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SABIO CTV, OTT &
MOBILE SCALE

APP SCIENCE MOBILE-BASED 
SEGMENTS ACTIVATED VIA SABIO

DIRECT IO & PROGRAMMATIC  

DATA AND ANALYTICS POWERED 
BY APP SCIENCE GRAPH

APP SCIENCE ANALYTICS         
& INSIGHTS

AWARD WINNING
CUSTOM CREATIVE 80MM

VALIDATED HHs

280MM
MOBILE DEVICES

115MM
CTV HHs

NEW CREATOR TV CHANNEL!
O&O STREAMING PLATFORM

NOW STREAMING ON:

UNCLE ROGER (20MM followers)

AZZYLAND (20MM followers)

JENNY LORENZO (2MM followers)

AND MANY MORE!

WAYS TO ACTIVATE WITH SABIO
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reach 80MMUS streaming households
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HOW IT WORKS

1

Generating multipleapp 
profiles and location data 
daily with a 30-day refresh

280MM 
MOBILE  DEVICES

2

Custom audiences built 
via first party mobile data

CUSTOM 
AUDIENCES

3

Consumer interest(s) 
and affinities matched with 

connected HHs

MOBILE DEVICE IDs 
MATCHED TO 

115MM CTV DEVICES

4

Custom audiences are 
delivered at scale across CTV 

and/or cross-screen buys

80MM HOUSEHOLD 
DEVICES 

AND GROWING

SABIO REACHES 80MM US HOUSEHOLDS
70% OF ALL US STREAMING HOUSEHOLDS
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DEVICE
INFO

DEVICE
LANGUAGE

ACR

É 7f§ќÉШ9ÑéШ? Ñ ШÉEÑ

POI
HISTORIC
LOCATION

CTV APP
ECOSYSTEM

MOBILE APP 
ECOSYSTEM

DEMO

INTEREST & 
LIFESTAGE

STRONG DATA MEANS STRONGER CTV TARGETING

DEMO

1ST / 3RD 

PARTY 

LINEAR/ 
ACR DATA

STANDARD CTV DATA SET

(Based on the MOBILE 
ID DATA

rather than DEMO/ 
VIEWERSHIP)
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HOW SABIO LEVERAGESINTERESTS 
AND LANGUAGE PREFERENCES

Identify consumers based 
on mobile and CTV 

content consumption 

DIRECT 
INTEGRATION 

WITH PUBLISHERS

Identify interests based on 
mobile apps

APP 
ECOSYSTEM

Determine consumer 
language preferences 

based on device keyboard/ 
language settings

DEVICE 
LANGUAGE 
SETTINGS

Build brand audiences 
utilizing high density 

neighborhoods 
and DMAs/ZIP codes

LOCATION

Add in-language captions
alongside English to reach 

bilingual or non-English 
speaking audiences

CREATIVE 
CAPABILITY TO 
ADD SUBTITLE

REACH HIGHLY
ENGAGED AUDIENCES
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É 7f§ќÉШΟШÉÑEÂШÂÅ§9EÉÉШ[§ÅШ?Åféf ]Шf~Â 9ÑШ
REACH | ENGAGE | VALIDATE

ENGAGE
ÅActivate world class creative with record turn around times 

ÅEnhance engagement with ACR data and strategic retargeting

VALIDATE
ÅProprietary end-to-end tech stack, powered by validated data

ÅMeasure campaigns via App Science® Measurement

REACH
ÅMassive cross-screen scale paired with unique 1P targeting 

ÅCustomizable and transparent direct inventory 

80MM  

VALIDATED 
HOUSEHOLDS

[70% of US Streaming HHs]
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REACH
targeting capabilities and curated inventory
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Curate first-party data segments with no CPM upcharge. 

APP ECOSYSTEM

Walmart

Target
Jewel Osco

Aldi
Kroger
Costco

APP ECOSYSTEM

Huckleberry

YouTube Kids
Nanit
Oura

Instacart
Calm

APP ECOSYSTEM

Instagram

Amazon Shopping
BeReal
Tik Tok

YouTube
Snap

KEY RETAIL SHOPPERS GEN ZYOUNG PARENTS

MONTHLY REACH
CTV: 65MM

OTT: 122MM
MOBILE: 165MM

MONTHLY REACH
CTV: 21.5MM

OTT: 40.4MM
MOBILE: 54.7MM

MONTHLY REACH
CTV: 22MM

OTT: 41.3MM
MOBILE: 56MM

DATA PULLED: 8 MAY 2025

Customized to retailers of choice for add-to-cart units
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MULTICULTURAL TARGETING

Sabio is a minority -owned partner and
 a proven expert in targeting and scaling diverse audiences.

