibility in hip hop. Partnering with WHOT-TV
aligns your brand with authentic culture.

This is just the beginning. Atlanta is the first step in WHOT-TV’s expansion into additional
U.S. markets.

MEDIACO


https://vimeo.com/1124027009/b88c2ed69e?share=copy
https://vimeo.com/1124027009/b88c2ed69e?share=copy

Source: MRI-Simmons, 2024; LG Ad Solutions Inclusion Screen Series 2024

HISPANIC CTV VIEWERS...

94% of Hispanic Americans have access to CTVs, and most prefer
streaming - meaning CTV platforms are a strategic place to find
Hispanic viewers.

Prefer and watch more free ad-supported streaming apps,
representing more ad opportunities to reach Hispanic audiences.

Pay more attention to streaming TV ads and find them to be more
relevant, reinforcing the effectiveness of CTV advertising.

Value diverse content, and 63% prefer ads that portray diversity -
showing the importance of diversity in both content and ads.

51% of Hispanic CTV users pay more attention to ads in Spanish,
informing content vs. advertiser language strategies.

More likely to take action after seeing TV ads, highlighting how CTV can
serve performance marketing objectives.

MEDIACO



"/ MEDIACO VIDEO DICITADETRATECY
DISTRIBUTION PARTNERS

SAMSUNG VIZIO @16 Roku =gty tuln pluto@ Prmevideo

Our digital strategy is to make our content available everywhere for-FREE. Q
. . ;
No subscriptions, no paywalls. FREE! MEDIA

‘ 20




DIGITAL AUDIENCE PROFILE

Our Audience
Top 10 Video DMA
1 Los Angeles
1T7TMM+ 2. New York
MONTHLY UNIQUE VISITORS 3. Chicago
4 Houston
3.6 BILLION STREAMING s s
MINUTES IN CY 2024 {+16% OVER PY) 6. Miami
7. San Francsco
B. Washington
9. Sacramento
10. Atlanta
Age of Users Languages Gender
Bilingual
18-24 45-54
25-34 54-64
35-44 [ YA

m m Spanish

Affinity For In-Market For

Pet Lovers Mobile Phones
Sports Fan Luxury Shoppers Women's Apparel Employment
30 Minute Chef Family-Focused Home Décor Credit & Lending
Avid News Readers  Business Banking Services Credit Cards
Fast Food Cravers Professionals Motor Vehicles (Used) Apparel &

TV Lovers Value Shoppers Men's Apparel Accesories

-<>- esTrReLLATY MEDIACDO 21



DIGITAL CAPABILITIES

Ways to work together

- Direct to 10
- Programmiatic
« PMP (Support all major DSP’s)

- Format: CTV, OLV, Display and Audio
Video length (15', 30’, 45', 60', 90', 120")

DSP O theTradeDesk yahoo!/ P i

SSP Partners FREOWHESL &f Microsoft Il PubMatic Magnite
Measurement DV Dowtivierty |ASIZE . D SAMBATY

Creative INNOVID @ DV datisvety © Sizmek
Viewability DV tosleverty |ASEZS
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Governor-Elect Mikie Sherrill Lays Out Her

Doy Ono Diane Dolatianchin W/ Mamaclani
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THE DEJA
VU SHOW

TRADITION OLV VIDEO

Your brand connects with a passionate
audience that loves our bold, culturally
resonant programming - news, reality, comedy,
and prime-time entertainment that keeps
viewers coming back every day.

Deliver your message across TV and streaming,
maximizing reach and frequency while staying
connected to the culture, values, and stories
that matter most to Hispanic and Multicultural
America.
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SPORTS: BALLY'S LIVE

Unlock premium programmatic access to live sports
inventory including Liga MX and our latest edition, Bally
Sports powerhouse regional coverage with tons of
different sports content.

If your demand is looking to win big with high-impact,
brand safe environments, this is your moment.

~ avp @
ispogrs rv

-¢- esTrReLLaTY MEDIACO 24
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UNLOCK THE POWER OF OUTDOOR ADVERTISING

HYPER-TARGETED MEDIA THAT MOVES PEOPLE MEDIACO OO H

Pinpoint your audience wherever they are - by demo, ZIP : g
code, event, or high-traffic hotspot. Our mobile formats powered by .e;n L uvsxvislsm
are custom-routed to hit your exact targets at the right tﬂr )
place, right time, every time. < =

DIGITAL + PROXIMITY POWER

Take your message further with our exclusive
Shadowfencing technology! A GPS-powered geofence
follows the mobile billboard everywhere it drives,
delivering instant digital reinforcement.

« Proximity: Serve social and display ads to mobile
devices within 300 feet of the billboard.

* Recency: Keep the impact going — ads continue to
serve in real time for up to 5 minutes after the
billboard passes.

REAL REACH. REAL RESULTS. REAL TIME.

