Media Advertising Network™

AARP Digital

Anchored by AARP.org and its 24.3 million — p——
average monthly unique visitors, our suite of Term Life Insurance . g =
digital assets features premium content, tools,

and programs that offer adults 50+ unlimited
possibilities to customize their experience.
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WHAT WE'RE FOLLOWING

Industry-leading engagement with our growing
online audience can be leveraged by marketers
on-site and off-site, providing endless
opportunities to drive measurable ROI.
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AARP Digital Media Advertising Network™
AARP members

- Editorial Sponsorship Calendar 2026

Contextual targeting can boost campaign performance, and editorial sponsorships on AARP.org and the
AARP Now App are the ideal way to do so. Choose from a calendar of topics, and take “ownership” of the content
series that’s right for your brand to receive 100% SOV of a topic relevant for your brand during a key time of year.

AARP.org Integrated Opportunity
- = . . . . AARP Now App AARP AARP
Special Destination Topic LaunchDate  AARP Bulletin The Magazine
Vaccines After 50: Everything You Need to Know 2/1/2026
Getting Fit After 50 2/1/2026 Feb/Mar
llllllllllll A Guide for 50+ Taxpayers 2/1/2026
B The Diabetes Survival Guide 2/1/2026
You could sfwe Sand, Sun, and Fun 2/1/2026
577 : . -
on car insurance The Ultimate Guide to Cruising 2/1/2026 Feb/Mar
- Downsizing in Retirement 4/1/2026
e, The Blood Pressure Survival Guide 4/1/2026
Foodies Guide to Travel _ NEW 4/1/2026
Camping and RVing Across America 5/1/2026
99 Great Ways to Save 7/1/2026 Jul/Aug
Home Guide for Mature Owners 8/1/2026 Aug/Sept
Flu Season Survival Guide 9/1/2026
The Ultimate Guide for Grownup Shoppers 10/1/2026
Medical Breakthroughs 10/1/2026 Oct/Nov
Bladder Health 11/1/2026
Guide to Cancer After 50 Dec ‘25/Jan’26
50 Tips and Tricks for Your Smartphone Flexible
Better Skin Care Guide 50s, 60s and Beyond Flexible
Guide to Aches and Pains After 50 Flexible

1/22/2026

646.521.2500
Editorial content subject to change without notice. advertise.aarp.org

Eight weeks lead time, and sold on a first come first serve basis.




AARP Digital

Advertising List

Apparel/Accessories/

Financial

Patina Health

Media/Entertainment

Retail/eTail

Media Advertising Network™

Grand European Travel

Beauty Barclays Bank PHI qures Author Reputation Press Altair Eyewear Halcyon Hotel Cherry Creek
Columbia Sportswear Blueprint Income SaAnSo (Iercreme Aventura Entertainment Amazon - Books Hilton Hotels & Resorts
HereSpa CIT Bank Flupblok Bleeker Street Media American Greetings Holland American Line
Charles Schwab dical Game Show Network Apple Gift Card HX Hurtigruten Expeditions
Auto College Well Vertgs Medica : Image Tours
Aleria Sock & Visiting Nurse Service of NY Hachette Anywhere &7 l .
gria Socks D.R Bgnk Waterwipes HarperCollins Canada BookBub Louisiana Travel Assocation
é}/lls t E'd.e“;y.d Live Nation Easy Spirit Mackinac Island
ilverts ainsbridge - : i i
Exxon Mobil Jp MorgangChase Home/Building Oaklawn Racing FTD.com MCAiltJ;t:rlirtlycountyTourSIm
Marcus by Goldman Sachs 50 Floor Casino Resort Henkel NJ Division of Travel and
Caregiving My Paypal American Home Shield Paramount Plus Red Roses Too Touri
Amazon Alexa Together Raisin US - Save Better Eversafe Buildings Pepguin Group Sam's Clgb \ tc?urlslmM i
Canary Help SmartAsset Renewal by Andersen SciPlay Scholastic ationat Museum orthe
CareLinx Trust & Will LsJa;eCStEP Waé{k—]ln Tub Simon & Schuster UPS Store Shipping Services I3Arf1wer|cc|aa Irt]dllan
Carewell U.S. Mint .S. Cabinet Refacing Sonv Classics Walmart+ referred Hotels
Lifeline Wesley Financial Group Verizon - Home Protect You:g Are At the Gates Princess Cruises