KEY RETAIL SHOPPERS

APP ECOSYSTEM
Univision
La Liga

Telemundo
VIX

WhatsApp
LaMusica

APP ECOSYSTEM

BET Now

theCut
CW

WorldStar
Starz

Essence

APP ECOSYSTEM

WeChat

AsianCrush
Weibo

KakoaTalk
EME Hive т Dating

Viki Rakuten

LANGUAGE

Spanish vs. 

English-Dominant

MONTHLY REACH
CTV: 31MM

OTT: 59MM
MOBILE: 86MM

HISPANIC AMERICANS AAPI AMERICANS BLACK AMERICANS 

MONTHLY REACH
CTV: 14MM

OTT: 28MM
MOBILE: 40MM

LANGUAGE

Specific language 

by AAPI demo

MONTHLY REACH
CTV: 7.6MM

OTT: 14MM
MOBILE: 21MM

DATA PULLED: 8 MAY 2025
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É 7f§ќÉШ ÂÂÅ§ 9cШÑ§Ш
REACHING GROWTH AUDIENCES

DEVICE LANGUAGE SETTINGS 
?ĲƣĲƖůŔŰĲШċШĦŸŰƚƨůĲƖќƚШƓƖĲŉĲƖƖĲĬШũċŰŊƨċŊĲШ
based on device language/keyboard settings. 

APP ECOSYSTEM
fĬĲŰƣŔŉǃШƨƚĲƖƚќШƓċƚƚŔŸŰƚЯШŔŰƣĲƖĲƚƣƚЯШċŰĬШũŔŉĲШ
stage based on unique mobile/CTV 
app ecosystem. 

DEVICE LOCATION
Pinpoint audiences using past and present 
location (POIs & neighborhoods in which 
they reside).

CONTEXTUAL ENVIRONMENT
Classify consumers based on mobile and 
CTV content. 

HCM

MONTHLY REACH
CTV: 31MM | OTT: 59MM | MOBILE: 86MM

BLACK AMERICAN

MONTHLY REACH

CTV: 14MM | OTT: 28MM | MOBILE: 40MM

LGBTQ+

MONTHLY REACH

CTV: 10.7MM | OTT: 20.2MM | MOBILE: 29.3MM

AAPI

MONTHLY REACH

CTV: 7.6MM | OTT: 14MM | MOBILE: 21MM

DATA PULLED: 8 MAY 2025
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ACCESS ACR DATA THROUGH SABIO

USE MOBILE APP DATA AND ACR 
VIEWERSHIP DATA TO 

EFFECTIVELY REACH CUSTOM 
AUDIENCES

ACR DATA

LINEAR VIDEOGAME SVOD AVOD STB

LAKERS VS HEAT SPIDERMAN VELVET S1 Ad/BMW X7
PARKS & 

RECREATION

APP SCIENCE 1P DATA
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ENSURE INCREMENTALITY BY 
BLOCKING PLATFORMS AND 
PUBLISHERS ALREADY ACTIVATED

DIVERSIFY INVENTORY WITH 
REACH ACROSS ALL BOXES, 
PLATFORMS, STICKS

ONBOARD APPROVED CLIENT
PUBLISHER LISTS

É 7f§ќÉШ9§  E9ÑE?ШÑéаШ
PLATFORM AGNOSTIC 

Sabio's CTV streaming offering is available across all CTV platforms, boxes, and sticks.

STANDARD 
CONTENT

GEN Z
CONTENT

DIVERSE 
CONTENT

CTV PLATFORM STRATEGIES AGNOSTIC APPROACH É 7f§ќÉШÉ ~ÂxEШf éE Ñ§Åò

DIVERSE 
OWNED



15

ENGAGE
award winning creative solutions
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Drive engagement with key 
audiences and gain richer 

insights post-scan.

CTV WITH 
QR CODE

CTV WITH 
PRODUCT DETAILS

Highlight key product 
details  and display 

rotating image gallery.

OTT WITH 
ANIMATED OVERLAY

Feature and animate  text, 
images or campaign 

specific details.

