P&G DIWALI SOCIAL INFLUENCER CAMPAIGN

Diwali is the biggest cultural moment of the year for many South
Asian families in the U.S. For P&G, this was an opportunity to build
real cultural relevance, leveraging insight-backed understanding
of South Asian holiday rituals to drive engagement and brand

impact across Tide, Bounty, Head & Shoulders, Secret, and Always.

Through the “Get Ready for Diwali" creative platform, we gave five
P&G brands a meaningful role in the holiday journey, positioning
everyday products as essentials for a successful celebration,
directly influencing purchase behavior and reinforcing brand
relevance.

Each spot showcased a different influencer whose persona and
audience aligned with the respective brand. We proposed, vetted,
and hired influencers to ensure authenticity and cultural
resonance. The campaign came to life through influencer-led
spots, social content, and a high-visibility Times Square activation
during Diwali, embedding P&G into both community spaces and
cultural conversation. This culturally informed approach turned
an underserved moment into measurable business impact,
strengthening engagement, driving consumer action, and making
P&G part of how South Asians celebrate Diwali in the U.S.
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)

GETTING GETTING

with Kalissa Persaud with Adharsh Kumar

@kalissapersaud @notyourammaskitchen
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https://docs.google.com/file/d/1dMZ5Paw1DaoJUrop25mbfNbw5kXzCzmH/preview
https://docs.google.com/file/d/10sRBdg-2CEMankSR5k-GuZ8T5YQL-H3p/preview
https://docs.google.com/file/d/1VozCDdt1YnF5usn_MksMHr0bh1Ebew4-/preview
https://docs.google.com/file/d/1wCNGi0kyUxTKD1YQOAoN3YYRG0yF0AvL/preview
https://www.youtube.com/watch?v=3WAcNep3w94
https://www.youtube.com/watch?v=6UNrIwiOPLQ
https://www.youtube.com/watch?v=tbwzjRKgmco
https://www.youtube.com/watch?v=Qx2qS4GCmvc

