


Authentic. 

Trustworthy. 

Inclusive. 

Q.Digital is creating a world 

where everyone 

is free to be themselves 

and live life to the fullest. 

CERTIFIED DIVERSE SUPPLIER



100% LGBTQ+ Owned & Operated

Q.DIGITAL MEDIA BRANDS

ς DISTRUBUTION ALLIANCE ς

Life & Current EventsGen Z CultureTravelEntertainmentSports

ς AUDIENCE ACCELERATOR ς



²ƘƛƭŜ ǿŜ ŎŀƴΩǘ ǎƻƭǾŜ ǘƘŜ ŎƻƳƳǳƴƛǘȅΩǎ ǇǊƻōƭŜƳǎ ƻǾŜǊƴƛƎƘǘΧ

We provide a respite in the here and now.

We honor where we started from.

We celebrate all ǿŜΩǾŜ ōŜŜƴ ǘƘǊƻǳƎƘΦ

We give hope to where we are going.



A gathering space for LGBTQ+ relevance & culture,

sparking conversations for your next dinner party.

The heart of sports

Iconic moments in 
entertainment & art

News the community needs to know

The new guard

Exploring the world safely 
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WHY MARKET TO THE
LGBTQ+ COMMUNITY

$4.7
TRILLION

1 in 5
GEN Z

Identify as LGBTQ+
Plus, 1 in 10 Millennials

1-2x
HIGHER

then LGBTQ+ content via 
standard media channels 

LƴŎƭǳǎƛǾŜ ¢ǊŀǾŜƭΧ

ΧCƛƴŀƴŎƛŀƭ tƭŀƴƴƛƴƎ 
& Management

Χ!ǳǘƘŜƴǘƛŎ 
Representation
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WHAT MAKES 
Q.DIGITAL DIFFERENT

1 3
HIGHER 
Content 
Engagement

WE ADD 

Considerable 
Value2

OUR TEAMS

Work More 
Nimbly

̦̣̀ ̠̟̥̖̟̥̔ ̠̖̤̟̕Я̥ ̛̦̤̥ 
deliver, it connects. We 
allow brands to spark real, 
honest conversations that 
feel authentic to the 
communities we speak to.

̂˟˵̘̥̝̒̚̚Я̤ properties span 
interests, passions, and 
lifestyles, and our teams 
move just as fluidly. We 
shift as culture does and 
so do our brands.

Brands invest in original 
content and media, we 
deliver that and more via 
brand studies, added 
value reach, and layered 
targeting.



#1 RANKED COMSCORE 
AUDIENCE ENGAGEMENT

13MM+ TOTAL REACH

95%
FEEL SAFEST
ON LGBTQ+ 

MEDIA

96%
PERCEIVE BRANDS 

POSITIVELY
with yearlong presence

72%
MADE A 

PURCHASE
When advertised via 

LGBTQ+ media

3MM+ SOCIAL FOLLOWERS



CORE DEMOS

GEN Z & 
MILLENNIALS

MILLENNIALS MILLENNIAL
& GEN X

Into & So.Gay
Ages 18- 34

Multi - Cultural
Grad School (129 index)
Male 51% / Female 49%

Queerty
Ages 25 - 49

$150k+ HHI (130 index)
Grad School (137 index)

M 53% / Female 47%

Outsports, GayCities, 
LGBTQ Nation

Ages 40+
$150k HHI (133 index)

Grad School (142 index)
Male 54% / Female 49%
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TENTPOLE 
EVENTS
By the community. 
For the community.

Built from shared moments, real 
connection, and collective pride, we 
craft immersive experiences 
that unite family, friends, and chosen 
kinτhosted & attended 
by the icons and allies who move 
the culture forward.