MEDIACO |
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Hispanic Targeted

LOS ANGELES

564K Combined

2 station unduplicated
reach

Format: Regional
Mexican

Frequency: 98.5 & 101.7
FM

Reach: 420K

Al18-49: 66%;
54%M/46%F

Format: Popular
Ranchera music
Frequency: Online
Reach: 44K

RIVERSIDE/SAN
BERNARDINO

Format: Regional
Mexican

Frequency: 107.9 FM
Reach: 145K

Al18-49: 65%; 63%M/37%F

DALLAS

472K Combined

3 station unduplicated
reach

Reach: 193K
A18-49: 84%: 61%M/39%F

Format: Spanish Adult
Hits

Frequency: 983 FM
Reach: 202K

Al18-49: 66%;
42%M/58%F

Formats: Regional
Mexican

Frequency: 106.7 FM
Reach: 220K

A18-49: 59%; 58%M/42%F

COMING SOON
HOT 97 & WBLS: Los Angeles, Riverside,

—

Dallas, and Houston.

HOUSTON

779K Combined
2 station unduplicated
reach

Format: Regional
Mexican

Frequency: 98.5 & 101.7
FM

Reach: 452K

Al18-49: 82%; 63%M/37%F

Format: Spanish Adult
Hits

Frequency: 107.9 FM
Reach: 477K

A18-49: 70%;
56%M/44%F

e TR iy

S

NEW YORK

“La Que Toca Puras
Buenas”

Format: Regional
Mexican

Frequency: 97.1 HD2
Reach: 4,400

“Dénde Viven Las
Estrellas”

Format: Spanish Adult
Hits

Frequency: 107.5 HD2
Reach: 4,400

Multicultural Targeted

®

3Bl

o o FAR

NEW YORK

1.95M Combined

2 station plus
unduplicated reach

Format: Rhythmic CHR
Frequency: 97.1
Reach:1.2 M

A18-49: 69%; 51%M/49%F

Format: Urban Adult
Contemporary
Reach: 1.4 M

Al18-49: 48%; 26
46%M/54%F



LOCAL BROADCAST EXPANSION

« HOT 97TV ATLANTA MARKET LEGACY DMA POPULATION WEBSITE

. ENGLISH LANGUAGE MEMPHIS IMAGICOMM 51 1.3M FOX13MEMPHIS.COM
LOCAL MARKET MILWAUKEE SINCLAIR 38 1.5M CW1SMILWAUKEE.COM
STATIONS

CHAMPAIGN-SPRINGFIELD SINCLAIR 92 400K NEWSCHANNEL20.COM
CHAMPAIGN-SPRINGFIELD SINCLAIR 92 400K FOXILLINOIS.COM

TULSA IMAGICOMM 61 1.0M FOX23.COM
PADUCAH-CAPE G SMG 90 100K KBSI23.COM
LINCOLN SMG 107 300K KLKNTV.COM
QUINCY-HANNIBAL SINCLAIR 175 100K KHQA.COM
OTTUMWA-KIRKSVILLE SINCLAIR 200 20K KTVO.COM

YAKIMA IMAGICOMM 114 300K FOX41YAKIMA.COM
SPOKANE IMAGICOMM 66 G00K FOX285POKANE.COM

MEDIACO | !



Offering enhanced, year-long cross-platform solutions

qmm@ «as
e

National reading Dia del nifio Cinco de mayo Father’s day Back to school Adopt a pet Dia de los Holidays
month P — Mental health - Hispanic heritage -
Women's history mﬁ -I.-"' awareness Fiestas patrias
month . Mother's day § 7
Title sponsorship, lower thirds, Custom vignettes CTV FAST, AVOD, youTube, .

Branded challenges,

tagged tune-ins, billboards giveaways

display

MEDIACO
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Connect with diverse audiences driving growth
through integrated, multiplatform solutions.

* Branded content
» Sponsorship

+ Digital

* Social media

* Tentpole events

Branded
content

Tentpole
Events

Sponsorship

Digital

Social
Media

MEDIACO
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™

‘ National Minority Supplier Advancing Economic
NMSDC ‘ Development Council Impact Together

This certificate attests that the below mentioned company is an NMSDC-Certified
Minority Business Enterprise(MBE):

MediaCo Holding Inc.

MediaCo is committed to super serving the engaged A
multicultural consumer who accounts for almost half prT— @m,& 4 &lwﬁa TR
of U.S. economic growth. \We are content creators, . —
aggregators and distributors, passionately serving the omeeDn T

. ' - . . ssuance Date onald R. Cravins, Jr. 43000000
New America. Minority-owned, minority targeted, S e

€ i 09-30-2026 e UNSPSC Codes

we are Multicultural media. TP

Supporting Regional Affiliate: New York/New Jersey MSDC

— Re: Estrella / MediaCo and Brand Innovators -...ip Plan - In

| MEDIACO
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