AARP The Magazine

America’s most-read magazine explores and
celebrates key 50+ life stages and lifestyles
through three demographic editions, curated
for readers in their 50s, 60s, or 70+ years.

Its contextual relevance drives high engagemer
and its mass audience of 39.2 million is more
influential than any other - the ultimate
megaphone for marketers seeking impact.

The Magavine

THIS IS 50
pating in
Your 50s?
More Fun, Less

prama? Read
This Now!
page 29

MONEY
when
msaster

€S
How to Bounce
Back From

-AARP

Media Advertising Network™

646.521.2500
advertise.aarp.org



AARP The Magazine Media Advertising Network™
Editorial Calendar 2026
i : crifsetver AARP The Magazine is America’s most-read magazine that explores and celebrates key 50+ life stages
i e and lifestyles through three demographic editions, curated for readers in their 50s, 60s, or 70+ years. Its
Datingin - B%C:Aﬁééﬁgg contextual relevance drives high engagement, and its mass audience of 39.2 million is more influential
e e SO than any other - the ultimate megaphone for marketers seeking impact.
ot
December/January June/July
Health Battle Plan for Fighting Cancer Health What Does 25 Grams of Protein
ike?
¥y Foods that Fight the Flu Look Like?
mﬁ‘igjﬁﬁ Money Discussing Finances with your Kids Money Don’t Invest Like Me
BECOMES . )
§ NEERRABLE Travel How to Plan Multi-generational Travel Travel Beyond the Liberty Be“' )
ad G i . ) ) Lesser-Known American History Spots
VO_‘“%‘:‘“:&:KM«M‘ 2 Bhih Entertainment Movies for Grownups Nominees .
e Caregiving When Your Parents Need to Move
eIt Ad Close  10/1/25
saelpig i AdClose  3/30/26
T
February/March August/September
e Money Special Section Health The Anti Cancer Plan for your 50s/60s/70s
noSHOWS Reduce Financial Stress .
TiSHANGED Be Your Own Pilates Instructor
e R ; = Health Best Food Swaps for a Healthy Heart
; Money How I Sold My Stuff
Loy ‘ THISIS 50 Hack your Hips .
VYo IfYourBelly . . . SLEtiestits Travel International Travel Made Easy
: Could Talk” Wellness  Fitness in your 50s/60s - Tech A | Tech Guide - Fli ion*
:tu‘;' L A e Flip Cover Section* ec nnual Tech Guide - Flip Cover Section
Posture Fixes That N FIRST-TIME .
Reeve e Travel Super Cruisers Lifestyle = The New Grandparent Playbook
‘ AdClose  11/24/25 AdClose  5/29/26
LIVING
Expand .
‘;;:%’7;, April/May October/November
e Health Special Section Health Special Section
“‘T&'ﬁx’: Your Body 50s/60s/70s Medical Breakthroughs 2026
: Money Confused by Annuities? Money The Dating Money Minefield
Travel A Taste of America Travel Lights, Camera, Action!

KT i
TBlesFrom Those Home One-Day Home Fixes

Sights connected to favorite
movies or TV shows

Ad Close 7/31/26

Ad Close 1/29/26

*Built if bought 1.8.2026

= Ask about digital complements 646.521.2500
= Editorial content subject to change without notice Plus, In Every Issue Upfront: Food, Pets, Entertainment, Tech and more advertise.aarp.org



25 YEARS OF
‘OFFICE SPACE’

culture. The tale of P~
worker

only 49% °F o

ey, 00 M supporte

i & fall SUEES and ol0% s acial

Aericans msvgd'?;”mr.a i
n o

aben ot «;\L;/ﬂ?ﬂ tarcn 202

from D

at's

This Is 50/ zomantic

RESISTANCE p29

What film most defines Generation X?
According to MovieWeb, it's Office Space—
the sleeper hit 1999 comedy aho:

1FE
EACHLYC o
con.ESs\ON DREAMIN
SOCKS ™ o

e N;g'prlﬂ“

FIGURING OUT GROWNUP GIRL
FINANCES r30 TALK p30

bling
pre

Lumbe

ork is not as
ras four years
ay the same.

ergh steals mum-
‘employee Milton's
red

CATCHING

PATTI LABELLE

9, and her
Life food b

A CLEAR

GIVE WISELY ANYTIME
VIEW p22 & WELL 2

TRIPS rs

If. Whenever
meone tells you
w

revenue last year. She  you'd give to your
tells AARP what keeps  younger self?
‘her motor running. To believe in your-

read the fullinter-
view at aarp.org/

JEANS AT

to0 old to

ANY AGE

Source: MRI-Simmons Fall 2025

On March 1,1954, the most
powerful nuclear device

ever tested by the US. was
ignited at Bikini Atoll. Ear-

lier tests at the tiny island

inspired P
thename  WEERZ" 4
of aniconic *~ T |

women's
swimsuit.

AARP The Magazine

Demographic Targeted Editions

Media Advertising Network™

AARP The magazine provides advertisers with six different ways to target adults in their 50s, 60s

and 70s. Each edition features editorial content tailored to the specific audience’s unique and

evolving life stage, creating a relevant contextual environment. This allows advertisers to be able
to choose the specific demographic most aligned with their brands’ target.

Core Demographic Editions

50-59 Edition

Rate Base 3.25 million
Audience 11,440,000
Male/Female 44%/56%
Any College 61%
Median HHI $103,164
Homeowners 65%
Median Age 52

60-69 Edition

Rate Base 5.25 million
Audience 11,910,000
Male/Female 40%/60%
Any College 68%
Median HHI $95,539
Homeowners 85%
Median Age 66

70+ Edition

Rate Base 11 million
Audience 15,845,000
Male/Female 43%/57%
Any College 73%
Median HHI $84,128
Homeowners 88%
Median Age 75

Extended Demographic Reach

Maximize visibility by advertising across multiple demographic editions of AARP The Magazine.
Opportunity to customize your ad by age segment within each edition for more targeted messaging.