16 min avg time spent
2.5 MM annual votes 
2,300+ honorees

THE QUEERTIES 
 MARCH

PRIDE 50 
 JUNE 

PRIDE HOUSE
JUNE



EDITORIAL FRANCHISES

OUT ATHLETES
BLACK HISTORY 

MONTH IS NOW

HISPANIC

HERITAGE MONTH



WORK WITH US

Brand 
Storytelling

01 02 03 04 05
Custom Video 

& Creative
Audiences & 

Media
Talent 

Network

Research & 
Studies

06
Tentpole 

Integration

Impactful content 
creation rooted in 

authenticity to inspire 
your dream life

Campaign initiatives 
told through original 
features, photo, and 

video storytelling

Diverse creator, influencer, 
and A - list talent 

partnerships that resonate 
and drive credibility 

Evergreen editorial 
stories, franchises, 

and events that activate 
the community

Cross - platform Эsite, 
social, email Эmedia 
solutions designed to 
reach the right targets

Measurement tools that 
capture brand impact 

across all content & 
media touchpoints



WORK WITH USBRAND STORYTELLING Branded Content

Influencer Partnerships

Social & Email Extensions

CUSTOM LANDING PAGE
DEDICATED EMAILS

SOCIAL CONTENT

E- NEWSLETTERS



WORK WITH US

CUSTOM
VIDEO & 

CREATIVE

Brand-Driven Partnerships

Marketing Expertise

Robust Distribution Platforms

Custom Ad Creative

Full-Studio Creative Services

Gilead / Truvada

TRAVEL AS YOU ARE: Queerest Vacation Ever / Queerty TV

Kit Williamson amp; John Halbach in KEY WEST / Queerty TV

Trixie Mattel amp; Biqtch Puddin#39; in THAT#39;S OUR SALLY: The Sally Wears Prada /  Queerty TV

SAN FRANCISCO STORIES: Jocquese Whitfield / Queerty TV

Makeup artist Lauren Elyse shows how they achieve their best natural,  everyday look / Queerty TV

Chella Man, Innovator Award nominee at the Queerties - YouTube

Designer and TV host Orlando Soria believes interior design is a perfect  way to show self care and manifest your future. / Queerty TV

Billy Porter, Admiral Rachel Levine  Jona Tanguay Fight for LGBTQ+  Equality in Healthcare - YouTube

Queerty's Best RV Life with Go RVing: Fitness / Queerty TV

Queer joy and Pride magic from the red carpet of the Queerty Pride50 -  YouTube

Peppermint, Jan, Dylan Mulvaney,  Nick Laughlin in ORAQUICK: The Musical /  Queerty TV

https://www.lgbtqnation.com/on-the-road/
https://www.queerty.com/queerty-tv/video/deoMkVEz
https://www.queerty.com/queerty-tv/video/rR4IWGmi
https://www.queerty.com/queerty-tv/video/z68JwnOT
https://www.queerty.com/queerty-tv/video/r5qeV2Da
https://www.queerty.com/queerty-tv/video/2YyKdPRH
https://www.queerty.com/queerty-tv/video/zAjrhaOj
https://www.queerty.com/queerty-tv/video/YaiyvuN0
https://www.lgbtqnation.com/authentic-voices-of-pride/
https://www.queerty.com/best-rv-life
https://www.youtube.com/watch?v=xiU-LFPNxyE
https://www.queerty.com/queerty-tv/video/6249O0VF


TALENT 
NETWORK

Queer Media Relationships

A-List Talent & Celebrities

Mega & Mid-Tier Influencers

Micro Influencers



RESEARCH 
& STUDIES

Custom Nielsen Branded Content Studies

Pre & Post Surveys for Key Brand Objectives

PHARMA AUTO HOTELS

+19%
RECOMMENDATION INTENT 

+29%
BRAND PERCEPTION

Auto + Recreation Vehicles

+15%
PURCHASE INTENT
with talent content

+39%
BRAND PERCEPTION

+6%
RECOMMENDATION INTENT 

+33%
BRAND PERCEPTION 

+4%
RECOMMENDATION INTENT 

PROOF OF IMPACT



IMPACTFUL 
MEDIA

Audience Accelerator with 1P Data

Multi-Cultural Audience Accelerator

High-Impact Video

First Impression Take Overs

Pre-Roll 

Unlimited Scale

MEDIA
TAKEOVERS 

VIDEO PRE- ROLL

HIGH- IMPACT UNITS



TENTPOLE 
INTEGRATION

From Turnkey to Custom

Experiential Events

Social First 

Video Sponsorship

Influencers

LOGO & SIGNAGE

VIDEO CONTENT

EVENT 
INTEGRATION

PRESENTING 
SPONSORSHIP



BARBARA GITTINGS AWARD FOR EXCELLENCE
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AS SEEN ON