CTV WITH 
IMAGE GALLERY

Capture users' attention  
with multiple creative 
assets and animation. 

MANAGED SERVICE т SAMPLE CREATIVE OPTIONS

available managed service only!
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Drive awareness to 
qualified audiences across 

streaming television.

STANDARD 
CTV VIDEO

MOBILE 
PRE-ROLL VIDEO

Increase ad recall , brand 
awareness, and 
purchase intent. 

MOBILE 
STANDARD BANNERS

Maximize scale while 
building brand awareness 

and engagement.

MOBILE 
STATIC INTERSTITIAL

Create engagement and 
clicks  to site via 
full screen ad.

PMP - AD UNITS AVAILABLE 
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VALIDATE
brand lift studies and advanced insights reports 
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APP SCIENCE® BRAND LIFT STUDIES

MEDIA AD EXPOSURE CONNECT TO HH GRAPH RETARGET EXPOSED HHs +
TARGET CONTROL AUDIENCE

ANALYZE DATA FOR
VALUABLE INSIGHTSServe targeted mobile/CTV ads 

Banner ads are served to 
mobile and CTV users driving to 
brand survey. 

Reports measure brand lift 
and translate insights into 
future campaign 
optimizations.

1 2 3 4

MEASURE BRAND AWARENESS ANDCONSIDERATION LIFT FROM MEDIA

HOW IT WORKS

BRAND AD

Å Measure campaign lift on Connected TV or cross-screen campaigns
Å 1:1 Measurement differentiator vs. other 3P modeled out or panel-based studies
Å Measure collective brand lift or brand lift by demo 

WHY ACTIVATE APP SCIENCE® STUDIES
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App Science® offers advanced cross-platform analytics powered by its proprietary household graph of 80MM validated 
people-based households. 

A suite of customizable audience measurement capabilities benefits brands by providing a deeper understanding of audience 
behavior and preferences, while informing future media buying.

APP SCIENCE® INSIGHTS MEASUREMENT
ADVANCED INSIGHTS REPORTS POWERED BY DEVICE SIGNALS

Å TV Viewing
Å Mobile App Behavior
Å Visitation
Å Custom Audiences

Å Total Reach & Frequency
Å Placement, Creative & Targeting
Å Multicultural Reach & Frequency

Å Gender, Income, Interests
Å Diverse Audience Segments
Å Preselected Interests & Lifestyle

APP SCIENCE®
AFFINITIES

AUDIENCE
VERIFICATION

AUDIENCE
MEASUREMENT
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Sabio accepts all 3P pixels for tracking and measurement
Sabio has integrations and pixel certifications with 50+ certifications partners

3P MEASUREMENT
PARTNERSHIPS AND INTEGRATIONS

SPECIALIZED VERTICAL DATABRAND SAFETY & FRAUDDATA & MEASUREMENT
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APP SCIENCE® SOLUTIONS

ƓƓШÉĦŔĲŰĦĲҀШƓŸƽĲƖƚШÉċĤŔŸќƚШ
80MM household graph, allowing 

for scalable, cookie-less and 
CCPA-compliant solutions 

ĲŰċĤũŔŰŊШÉċĤŔŸќƚШĦũŔĲŰƣƚШƣŸШƖĲċĦő
intended audiences.

App Science® insights & brand 
study reports provide unique 

campaign insights, pushing added 
value dollars beyond traditional 

banners, ad serving fees, and more.

Sabio has exclusive access to App 
ÉĦŔĲŰĦĲҀќƚ best-in-class diverse 
audience methodology, offering 
clients the ability to activateand 
measure within every media buy.

DIRECTHOUSEHOLD 
GRAPHINTEGRATION

ACTIVATE AND MEASURE
DIVERSE AUDIENCES

UNIQUE & VALUABLE
ADDED VALUESOLUTIONS
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APP SCIENCE®
KEY DIFFERENTIATORS

80MM  

VALIDATED 
HOUSEHOLDS

[70% of US Streaming HHs]

Human behavior signals from Mobile 
and CTV devices

Granular measurement of growth audiences 
with country of origin/language breakouts

Proprietary and unique expertise in 
growth audience methodologies

Unmatched scale of 80MM validated households

Device first, non -panel based, cookie -less
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APP SCIENCE® PIXEL VERIFICATION TAGS
50+ APP SCIENCE® CERTIFIED PARTNERS

Run PMP deals with confidence by leveraging App 
Science® Pixel Verification tags т now available as 
added value  when a Sabio Deal ID is activated. 