50+ Full Run

Editions 50-59, 60-69, 70+
Rate Base 19.5 million
Audience 39,195,000
Male/Female 42%/58%
Any College 68%

Median HHI $92,027
Homeowners 80%
Median Age 67

60+ Edition

Editions 60-69, 70+
Rate Base 16.25 million
Audience 27,755,000
Male/Female 42%/58%
Any College 71%
Median HHI $88,603
Homeowners 87%
Median Age 72

50-69 Edition
Editions 50-59, 60-69
Rate Base 8.5 million
Audience 23,350,000
Male/Female 42%/58%
Any College 65%
Median HHI $98,870
Homeowners 75%
Median Age 60

1/7/26

646.521.2500

advertise.aarp.org



AARP The Magazine

Advertising List

Apparel/Accessories/
Beauty

Creation L
Hitchcock Shoes
QVC

Skechers Footwear
Stauer

Collectibles

Ashton Drake Galleries
Bradford Exchange

Consumer Electronics/
Services

Affinity Cellular
AT&T Wireless
Best Buy

Flip

Smart
Consumer Cellular
Maxsip Telecom
MyLight
StereoBuyers
T-Mobile
TV Ears

Entertainment

Disney Streaming
Game Show Network
Newmax

Paramount

Simon & Schuster

Financial

Apple Pay
Barclays Bank
Blueprint Income

Hennion & Walsh

Marcus by Goldman Sachs
Stone Ridge Financial
Wesley Financial

Food/Beverages

B&G Foods
Denny’s
General Mills
Cheerios
Fiber One
NakedWines.com
Nestlé Stouffer's
Perdue Farms
POM Wonderful
The Swiss Colony
Quaker Oats
Wonderful Pistachios

Health/Wellness
Abbott
Ensure
Glucerna
Alcon Labs
PanOptix Lens
Systane
Apellis Pharmaceuticals
Audien Hearing Aid
Bausch & Lomb
PreserVision
Beltone
Better Help
Bioderm
Bonro Medical
Castle Pharma
ClearChoice Dental
Cochlear Americas
Elidah

Immunity Bio
Inogen One
Journey Health & Lifestyle
Kimberly Clark
Depend Undergarments
Poise
Life Alert
Magni Company
MD Hearing Amp
Medical Guardian
MobileHelp
Moderna - Spikevax
Procter & Gamble
Align
Metamucil
Nervive
Vicks Formula 44
Vicks NyQuil High Blood
Pressure
Ultra ZzzQuil
Sanofi
Aspercreme
Silvertree
Texas Center for Proton Therapy
Texas Health & Human Services
Texas Oncology
U.S. Department of Health
& Human Services
WaterWipes
Wise Consumer Products

Home/Building

4 Patriots

Acorn Stairlift
American Home Shield
Dr. JimZ

DR Power Equipment
Kohler

LeafFilter Home
Ready Rocker
Renewal by Andersen
Safe Step Walk-In Tub
Stiltz Homelifts
Weather Tech

Insurance
Aflac
Cafferty Clobes Meriwether
& Sprengel, LLP, Kirby
Delta Dental
EyeMed Vision Care
Foremost Mobile Home Ins
The Hartford
Mutual of Omaha
New York Life
UnitedHealthcare
UHC Hearing Center
US Dept Health &
Human Services

Miscellaneous

Mutual of Omaha
WeatherTech

Retail

Budget

Folding Scooter Store
Hammacher Schlemmer
Ross Simons

Travel/Real Estate
Alaska Railroad
American Cruise Lines
Anywhere Real Estate
Atlas Ocean Voyages

Media Advertising Network™

Cache Creek Casino Restort

Calvert County Dept of
Economic Development

Colonial Williamsburg
Foundation

Colorado Springs CVB

Delaware North Parks & Resorts

Discover the Palm Beaches

Dorchester County Tourism

Erickson Senior Living

Grand European Travel

HX Hurtigruten Expeditions

Kent County Tourism

Louisiana Travel Association

Maryland Office of Tourism Dev.

