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GLOBAL AGENCY WITH LOCAL

EXPERTISE

+40 MARKETS

+10 YEARS OF EXPERIENCE

AMD: FOREOD i inDrive NOKIA

+50 BRANDS

+500 INFLUENCERS
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Services

INFLUENCER MARKETING AND
CONTENT CREATION
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Influencer
\\arketing

> ON-DEMAND TALENT SEARCH.

> CUSTOMIZED STRATEGIES.

> TECH. PLATFORMS 3.0

> INNOVATION AND CREATIVITY.
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el Content
Creation

ON-DEMAND CREATORS.

IN-HOUSE CREATORS.

PROFESSIONAL PRODUCTION.

MUSICAL CONTENT.

ARTIFICIAL INTELLIGENCE.
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Departments

CREATIVE - TALENTS- PAID
LAB -PRODUCTION
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\\ethodologu

Strategy &
Creativity
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o Target
Briefing |dentification
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Trend Analysis

Budget - - Talent
KPIs Estimation search
Production Content Report Learnings &
Guidelines Insights
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S.0 Tools
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Talent Search

E influysncer

& influancer
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Nanagement and Reportin

F Projects:

Campafias Espafia Campafias Perd Campanas USAfLatam Propuestas Espafia
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Data Analysis

Com petitive Top three Pieces created Global Overall Number of
AI‘\CI'YSiS competitors by each brand interactions interaction rate creators hired
Earned Media Earned Media Monthly Value of % Share of EM Earned Media Overall EMVin the
Value (EMV) Value by Brand Earned Media Monthly Share Market
Hired Number of Size of hired Creators EMV Impressions by
Ired creators creators hired creators categories per Creator each creator
Spending per Spending per Growth Top Performing ER by size of
BUdget & growth brand platform timeline Posts creators
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Native Production  TIKTOK

Are you guys having a black |
= friday sale?

T
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NET NEW REMIX CREATORS ON-DEMAND PERFORMANCE
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\ultiplatf orm

TikTok Jnstagram &3 YouTube A
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Special formats

PROFESSIONAL PRODUCTIONS PERSONALIZED Al CONTENT
MESSAGES @
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FOOH PRODUCTIONS

TOMMY B HILFIGER
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FOOH PRODUCTIONS
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Alkimiads Formula
| GoAL

CELEBRITY GOOGLE ADS

BRANDING @ MACRO-INFLUENCER TICK ADS
TREND

STRATEGY

TACTICS f G MICRO-INFLUENCER FACEBOOK ADS

PERFORMANCE CREATOR TICK ADS MULTIPLATAE.
X CREADOR IN-HOUSE MEDIA BUY
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Case Studies
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onev transfe
money transfe ALKIMIADS
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Put Moneygram at the top of mind as an option that
helps the audience stay close to their loved ones.

STRATEGY

Present tender and fun content that talks about family

to capture attention and encourage downloading the
Moneygram application.

RESULTS
ESTIMATED OBTAINED GROWTH
+1.7M +2.2M 29%
Impressions Impressions Impressions
+ 1.5M +2M 33%
Range Range Range
+ 750 + 800 7%
Clicks Clicks Clicks
+ 500 + 630 26%
Interactions Interactions Interactions
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TALENTS
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CONTENTS
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PLATFORMS

CATEGORIES

LIFESTYLE MEGA
MUSIC MACRO

Mew!! Send monev o |
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MONEYCHAM.COM

Take a look! &
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https://www.dropbox.com/previews/Team%20Alkimiads/ALKIMIADS/MARKETING%20%26%20RRPP/Gesti%C3%B3n%20Marketing%20Digital/Redes%20Sociales%20(RRSS)/2023/JUNIO%202023/Linkedin/CONTENIDO/LK-Case%20Study%20MoneyGram.mp4?context=search&path=%2F&query=Money+gram&role=work&typeahead_session_id=42996195246391120300608157262590

UNIVERSAL
\
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Karol G- “Manana serd bonito”

Promote the release of Karol G's new music album:
“Mafiana sera bonito”

TARGET

27

INFLUENCERS

Women within the Hispanic market (including the USA)

STRATEGY

(Ing

The campaign ran in four phases where creators engaged in dances,
replicated the album teaser with their children, and delivered messages of
female empowerment, aiming to keep the content as organic as possible

ESTIMATED OBTAINED GROWTH CONTENTS
+ 85M +129M 52%
Impressions Impressions Impressions
+ 5M +7.9M 58% d
Interactions Interactions Interactions

PLATFORM

CATEGORIES

KIDS AND MICRO
ENTERTAINMENT MID



https://www.dropbox.com/scl/fi/2moa3yjhfxmknuwp0bzo3/Barbara.mp4?rlkey=pmcfna7saqe4fencqmuslzef8&dl=0

Qué golazo de cambio”

Amplify the action “Qué Golazo de cambio” (What a fantastic change) so that the audience knows how
Ford helps make dreams come true, with a special emphasis on empowering women in soccer and
spreading awareness in the United States.

Selecting female influencers who are passionate about soccer, with Latino audiences in the United
States, who could communicate the essence of the campaign in an organic and relatable way. It was
essential to find genuine voices that connected with both the sport and Ford's values.

Using our 3.0 platforms, we identified the ideal influencers who reflected cultural diversity and a
passion for football. The campaign was focused on connecting with local communities and empowering
women in sport. This allowed for a significant increase in brand visibility, emotionally resonating with
Latin audiences.
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@) turbotax

Case study “Tax payment season”

Description of Campaign
The goal is to effectively promote TurboTax through influencer marketing, with the
overarching objective of driving conversions during the U.S. tax season.

Challenge
The main challenge was to explain complex financial topics in an engaging way, while
maintaining TurboTax relevance throughout the campaign. Your paragraph text

Our Solution

We selected authentic influencers and created educational and entertaining content, such as
TikTok hacks and interactive Reels. This maintained interest, increased engagement, and ON
highlighted the ease of use of TurboTax, achieving a greater impact on the audience.

8.2M 810K -

Total impressions Thruplays \ .

9 1 60/ Daily followers grew
. O by 50% during the
@ Engagement campaign.

Results

arketing Agency



KIMBERLY LOAIZA
PERSONALIZED MESSAGES -

ALKINIADS CASE STUDY

Marketing Agency

CAMPAIGN DESCRIPTION

Kim Loaiza sent personalized
messages announcing her
new album and offering
exclusive previews via video
calls.

Fans were encouraged to
create social media content
featuring the new song, and a
personalized gift was offered.

GOAL

Motivate the audience to pre-save

the album "Por Amor” on Spotify to

be one of the first to listen to it and
live an exclusive experience

TARGET

Fans between 13 and 25
years old

RESULTS

The experience generated widespread
enthusiasm, evidenced by the high
interaction rate and constant user

engagement.

+1Million
Experiences

+130K Emaiils
collected

+70 Users
per minute






