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FASTEST GROWING OTT STREAMING PLATFORM

2024

iQIYI provided 35
Local Contents in 
TH & MY

2023

iQIYI Intl. became
#1 downloaded 
app in Malaysia 
and  Thailand 
markets

2022
2021

2019
2018

iQIYI
Launched in 
China

iQIYI Listed on 
2018 NASDAQ
(Under the 
wlfnhuɒIQ")

2010

Total paid subscribers 
surpasses 100 million

iQIYI officially 
launches its 
international APP 
to serve user all 
over the world

iQIYI Intl. 
exceeded 100 
million 
downloads 

iQIYI achieved 
profitability for 
the first time

iQIYI Intl. recorded a 
positive full -year 
operation profit for 
the first time



EXPANDING WORLDWIDE STRIVING FOR HIGH QUALITY GROWTH

China

Japan

North America

South America

Middle East

Indonesia
Singapore

Malaysia

Thailand

Korea

Vietnam



About iQIYI International

Accessible via Apps and www.iQ.com

Top Original + Licensed Asian Premium 
Content

Freemium Model ( SVOD + AVOD )

4K Video Resolution, DolbyɊoptimized 
Audio

Supports up to 12  languages in UI, 
Subtitles, Dubbing



Cross Regional Hits

Chinese
oȡʌɾẰ

40 -50%

Thai Drama
15-20%

Japanese &
Korean Drama

15-20%

Other
Local Content

15-20%

Local Hits

Chinese Content Thai Drama

Japanese & Korean Drama Other Local Content

Movie Movie

Japanese Anime Korean Drama Korean Drama Malay Drama Taiwanese Drama

600titles offered with over 7,700hours in 2024 
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Source: iQIYI Data, Q4 2024

iQIYI North America Content Consumption

By Content Origin By Content Category

63%
Chinese

27%
Thai

9%
Korean

1%
Japanese

91%

Drama

2%
Anime

5%
Variety

2%
Movie



Partnering with 10+ streaming media players, smart TVs, and game 
consoles

Large Screen DevicesPCs & LaptopsSmartphone s 
& Tablets

Available on mainstream app 
marketplaces

Connect to Us Anywhere Anytime on Your Favorite Device



iQIYI North America  Key Metrics

Daily Average User

817,000

DAU

Monthly Average User

MAU

8 Million

Note: Canada is about 20% of Data 

2.0 M

VV

Daily Video Views

Source: iQIYI Data, Dec 2024

iQiyi North America as a Market Leader Can Access to a Large User Base



Source: iQIYI Data, Dec 2024

Female

68%

App based

60%

Android

29%

Male

32%

PC web based

16%

iOS

65%

Age group

Gender

Device

Operating system

CTV based

24%

>40

10%

36 -40

13%
25 - 35

41%

<18

9%

18 - 24

27%

iQIYI North America Audience Insights



Ad Formats & 
Content Cooperation



Standard Advertising Format

Launch ꜚ Browsing Streaming Exit ₮

YOUR 
BRAND 
HERE

YOUR 
BRAND 
HERE

YOUR 
BRAND 
HERE

YOUR 
BRAND 
HERE

YOUR BRAND HERE

YOUR BRAND 
HERE

YOUR 
BRAND 
HERE

YOUR BRAND 
HERE

P
C

YOUR BRAND 
HERE

¸h¦w .w!b5Ω{ 
TVC

Pop-up H5

Opening Splash Ad
ẦṜ

Showtime
Ầᶋ

Masthead
ṭẆ

Carousal Banner
♯♇ᶃ

Play Page Banner
ԋ ӈ

Pre / Mid Roll
Ɑ

Maxview
ӿ ־

Interstitial Ad
ᴁṜ ֧ẍᵓ

PC Takeover
PCẦṜ

Top Banner
″

Pre / Mid Roll
Ɑ

Paused Ad
ῥӯ

M
O

B
IL

E

Paused Ad /FullScreenPausedAd
ῂӮ / ԄṛῂӮ

YOUR BRAND HERE

YOUR BRAND 
HERE

YOUR 
BRAND 
HERE



New Ad Formats



14

Visible in popular drama, including

VIP Episodes
(Excluding Thai Contents)

Visible to all users, including

VIP Members
(Premium VIP will see no ads in SG/ID/PH/TW)

Brand Moment

ᵜ●ᾩֽ

New Format

All images shown are for illustration purposes only. Creative production need to follow Ad Specification.

No. of spots and duration: 1 per episode (maximum); 5-6 seconds duration.
Positioning: After Pre-roll and before the content start. 
Priority: Lower than content sponsor deals and higher than standard pre-roll deals.
Visibility: non-skippable for FREE users; skippable for VIP member (NON-/[L/Y!.[9ύΦ LŦ ǘƘŜǊŜΩǎ ŀ ǘƛǘƭŜ ǎǇƻƴǎƻǊΩǎ 
acknowledgement or billboard, this ad will not be displayed.
Buying Method: CPM (Support impression tracking)
Proposed creative requirement : iQIYIwill do the design, brand need to provide brand name, Logo and 5s-6s TVC or a 
static picture (ratio 16:9).