Minto Communities

National Museum of American
Indian

New York State Tourism

North Dakota Dept of
Commerce

Norwegian Cruise Lines
Oceania Cruises
Regent Seven Seas

Princess Cruises

St Lawrence Cruise Lines

State of AK/DCCED

Talbot County Tourism

Travel Texas

Uncruise

Vanna Adventure Vans

Visit Anchorage

Visit Springfield Illinois

Visit Williamsburg

West Volusia Tourism

9/15/25

Charles Schwab Brightline Trains Florida

646.521.2500
advertise.aarp.org




Media Advertising Network™

AARP The Magazine

Closing Dates 2026

Effective with the December 2025/January 2026 issue

National Estimated In-home

Ad Copy Space/
Issue Clearance Material Inserts 50-59 60-69 70+ 50+
Dec/Jan 9/24/25 10/1/25 9/17/25 11/24/25-12/11/25  12/10/25-12/26/25  12/24/25-1/24/26 11/24/25-1/24/26
Feb/Mar* 11/17/25 11/24/25 11/17/25 1/26/26-2/7/26 2/9/26-2/28/26 2/27/26-3/28/26 1/26/26-3/28/26
Apr/May* 1/22/26 1/29/26 1/15/26 3/25/26-4/7/26 4/8/26-4/25/26 4/24/26-5/21/26 3/25/26-5/21/26
Jun/July 3/23/26 3/30/26 3/16/26 5/26/26-6/6/26 6/8/26-6/27/26 6/26/26-7/25/26 5/26/26-7/25/26
Aug/Sept 5/22/26 5/29/26 5/15/26 7/27/26-8/8/26 8/10/26-8/29/26 8/26/26-9/24/26 7/27/26-9/24/26
Oct/Nov* 7/24/26 7/31/26 7/17/26 9/25/26-10/8/26 10/9/26-10/29/26  10/23/26-11/21/26  9/25/26-11/21/26
Cancellation date is space closing date. *Shoplt Now Issue.
Regional/RealDeals AARP Select
Issue Cllc.e\:rg:lzz M:E:rci:/l Issue Clﬁgr(;:lzz M:E’:uﬁ:/l
Dec/Jan 9/17/25 9/24/25 Dec/Jan 9/10/25 9/17/25
Feb/Mar 11/10/25 11/17/25 Feb/Mar 11/3/25 11/10/25
Apr/May 1/15/26 1/22/26 Apr/May 1/8/26 1/15/26
Jun/July 3/16/26 3/23/26 Jun/July 3/9/26 3/16/26
Aug/Sept 5/15/26 5/22/26 Aug/Sept 5/8/26 5/15/26
Oct/Nov 7/17/26 7/24/26 Oct/Nov 7/10/26 7/17/26

Space close is one week prior to national space close. Space close is two weeks prior to national space close.

11/3/2025

646.521.2500
advertise.aarp.org




AARP

AARP The Magazine Media Advertising Network™

Regional Map 2026 Geographic Targeting

10 Regions Pacific Northwest, Pacific Southwest, West Central, Southwest,
Great Lakes, East Central, Southeast, New England, Mid-Atlantic, Capital

3 States California, Texas, Florida
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AARP The Magazine

50+ Edition Rates 2026

Effective with the December 2025/January 2026 issue

National Rates

Rate Base 19,500,000
Unit B/W
Page $706,790
2/3 546,580
1/2 459,400
1/3 329,830
2nd Cover

3rd Cover

4th Cover

National Half-Circ

Rate Base 9,750,000

Page $395,840
2/3 306,110
1/2 257,290
1/3 184,720

Business Reply Card (Supplied)

Rate Base 19,500,000

Small Card

Large Card

Must be accompanied by full page of advertising
California

Rate Base 1,634,000

Page $101,646

1/2 66,070

1/3 47,435

Capital (pc, DE, MD, VA)

Rate Base 1,053,000

Page $64,899
1/2 42,184
1/3 30,286

4 Color
$785,310
607,300
510,450
366,480
942,370
863,840
1,020,910

$439,820
340,120
285,880
205,250

$596,840
636,490

$112,940
73,411
52,705

$72,110
46,872
33,651

East Central (IN, KY, OH, WV)

Rate Base 1,402,000

Unit B/W 4 Color
Page $83,934 $93,260
1/2 54,557 60,619
1/3 39,169 43,521
Florida

Rate Base 1,433,000

Page $89,145 $99,050
1/2 57,944 64,383
1/3 41,601 46,223

Great Lakes (IL, MI, MN, MO, WI)

Rate Base 2,425,000

Page $129,510 $143,900
1/2 84,182 93,535
1/3 60,438 67,153

Mid-Atlantic (NJ, NY, PA)

Rate Base 2,628,000

Page $140,355 $155,950
1/2 91,231 101,368
1/3 65,499 72,777

New England (CT, MA, ME, NH, RI, VT)
Rate Base 991,000

Page $61,074 $67,860
1/2 39,698 44,109
1/3 28,501 31,668

Pacific Northwest (AK, ID, OR, UT, WA)
Rate Base 934,000

Page $57,564 $63,960
1/2 37,417 41,574
1/3 26,863 29,848

Media Advertising Network™

Pacific Southwest (Az, CA, HI, NV)

Rate Base 2,328,000

Unit B/W 4 Color
Page $131,139 $145,710
1/2 85,240 94,712
1/3 61,198 67,998

Southeast (AL, FL, GA, MS, NC, SC, TN)

Rate Base 3,468,000
Page $185,211 $205,790
1/2 120,387 133,764
1/3 86,432 96,035

Southwest (AR, LA, NM, OK, TX)

Rate Base 1,834,000

Page $109,800 $122,000
1/2 71,370 79,300
1/3 51,240 56,933
Texas

Rate Base 1,200,000

Page $74,646 $82,940
1/2 48,520 53,911
1/3 34,835 38,705

West Central (cO, IA, KS, MT, ND, NE, SD, WY)

Rate Base 920,000

Page $56,700 $63,000
1/2 36,855 40,950
1/3 26,460 29,400

Allrates are gross. All advertising orders are accepted subject to
AARP’s Advertising Terms and Conditions, which can be found
at advertise.aarp.org.

Due to limited regional pages, we do not offer positioning
guarantees. There may be coupon backups, blow-in cards
facing ads, and/or competitive advertising nearby. 8/19/2025

646.521.2500

advertise.aarp.org



AARP The Magazine

50-59 Edition Rates 2026

Effective with the December 2025/January 2026 issue

National Rates

Rate Base 3,250,000

Unit B/W
Page $155,740
2/3 120,440
1/2 101,230
1/3 72,680
2nd Cover

3rd Cover

4th Cover

National Half-Circ

Rate Base 1,625,000

Page $87,210
2/3 67,440
1/2 56,690
1/3 40,700

Business Reply Card (Supplied)

Rate Base 3,250,000
Small Card

Large Card

Must be accompanied by full page of advertising
California

Rate Base 276,000

Page $23,949
1/2 15,567
1/3 11,176
Capital (pc, DE, MD, VA)
Rate Base 174,000

Page $14,958
1/2 9,723
1/3 6,980

4 Color
$173,040
133,820
112,480
80,750
207,650
190,340
224,950

$96,900
74,940
62,990
45,220

$131,510
140,250

$26,610
17,297
12,418

$16,620
10,803
7,756

East Central (IN, KY, OH, WV)