Real Estate/Retirement

Red Roofs Inn

Consumer Electronics/ FOf)d/Beverages ,IAr;ASRuD:(ance Nonprofit/Government Communities Rush.MY Pa.lssport
Amazon Misﬁt); Market Allstate Roadside Services American Lung Association Arkansas Retirement Tully Luxury Travel

Alexa NakedWines.com American Academy of American Physical Therapy GL Homes Uy tuxury ras

Echo Quaker Oats‘ Opthalmology Association Latitude Margaritavi“e V.aC.at!OnS by Rail )
AT&T American College of Surgeons Arthritis Foundation M‘orada §en|qr !_lvmg Virginia Eassenger Rail
g:;teitly Health Health/Wellness CarShield CDC Foundation RiverSpring Living V.A.L:tll;orlty

: ; ; Centers for Medicare God's Love We Deliver IsitLenver
Caption Call Apellis Pharmaceuticals and Medicaid Leukemia & Lymph Travel Visit Springfield Illinois
Consumer Cellular Bausch & Lomb - PreserVision eukemia & Lymphoma LS
Crit The Bittman Project Delta Dental Society All Resort Store West Virginia Department
Drellleo Bioventus EyeMed Vision Care ) North Carolina Dept of Arkansas Parks & Tourism of Tourism
Google AdSense Braun - Blood Pressure Fetch Insurance Services Health and Human Services  Arkansas Retirement Wyndham Hotel
Monitor Foremost NYS of Family and Childrens Arkansas State Parks Group

Hamilton CapTel
Index Exchange
Norton LifeLock

Edwards Lifesciences
Flagship Health

Mobile Homes
Globe Life and Accident

Services
Oncology Nursing Society

Atlas Ocean Voyages
Author Reputation Press

OpenX GSK lTn;:Laanri?ord Royal Oak Foundation Avalon Waterways

Panasonic Arexvy InsureMyTrip Shubert Organization Best Western International
Amplified Phones Shingrix MedJet Assistance State of Connecticut Chelsea Hotel, Toronto

Pa'rt’icvle :ear..corliﬁ.f Mutual of Omaha Department of Social Choice Hotels

Pr|5|d|o. L:;relrlllgealr?ng New York Life Services City of Temple

;Egrl:/ll\a;ltfPaSSport Lucid Hearing Physicjan's Mutqal U.S. Department of Health Collette Tours

Surfshark MD Amp Medicare Services and Human Services Cross Sound Ferry Services

T-Mobile Martin's Point Health Care UnitedHealthcare U.S. Postal Inspection Svs Delaware North Parks &

Medical Guardian

UHC Global

Washington Department of

Resorts

Moderna - Spikevax UHC Hearing Center Financial Institutions Expedia —
Neuromod Devices UH(; Healthcare SHIP G6 Hospitality
Novant Health VSP Vision Care GL Travel 646.521.2500

OptumRXx

advertise.aarp.org




Media Advertising Network™

AARP.org
Audience Demographics

AARP.org reaches a digitally-savvy, dual audience that’s just as inclined as the general internet population to seek product solutions
online for everything from health and finance to travel, real estate, entertainment and more. And when compared to 50+ consumers
with internet access they are much more likely to engage in a wide variety of common online activities.

AARP.org Index vs.

