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Established in 1976, World Journal has been recognized as one of
the most influential ethnic medias in the United States. We are
servicing Chinese speaking immigrants through multimedia
platforms, Including newspaper, internet, mobile and social.

As a multimedia powerhouse, World Journal not only helps the
Chinese American community stay informed and connected with
their home countries, but also helps them assimilate the
mainstream culture and life in the United States.

It is our goal to be always trustworthy by providing real and
undistorted information to the community. And we are proud to
say that people regard World Journal as a reliable news and
information source.



Our Platforms & Capabilities

World Journal offers a full spectrum of advertising solutions across channels
that resonate with young Chinese Americans.
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Daily Newspaper & Weekly Digital Mobile
Supplement Users_,. 1,957K+/ month 1.7M+ Monthly Users
Page views: 25M+/ month

July, 2023 Data &) SimilarWeh




Our Audience — Newspaper

Gender Education Level Age Distribution
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Our Audience — Digital

World Journal providing content like News, Lifestyle, Entertainment, Health & Wellness, and Education

Gender Affinity Categories (Top
10)
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News & Politics/Avid News Readers

Male Female
Sports & Fitness/Health & Fitness Buffs 126,181

Food & Dining/Cooking Enthusiasts/30 Minute Chefs

Lifestyles & Hobbies/Business Professionals

Metro Shoppers/Valtie Shoppers
Area Banking & Finance/Avid Investors

(0)
1 3 A) , Sports & Fitness/Sports Fans
San Francisco, CA News & Politics/ Avid News Readers/Enterizinment News

\ " 1 9 % Enthusiasts
Shoppers/Luxury Shoppers
x New York’ News & Politics/Avid News Readers/Avid Business News

2 1% NY B —_ _________

Los Angeles, CA : Users

47% are from other states of
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Digital — Website & Mobile
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1,957K+

Average Monthly Users

25M+

Average Monthly
Pageviews

00:08:21

Average Session Duration

88.84%

Core Audience from United
States

100

Category Rank in News and
Media Publishers (US)
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World Journal

141-07 20" Ave.,
Whitestone, NY11357

Jimmy Gao
Tel: 718-938-4735
Fax: 718-745-6445

Email:
jimmygao@worldjournal.com
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