Rate Base 203,000

Unit B/W 4 Color
Page $16,947 $18,830
1/2 11,016 12,240
1/3 7,909 8,787
Florida

Rate Base 231,000

Page $20,052 $22,280
1/2 13,034 14,482
1/3 9,358 10,397

Great Lakes (IL, M1, MN, MO, WI)

Rate Base 353,000

Page $26,298 $29,220
1/2 17,094 18,993
1/3 12,272 13,636

Mid-Atlantic (NJ, NY, PA)

Rate Base 381,000
Page $28,386 $31,540
1/2 18,451 20,501
1/3 13,247 14,719

New England (CT, MA, ME, NH, RI, VT)
Rate Base 131,000

Page $11,259 $12,510
1/2 7,318 8,132
1/3 5,254 5,838

Pacific Northwest (AK, ID, OR, UT, WA)

Rate Base 134,000

Page $11,520 $12,800
1/2 7,488 8,320
1/3 5,376 5,973

Media Advertising Network™

Pacific Southwest (Az, CA, HI, NV)

Rate Base 378,000

Unit B/W 4 Color
Page $29,700 $33,000
1/2 19,305 21,450
1/3 13,860 15,400

Southeast (AL, FL, GA, MS, NC, SC, TN)

Rate Base 608,000

Page $45,288 $50,320
1/2 29,437 32,708
1/3 21,134 23,483

Southwest (AR, LA, NM, OK, TX)

Rate Base 375,000

Page $31,302 $34,780
1/2 20,346 22,607
1/3 14,608 16,231
Texas

Rate Base 267,000

Page $23,175 $25,750
1/2 15,064 16,738
1/3 10,815 12,017

West Central (cO, IA, KS, MT, ND, NE, SD, WY)
Rate Base 124,000

Page $10,656 $11,840
1/2 6,926 7,696
1/3 4,973 5,525

Allrates are gross. All advertising orders are accepted subject to
AARP’s Advertising Terms and Conditions, which can be found
at advertise.aarp.org.

Due to limited regional pages, we do not offer positioning
guarantees. There may be coupon backups, blow-in cards
facing ads, and/or competitive advertising nearby. 8/19/2025

646.521.2500

advertise.aarp.org



AARP The Magazine

60-69 Edition Rates 2026

Effective with the December 2025/January 2026 issue

National Rates

Rate Base 5,250,000

Unit B/W
Page $237,070
2/3 183,330
1/2 154,090
1/3 110,630
2nd Cover

3rd Cover

4th Cover

National Half-Circ

Rate Base 2,625,000

Page $132,780
2/3 102,680
1/2 86,300
1/3 61,960

Business Reply Card (Supplied)

Rate Base 5,250,000
Small Card

Large Card

Must be accompanied by full page of advertising
California

Rate Base 424,000

Page $34,848
1/2 22,651
1/3 16,262
Capital (pc, DE, MD, VA)
Rate Base 292,000

Page $23,769
1/2 15,450
1/3 11,092

4 Color
$263,410
203,700
171,220
122,930
316,090
289,750
342,440

$147,530
114,090
95,890
68,850

$200,190

213,490

$38,720
25,168
18,069

$26,410
17,167
12,325

East Central (IN, KY, OH, WV)

Rate Base 380,000

Unit B/W 4 Color
Page $30,051 $33,390
1/2 19,533 21,704
1/3 14,024 15,582
Florida

Rate Base 373,000

Page $30,654 $34,060
1/2 19,925 22,139
1/3 14,305 15,895

Great Lakes (IL, M1, MN, MO, WI)

Rate Base 676,000

Page $47,700 $53,000
1/2 31,005 34,450
1/3 22,260 24,733

Mid-Atlantic (NJ, NY, PA)

Rate Base 737,000

Page $52,002 $57,780
1/2 33,801 37,557
1/3 24,268 26,064

New England (CT, MA, ME, NH, RI, VT)
Rate Base 268,000

Page $21,816 $24,240
1/2 14,180 15,756
1/3 10,181 11,312

Pacific Northwest (AK, ID, OR, UT, WA)
Rate Base 231,000

Page $18,801 $20,890
1/2 12,221 13,579
1/3 8,774 9,749

Media Advertising Network™

Pacific Southwest (Az, CA, HI, NV)

Rate Base 601,000

Unit B/W 4 Color
Page $44,730 $49,700
1/2 29,075 32,305
1/3 20,874 23,193

Southeast (AL, FL, GA, MS, NC, SC, TN)

Rate Base 929,000

Page $65,547 $72,830
1/2 42,606 47,340
1/3 30,589 33,987

Southwest (AR, LA, NM, OK, TX)

Rate Base 501,000

Page $39,618 $44,020
1/2 25,752 28,613
1/3 18,488 20,543
Texas

Rate Base 331,000

Page $27,198 $30,220
1/2 17,679 19,643
1/3 12,692 14,103

West Central (c0, IA, KS, MT, ND, NE, SD, WY)
Rate Base 250,000

Page $20,349 $22,610
1/2 13,227 14,697
1/3 9,496 10,551

Allrates are gross. All advertising orders are accepted subject to
AARP’s Advertising Terms and Conditions, which can be found
at advertise.aarp.org.