Ensure that every viewer has the opportunity to 
watch the brand's TVC in popular contents.



In-feeds Ads 
(Vertical)

ṛӠ ∫

New Format

V Support Long 
Video Creative

V Support Multi -
sized Creative

Mechanism for reference ( not finalized): 
the ad will appear every 4 videos in feed 
channel.

Vertical Creative 16:9 Creative

Placement: iQIYIApp ςά{ƘƻǊǘέ ŦŜŜŘ ŎƘŀƴƴŜƭ

Creative: Image & Video (Video duration TBC)

Targeting: Age, Gender, Region, VIP Status, 
Language

Click Area: Image: Full Screen except back 
button, Like button; Video: Client Logo, CTA 
button, Slogan/wording area (click the video 
will paused or resume  playing)

Design Demo for reference

(Not finalized)



Max Family

*Need to check availability

New Creative Buy

Homepage and main tab 
pages, tab targeting 
available

Homepage Carousel Banner Half-player Page Ads

Half play page, reach all 
TOP contentsιcontent 
targeting available

V Improved Awareness: 
Displayed on key high-traffic pages, 
ensuring maximum visibility

V VIP Members Visible: 
Accessible to all users, including 
both free users and paid members.
(Premium members will see no ads in 

SG/ID/PH)

V Standard Creative:
16:9 ratio TVC and static image are 
both supported.

Benefits of Max Family Formats



2024 -2025 Overseas Original Variety Shows

2024 2025 Plan



RHYTHMS OF 
THE  ROAD 

Genre

Reality Adventure/Musical

Estimate Airing Date

Q2 2025

This program showcases a ten-day cross-country road trip 

across America undertaken by a group of Asian musicians 

and their friends. The musicians will travel to culturally 

significant towns and villages, culminating in a charity 

music festival to bring music, joy, and fundraising support to 

an indigenous community.  



Genre

Reality Show

Estimate Airing Date

Q3 2025

CRYPTO
MILLIONAIREΩS CLUB

Dive into the captivating world of self-made millionaires in 

this new reality show! Each episode profiles a successful 

cryptocurrency trader, revealing their personal stories and 

secrets to success. Filmed in luxurious homes and high-

end locations, the show vividly portrays the dream lifestyle 

achieved through crypto-currency trading. Audience will 

gain detailed insights into the entire process, from initial 

strategy to final results, providing practical knowledge and 

inspiring trading ideas.



OVER 60
Celebrities Attend

1.1 BILLION
Total Views on Social Platform

2057
Social Hot Topics

100+ MILLION
Engagements on Social Platform

KOPIKO X I Love The GameVoice -over prompt strip.

Credits at the end of the episode .

Decorative text Product consumption/ingestion.

PRODUCT EXPERIENCE

NEW AD EXPERIENCES
CONTENT COOPERATIONS



ẏ
Canada Day

USIndependence Day

BLׅᶋ
BLDramaCollection
PrideMonth

ҙ
FatherΩsDay 
Bundle

Festival & Cont ent  Coope ration

Content
Bundle
ׅᶋ

Iqiyi Anniversary

Ⱬ

Asian Cultural Festival

ҍ

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

ᴗ
WomenΩs 

historymonth
Local Festival

YoungFemale

YoungMale

Family

Festival 
Cooperation 

֔ᴗ
Lunar New  

Year

ҍ
Asian Heritage Dragon
Month(May) Boat

Festival

Mid-autumn  
Festival

Christmas  
&

New Year

Ⱬ
iQiyi 

anniversary 
4.22

Ⱬ
iQiyi NA 

anniversary
( Aug)

כּ
Black Friday
11.11/12.12

Sweet on ׅᶋ
Valentine

ҙ
MotherΩsDay
content bundle

ׅᶋ Summer Bundle
Back to School 

ׅᶋ Sweet on 
ׅᶋ

Detective Collection



The Demon Hunter's Romance

Moonlight Mystique

THE BEST THING

Love Song in Winter

Northward

Fox Spirit Matchmaker: Love in 

Pavilion

Love of the Divine Tree

Moonlight Mystique

A Dream Within A 

Dream

SHADOW LOVE

₵

Ώ ẹ

Fox Spirit Matchmaker: Sword 

and Beloved

LEGEND OF THE MAGNATE

Fairy by the River

ṟ╤

2024Q4 -2025H1 Key overseas mainland Chinese drama scheduling

Romantic /Costume dramas + Localized dubbing