App Science® Pixel Verification tags unlock 
access to 50+ partners certified by App Science® 
to ensure Deal ID spend is allocated towards real 
verified people, in addition to providing audience 
insights on the people who viewed the ad.  

Insights include Top TV Genres, Top Mobile Apps, 
Location and Interests. 

A D D E D  VA LU E  O P P O R T U N I T Y  

TV GENRES TOP APPS POI INTERESTS

UNLOCK APP SCIENCE®  AUDIENCE INSIGHTS 

$150K Minimum Spend Required
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PEOPLE BASED
70% OF TOTAL U.S. 

STREAMING HOUSEHOLDS

280MM
MOBILE DEVICES

ÅDEMOGRAPHICS      

ÅLOCATION

ÅLIFESTYLE

ÅINTEREST / LIFESTAGE

CTV

115MM
CTV DEVICES

ÅSUBSCRIPTIONS      

ÅPROGRAM TYPE

ÅDEMOGRAPHICS

Å PEAK VIEWING TIMES

ÅPURCHASE SIGNAL

ÅDETERMINISTIC DATA

ÅVERIFIED 3P CONSUMER DATA

VERIFIED BEHAVIOR
TARGETING

80MM
VALIDATED HHs

TAP INTO 70% OF ALL U.S. HOUSEHOLDS
BEST-IN-CLASS DIVERSE AUDIENCE METHODOLOGY WITH DATA FIDELITY AND DATA INTEGRITY 
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CREATOR TELEVISION
first to market curation of diverse creators on streaming platforms
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I N  T H E  P R E S SI N  T H E  P R E S S

љExperienced YouTubers see an 
ŸƓƓŸƖƣƨŰŔƣǃШƣŸШĤƖŔŰŊШƽőċƣШƣőĲǃќƻĲШ

learned from the social video 
world to the tube.њ

Creator Television named a Finalist 
for "FAST Channel of the Year."

љ7ƖċŰĬƚШċŰĬШĦƖĲċƣŸƖƚШċƖĲШĤĲƣƣŔŰŊШŸŰШċШ
streaming approach with a dedicated 

slate of creator shows and seriesЮњ

љÑőĲШŔĬĲċШŸŉШċШ[ ÉÑШĦőċŰŰĲũШ
centered around creators has the 

potential to expand their reach 
ŉƨƖƣőĲƖШƣőċŰШƚŸĦŔċũШůĲĬŔċЮњ

Creator Television named
Most Significant Newcomer.
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THANK 
YOU!

Salesperson info
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APPENDIX
products, capabilities, case studies
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YOU ARE WHAT YOU APP
SABIO IS A LEADING CTV ADVERTISING PLATFORM POWERED BY MOBILE APP DATA

YOU ARE WHAT YOU APP
SABIO IS A LEADING CTV ADVERTISING PLATFORM POWERED BY MOBILE APP DATA
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Å Spring Cleaning
Å Home Do-It Yourself

APRIL

MAY

JUNE

Å AAPI Month
Å Cinco De Mayo
Å~ŸƣőĲƖќƚШ?ċǃ
Å Cannes Film Festival 
Å Memorial Day Weekend

Å Pride Month
Å[ċƣőĲƖќƚШ?ċǃ
Å Juneteenth

Å Fall Football
Å ƽċƖĬƚШÉĲċƚŸŰШыEůůǃќƚь
Å Hispanic Heritage Month

Å Back To School

Å Independence Day
Å Summer Travel

JULY

AUGUST

SEPTEMBER

Q2 Q3

Å Hispanic Heritage Month
Å HalloweenOCTOBER

NOVEMBER

DECEMBER

Å Thanksgiving
Å Black Friday

Å Christmas
Å ĲƽШòĲċƖќƚШEƻĲ

ÅìŸůĲŰќƚШcŔƚƣŸƖǃШ~ŸŰƣő
Å Awards Season (Oscars)
Å March Madness

Å Winter Olympics
Å Black History Month
Å Super Bowl
ÅéċũĲŰƣŔŰĲќƚШ?ċǃ

Å Awards Season (Golden Globes) 
JANUARY

FEBRUARY

MARCH

Q4 Q1õ26

2026 A LOOK AHEAD
Q2: FIFA WORLD CUP

2025-2026 ACTIVATIONCALENDAR