Due to limited regional pages, we do not offer positioning
guarantees. There may be coupon backups, blow-in cards
facing ads, and/or competitive advertising nearby. 8/19/2025

646.521.2500

advertise.aarp.org



AARP The Magazine

70+ Edition Rates 2026

Effective with the December 2025/January 2026 issue

National Rates

Rate Base 11,000,000
Unit B/W
Page $408,530
2/3 315,920
1/2 265,530
1/3 190,640
2nd Cover

3rd Cover

4th Cover

National Half-Circ

Rate Base 5,500,000

Page $228,780
2/3 176,920
1/2 148,700
1/3 106,760

Business Reply Card (Supplied)

Rate Base 11,000,000
Small Card

Large Card

Must be accompanied by full page of advertising
California

Rate Base 934,000

Page $65,511
1/2 42,582
1/3 30,572
Capital (pc, DE, MD, VA)
Rate Base 587,000

Page $40,788
1/2 26,512
1/3 19,034

4 Color
$453,910
351,020
295,040
211,830
544,690
499,300
590,090

$254,200
196,580
165,230
118,630

$344,970
367,890

$72,790
47,314
33,969

$45,320
29,458
21,149

East Central (IN, KY, OH, WV)

Rate Base 819,000

Unit B/W 4 Color
Page $55,278 $61,420
1/2 35,931 39,923
1/3 25,796 28,663
Florida

Rate Base 829,000

Page $58,140 $64,600
1/2 37,791 41,990
1/3 27,132 30,147

Great Lakes (IL, MI, MN, MO, WI)

Rate Base 1,396,000

Page $84,051 $93,390
1/2 54,633 60,704
1/3 39,224 43,582

Mid-Atlantic (NJ, NY, PA)

Rate Base 1,510,000
Page $90,918 $101,020
1/2 59,097 65,663
1/3 42,428 47,143

New England (CT, MA, ME, NH, RI, VT)
Rate Base 592,000

Page $41,139 $45,710
1/2 26,740 29,712
1/3 19,198 21,331

Pacific Northwest (AK, ID, OR, UT, WA)

Rate Base 569,000

Page $39,537 $43,930
1/2 25,699 28,555
1/3 18,451 20,501

Media Advertising Network™

Pacific Southwest (Az, CA, HI, NV)

Rate Base 1,349,000

Unit B/W 4 Color
Page $85,707 $95,230
1/2 55,710 61,900
1/3 39,997 44 441

Southeast (AL, FL, GA, MS, NC, SC, TN)

Rate Base 1,931,000

Page $116,262 $129,180
1/2 75,570 83,967
1/3 54,256 60,284

Southwest (AR, LA, NM, OK, TX)

Rate Base 958,000

Page $64,656 $71,840
1/2 42,026 46,696
1/3 30,173 33,525
Texas

Rate Base 602,000

Page $42,219 $46,910
1/2 27,442 30,492
1/3 19,702 21,891

West Central (c0, IA, KS, MT, ND, NE, SD, WY)
Rate Base 546,000

Page $37,944 $42,160
1/2 24,664 27,404
1/3 17,707 19,675

Allrates are gross. All advertising orders are accepted subject to
AARP’s Advertising Terms and Conditions, which can be found
at advertise.aarp.org.

Due to limited regional pages, we do not offer positioning
guarantees. There may be coupon backups, blow-in cards
facing ads, and/or competitive advertising nearby. 8/19/2025

646.521.2500

advertise.aarp.org



AARP The Magazine

50-69 Edition Rates 2026

Effective with the December 2025/January 2026 issue

National Rates

Rate Base 8,500,000

Unit B/W
Page $354,170
2/3 273,890
1/2 230,200
1/3 165,280
2nd Cover

3rd Cover

4th Cover

National Half-Circ

Rate Base 4,250,000
Page $198,360
2/3 153,400
12 128,930
1/3 92,570

Business Reply Card (Supplied)

Rate Base 8,500,000
Small Card

Large Card

Must be accompanied by full page of advertising
California

Rate Base 700,000

Page $52,740
1/2 34,281
1/3 24,612
Capital (pC, DE, MD, VA)
Rate Base 466,000

Page $34,767
1/2 22,599
1/3 16,225

4 Color
$393,520
304,320
255,790
183,640
472,220
432,870
511,580

$220,400
170,440
143,260
102,850

$299,080
318,950

$58,600
38,090
27,347

$38,630
25,110
18,027

East Central (IN, KY, OH, WV)

Rate Base 583,000

Unit B/W 4 Color
Page $42,255 $46,950
1/2 27,466 30,518
1/3 19,719 21,910
Florida

Rate Base 604,000

Page $45,504 $50,560
1/2 29,578 32,864
1/3 21,235 23,595

Great Lakes (IL, MI, MN, MO, WI)

Rate Base 1,029,000

Page $66,546 $73,940
1/2 43,255 48,061
1/3 31,055 34,505

Mid-Atlantic (NJ, NY, PA)

Rate Base 1,118,000

Page $72,306 $80,340
1/2 46,999 52,221
1/3 33,743 37,492

New England (CT, MA, ME, NH, RI, VT)
Rate Base 399,000

Page $29,763 $33,070
1/2 19,346 21,496
1/3 13,889 15,433

Pacific Northwest (AK, ID, OR, UT, WA)

Rate Base 365,000
Page $27,225 $30,250
1/2 17,696 19,663
1/3 12,705 14,117

Media Advertising Network™

Pacific Southwest (Az, CA, HI, NV)

Rate Base 979,000

Unit B/W 4 Color
Page $66,789 $74,210
1/2 43,413 48,237
1/3 31,168 34,631

Southeast (AL, FL, GA, MS, NC, SC, TN)

Rate Base 1,537,000
Page $99,405 $110,450
1/2 64,613 71,793
1/3 46,389 51,543

Southwest (AR, LA, NM, OK, TX)

Rate Base 876,000

Page $63,486 $70,540
1/2 41,266 45,851
1/3 29,627 32,919
Texas

Rate Base 598,000

Page $45,054 $50,060
1/2 29,285 32,539
1/3 21,025 23,361

West Central (cO, IA, KS, MT, ND, NE, SD, WY)

Rate Base 374,000

Page $27,900 $31,000
1/2 18,135 20,150
1/3 13,020 14,467

Allrates are gross. All advertising orders are accepted subject to
AARP’s Advertising Terms and Conditions, which can be found
at advertise.aarp.org.