Audience % AARP Audience Advantage 50+ with Internet Access
Age 50+ 76 Visited blogs 162
Age 45+ 83 Looked for employment 153
Men 38 Took a class 153
Women 62 Obtained information about entertainment/celebrities 145
Median Age 61.4 years Downloaded a video game 139
Obtained information about real estate 138
Obtained medical information 134
Obtained information for an auto purchase 133
Obtained financial information 132
Listened to podcasts 130
Used video chat 130
Made travel plans 129
Watched a movie, TV program or other video 128
Researched products prior to online purchase 126
Obtained financial information 126
Obtained the latest news/current events 119

7/10/25

646.521.2500
Source: 2023 comScore Multi-Platform Media Trend Report June 2024-May 2025 advertise.aarp.org



AARP Digital

Robust Digital Capabilities

Anchored by AARP.org and its 24.3 million average monthly unique visitors, our suite of digital assets features premium content,
tools, and programs that offer adults age 50+ unlimited possibilities to customize their experience.

Media Advertising Network™

Industry-leading engagement with our growing online audience can be leveraged by marketers on-site and off-site, providing endless
opportunities to drive measurable ROI.

AARP.org

Standard Placements
728x90

300x250

300x600

970x250 Billboard
Embedded Ad

High Impact
Dynamic Leaderboard
Dynamic Billboard
Login Wallpaper

Rich Media

Pencil Unit

Video
Pre-roll (content and games)

Mobile Web
300x250
320x50
Interscroller
Reveal

Games

Games Reskin

Games Channel Takeover
Individual Game Takeover

Share of Voice

Run of Channel

Run of Video

Run of Site

Run of Desktop

Run of Mobile

Full-site Takeover

Homepage Takeover

Channel/Sub-channel
Takeovers

Editorial Sponsorships

Audience 1 -

1-Party Data Targeting
Demographic
Geographic

Interest Segments
Custom Segments
Retargeting/Remarketing

Other Digital

Custom Content Programs
BrandAmp by AARP
Custom Articles
AARP Rewards Sponsorships
Takeover
Email/Homepage
Custom Quiz

AARP Newsletters
and Email
Topical

Money

Health

Travel

Lifestyle
The Girlfriend
Sisters
The Ethel
Hot Deals
Dedicated Email
Member Benefits Update
Webletter

AARP Now App

In-app Display Ads

Embedded Benefits Offer
& Video

Inbox Messaging

Audience 1%t -

1st-Party Data Extension
(third-party channels)
Audience Display Network
Facebook

YouTube

CTV

Audio

Performance Management
Creative Delivery Options
Brand Effectiveness Studies
Data Match

Campaign Optimization

Multicultural Opportunities
Content and in-language
(Spanish)
2/12/24

646.521.2500
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AARP Publications 2026

Sales Offices

National Headquarters

AARP MEDIA ADVERTISING NETWORK
646-521-2500
advertise.aarp.org

Shelagh Daly Miller
Vice President, Group Publisher
sdmiller@aarp.org

Susan Severance
Senior Director, Advertising
sseverance@aarp.org

Peter Zeuschner
Senior Director, Digital Sales
pzeuschner@aarp.org

Jon Banner
Manager Northeast Digital Sales
jbanner@aarp.org

Carolyn Fessler
Senior Director, Special Accounts
cfessler@aarp.org

Leighton Johnson
Special Accounts Director
lvjohnson@aarp.org

Regional Offices

NEW ENGLAND
Millstone Marketing
203-490-2015

SOUTHEAST
McLaughlin Media Mix
561-484-3708

DETROIT

Maiorana+Partners, Ltd.

586-242-9127

MIDWEST
Healy Day Media Sales
312-526-3988

SOUTHWEST
B2 Media
214-437-3271

WEST COAST

Prestige Integrated Media

415-543-5001

SOUTHERN CALIFORNIA

Prestige Integrated Media

949-939-9102

CANADA
York Media Services
888-212-0931

Media Advertising Network™

DIRECT RESPONSE NORTHEAST
Shoppers’ Deals and Destinations
RealDeals

York Media Services

888-212-0931

646.521.2500
advertise.aarp.org