Due to limited regional pages, we do not offer positioning
guarantees. There may be coupon backups, blow-in cards
facing ads, and/or competitive advertising nearby. 8/19/2025

646.521.2500
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60+ Edition Rates 2026

Effective with the December 2025/January 2026 issue

National Rates

Rate Base 16,250,000
Unit B/W
Page $606,600
2/3 469,100
1/2 394,280
1/3 283,080
2nd Cover
3rd Cover
4th Cover

National Half-Circ

Rate Base 8,125,000

Page $339,760
2/3 262,740
1/2 220,830
1/3 158,550

Business Reply Card (Supplied)

Rate Base 16,250,000

Small Card

Large Card

Must be accompanied by full page of advertising
California

Rate Base 1,358,000

Page $95,346

1/2 61,975

1/3 44,495

Capital (pc, DE, MD, VA)

Rate Base 879,000

Page $61,137
1/2 39,739
1/3 28,531

4 Color
$673,990
521,210
438,090
314,530
808,790
741,390
876,200

$377,500
291,930
245,380
176,170

$512,240
546,270

$105,940
68,861
49,439

$67,930
44,155
31,701

East Central (IN, KY, OH, WV)

Rate Base 1,199,000
Unit B/W 4 Color
Page $81,000 $90,000
1/2 52,650 58,500
1/3 37,800 42,000
Florida

Rate Base 1,202,000

Page $84,393 $93,770
1/2 54,855 60,951
1/3 39,383 43,759

Great Lakes (IL, MI, MN, MO, WI)

Rate Base 2,072,000

Page $124,884 $138,760
1/2 81,175 90,194
1/3 58,279 64,755

Mid-Atlantic (NJ, NY, PA)

Rate Base 2,247,000
Page $135,432 $150,480
1/2 88,031 97,812
1/3 63,202 70,224

New England (CT, MA, ME, NH, RI, VT)
Rate Base 860,000

Page $59,814 $66,460
1/2 38,879 43,199
1/3 27,913 31,015

Pacific Northwest (AK, ID, OR, UT, WA)
Rate Base 800,000

Page $55,638 $61,820
1/2 36,165 40,183
1/3 25,964 28,849

Media Advertising Network™

Pacific Southwest (Az, CA, HI, NV)

Rate Base 1,950,000

Unit B/W 4 Color
Page $123,975 $137,750
1/2 80,584 89,538
1/3 57,855 64,283

Southeast (AL, FL, GA, MS, NC, SC, TN)

Rate Base 2,860,000

Page $172,377 $191,530
1/2 112,045 124,495
1/3 80,443 89,381

southwest (AR, LA, NM, OK, TX)

Rate Base 1,459,000

Page $98,559 $109,510
1/2 64,063 71,182
1/3 45,994 51,105
Texas

Rate Base 933,000

Page $65,502 $72,780
1/2 42,576 47,307
1/3 30,568 33,964

West Central (c0, IA, KS, MT, ND, NE, SD, WY)
Rate Base 796,000

Page $55,359 $61,510
1/2 35,983 39,982
1/3 25,834 28,705

Allrates are gross. All advertising orders are accepted subject to
AARP’s Advertising Terms and Conditions, which can be found
at advertise.aarp.org.

Due to limited regional pages, we do not offer positioning
guarantees. There may be coupon backups, blow-in cards
facing ads, and/or competitive advertising nearby. 8/19/2025

646.521.2500
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RealDeals Rates and Dates 2026

Effective with the December 2025/January 2026 issue

Media Advertising Network™

50+ Edition 70+ Edition Frequency Discounts
Rate Base 19,500,000 Rate Base 11,000,000 Issues 2X 3X 4X 5X 66X
Line B/W 4 Color Line B/W 4 Color Discount 3% 5% 7% 9% 11%
67x2 $157,340 $174,820 67x2 $86,480 $96,100 .
67 78,670 87,410 67 43,240 48,050 2026 Closing Da:f’s“py space/
56 65,560 72,840 56 36,040 40,040 Issue Clearance Material
42 49,170 54,630 42 27,030 30,030 Dec/Jan 9/17/25 9/24/25
35x2H 81,940 91,060 35x2H 45,040 50,060 Feb/Mar 11/10/25 11/17/25
35 40,970 45,530 35 22,520 25,030 Apr/May 1/15/26 1/22/26
;8 ;2,780 32;6,450 §8 18,020 20,0;0 Jun/July 3/16/26 3/23/26
1 4,580 7,320 1 13,510 15,020 Aug/Sept 5/15/26 5/22/26
. . Oct/Nov 7/17/26 7/24/26
50-59 Edition 50-69 Edition / i 129/
Rate Base 3.250.000 Rate Base 8.500.000 Space close is one week prior to national space close
’ ’ ’ ’
Line B/W 4 Color Line B/W 4 Color Creative Specifications
67x2 $29,740 $33,040 67x2 $72,860 $80,960 Line Dimensions
o - poomm g
’ ’ ’ > 67 2.25x4.8125
42 9,290 10,330 42 22,770 25,300 56 2.25%4
35x2H* 15,480 17,220 35x2H* 37,960 42,180 ’
35 7,740 8,610 35 18,980 21,090 42 2.25x3
28 6 ,200 6’880 28 15’180 16’870 35x2H 4.625x2.5
21 4,650 5’160 21 11’390 12’650 » 2.25X2.5
’ ’ ’ ’ 28 2.25x2
. ey 21 2.25x1.5
60-69 Edition 60+ Edition . P2
Rate Base 5,250,000 Rate Base 16,250,000 35x2 Honly available as horizontal unit.
Line B/W 4 Color Line B/W 4 Color Al.lads must run with rule lines around them.Any file received
67x2 547 380 $52 640 67x2 $l33 720 $l48 580 without rule lines will be returned to advertiser to add them.
’ ’ ’ ’ All requirements for digital files are the same as for display
67 23’690 26’320 67 66’860 74’290 ads except thata .5 pt. rule must be used on all boxed ads for
56 19,740 21,940 56 55,720 61,910 RealDeals ads.
42 14,810 16,450 42 41,790 46,430 All rates are gross. All advertising orders are accepted
35x2 H* 24.680 27.420 35x2 H* 69.660 77.400 subject to AARP’s Advertising Terms and Conditions.
35 12,340 13,710 35 34,830 38,700 Due totlimitz_arispace, V\ée do not o;ferkpositli;l)ning g
guarantees. There may be coupon backups, blow-in cards
28 9:870 107970 28 27;860 30:960 facing ads, and/or competitive advertising nearby.
21 7,400 8,230 21 20,900 23,220

10/3/2025
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Business Reply Card (BRC) 2026 Rates and Dates

Effective with the December 2025/January 2026 issue

50+ Edition Closing Dates BRC Creative Specifications
Rate Base 19,500,000 Space/Ad Copy
Unit 4 Color Issue Clearance Unit Dimensions
Small Card $596,840 December/January 9/17/25 Small Card 6" W x4.375" H*
Large Card 636,490 February/March* 11/10/25 Large Card 6x6.125%
L. Aprll/May 1/15/26 *Includes .125" foot trim.
50-59 Edition June/July 3/16/26 Keep live area .25" from foot trim.
Rate Base 3,250,000 August/September 5/15/26 Publication is saddle stitched. All cards must run with a
Small Card 5131 510 October/November* 7/17/26 partner (lo folio/hi folio) and be reviewed and approved by
L Card 140’250 Production to ensure compliance with bindery specifications.
arge Car s - . .
& Cancellation date s space closing date. Copy and content of all BRCs and insert cards must be
*Shoplt Now Issue submitted to Ad Policies for review at the time of the BRCs
60-69 Edition ) ) ) space closing date.
BRC's may require an accompanying ad unit.
Rate Base 5,250,000 BRC reservations must be confirmed in writing two weeks
Small Card $200,190 prior to national space closing date.
Large Card 213,490 Paperisin short supply. If you want us to print your insert, you

should provide as much notice as possible to secure paper.
Once your order is placed, we cannot cancel the paper order.

70+ Edition

Rate Base 11,000,000 All rates are gross. All advertising orders are accepted subject to

Small Card $344’970 AARP’s Advertising Terms and Conditions, which can be found at
advertise.aarp.org.

Large Card 367,890

Not available for test markets. Prices are based on standard
stock (75# Hi-Bulk) and sizes (small: 6" x 4.25"; large: 6" x 6").

50-69 Edition All cards that are different sizes and stocks will automatically
Rate Base 8,500,000 incur additional costs to be determined at time of review

by Production. All prices are estimates pending final review
Small Card $299,080 upon receipt of materials due two weeks prior to national
Large Card 318,950 close date. All BRCs that are deemed “special units,” such as

envelopes, etc., will incur additional costs.

60+ Edition

Rate Base 16,250,000
Small Card $512,240
Large Card 546,270

10/3/2025

646.521.2500
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Creative Specifications 2026

Bleed Display Units

Unit Bleed
Spread 16"W x 10.5"H
Full Page 8.125x10.5
2/3 Vertical 5.375x10.5
1/2 Vertical 4.1875x 10.5
1/2 Horizontal 8.125x5.375
1/3 Vertical 3x10.5
1/3 Square 5.125x5.125

Ad File Submission

Please upload all ad files to adshuttle.com/aarp.
PDF/X-1a file format is required.

For material questions or extension requests, contact
Judy Rutherford, AARP Production Department,
jrutherford@aarp.org, 202-434-6894.

For insert creative specifications, shipping instructions,
print quantities, and delivery requirements, contact
Tom Stirling, AARP Production Department,
tstirling@aarp.org, 202-434-2533.

For creative specifications online, go to
adshuttle.com/aarp.

Printing
Rotogravure and Web Offset 4/C, 2/C, and B/W
Main Body Rotogravure (Digitally Engraved Cylinders)

National Copy Splits*, Regionals, Test Markets.
Web Offset (Digital - Computer to plate)

Covers Web Offset (Digital - Computer to plate)
Binding Saddle Stitch 7.875"W x 10.25"H

Trim Live Area

15.75"W x 10.25"H 15.25"W x 9.75"H
7.875x 10.25 7.375x9.75
5.125x10.25 4.625x9.75
3.9375x10.25 3.4375x9.75
7.875x5.125 7.375x4.625
2.75x10.25 2.25x9.75
4.875x4.875 4.375x4.375

AARP The Magazine is produced completely digitally for
offset and gravure.

*National 1/2 and 1/4 circulation ads may run offset or
gravure and should be prepared using halftone gravure or
generic specifications for highlight tones.

Safety Margins

Bleed ads must be designed to run on either right-hand or
left-hand pages. Include .125" bleed on all sides of bleed ads.
Type to trim safety is .25". For live area, subtract .375" from
bleed size on all sides. Publisher reserves the right to crop up
to.125" from either side of any bleed page to compensate for
variation in trim page size. Head and foot trim are .125" each.

For print quantities and delivery requirements, contact
the Production Department at 202.434.6836. For specs online,
go to adshuttle.com/aarp.

Standards

AARP The Magazine follows GAA/SWOP® standards for halftone
gravure and offset digital materials. Refer to the latest revised

Media Advertising Network™

Non-Bleed Display Units
Unit Dimensions
Spread 15.25"W x 9.75"H
Full Page 7.375x9.75
2/3 Vertical 4.875x9.75
1/2 Vertical 3.625x9.75
1/2 Horizontal 7.375x 4.875
1/3 Vertical 2.5x9.75
1/3 Square 4.625 x 4.625

NOTE Above sizes do not apply to special sections.

GAA/SWOP booklet for additional details (reference websites:
gaa.org, wop.org). Maximum acceptable total 4/C density is 320%.
Gravure highlight minimum is 5% of any one color.

Materials: Digital Data

PDF/X-1ais required. Ad files/materials will not be accepted via email.
Contact the Production Department at 202-434-6894 for more details.

Type, Rule, and Minimum Tint Requirements

Publisher is not responsible for illegible type if the following
requirements are violated: Minimum black type size is 8 pt. with
serifs no less than .004" thick. Reverse type minimum is 8 pt.
However, multicolor rules or type, reverse rules or type, and fine
rules butting color should not be less than .012" thick (1 pt.) in
the main part of the character. Fine serifs should not be less
than .005" thick (.375 pt.). Do not use predefined hairline rules
in desktop applications. For desktop, set black rule width
no less than .375 pt. Minimum printable tint value for the
gravure printing process is 4% of each color used in a 8/2/2025
tint build. 5% minimum tint value is preferred. 646.521.2500

advertise.aarp.org
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Ad Policy/General Guidelines For All Advertising

The general guidelines listed below may not address each and
every advertising/product situation. Each advertisement will be
judged on a case-by-case basis, on its own merits.

1. Conformity of Government Laws and
Regulations. All advertising material presented to members/
readers in AARP publications must conform to governmental laws
and regulations and to the standards and policies of AARP.

2. Substantiation of Claims. Any claim made in an ad will
have to be substantiated by the advertiser to the satisfaction of
AARP as will reference to any scientific studies.

3. Company Must Be Financially Sound and Have
a Good Record of Customer Service. To ascertain
this, AARP will conduct an in-depth assessment of the company.
The following will be required from advertisers: Background
information, the proposed ad, possibly a product sample,

and customer service contact information. If AARP cannot
substantiate a potential advertiser’s background, an established
background on the parent company may suffice as long as a
connection between the two companies exists and the parent
company agrees to take full responsibility for the ad placed by the
subordinate company.

4. AARP’s Advertising Terms and Conditions. All
advertising orders are accepted subject to AARP’s Advertising
Terms and Conditions which can be found at http://advertise.
aarp.org.

5. AARP Products and Services. AARP allows the use
of its brand, through AARP Services, Inc., to certain companies.
AARP makes available, through AARP Services Inc., member
services to meet specific needs and desires of AARP members.
The appearance of any other ads in any of AARP’s publications/
online properties, however, does not constitute nor should be
construed as an endorsement of any product or service.

6. AARP Reserves The Right To Reject Any
Advertisements. AARP reserves the right to decline or reject
any advertisement for any reason at any time without liability,
even though previously acknowledged or accepted.

7. AARP Protects The Privacy of Its Members and
Non-members. AARP is committed to offering the consumera
choice about how personal information is used. The privacy policy
can be found at https://www.aarp.org/about-aarp/privacy-policy

8. The AARP Logo and Use of Its Name. General
advertisers may not use the AARP logo. The use of the AARP name,
its initials, its URL, or the name of any of its publications may not
be used in any advertisement, promotional materials or follow-up
mailings without the express prior written permission of AARP.

Special Requirements

Some ad categories raise a number of issues for which AARP may
require additional information as its experience demonstrates a
more in-depth investigation is needed.

Some of these categories include

= Auto Insurance

= Business Opportunities and Franchise Sales

= Debit and Credit Cards

® Financial or Investment Information or Offers

= Hearing Aids and Personal Sound Amplification Products
(PSAPs)

® Health Insurance

= Home Equity Loans

= Homeowners and Manufactured Housing Insurance

= Life Insurance

= Mail Order Offers

= OTCs, Supplements, Vitamins, and Herbs

® Personal Emergency Response Systems (PERS)

® Pharmaceutical and Drug Stores

® Prescription Drugs

= Vanity Publishers

Unacceptable Advertising Products and Messages
AARP deems some industry-wide products and messages as
unacceptable for its publications.

Theseinclude

= Guns, firearms, weapons.

m Age-related membership organizations recruiting members
(there may be exceptions on a case-by-case basis).

m political and public policy messages.

= Any specific religious organization recruiting members/
participants and donations.

m Personal and classified messages from individuals.

® Reverse mortgages.

= Viaticals and life settlement insurance policies.

® Payday lending, car title lending, pawn shops, employment/
work at home opportunities or grant opportunities.

= Debt settlement services (legitimate credit counseling services
will be reviewed on a case-by-case basis).

m Cryptocurrency.

= Companies that offer title and deed monitoring, notification
and related services.

= Marijuana. Until the use of marijuana is decriminalized at the

federal level, AARP will not accept advertising for facilities that

dispense marijuana and its component elements/parts even if

they are licensed by states or local entities. The FDA is exploring

the science, safety and quality of products containing cannabis

and cannabis-derived compounds, particularly CBD (FDA

update - 3/5/20): https://www.fda.gov/consumers/consumer-

updates/what-you-need-know-and-what-were-working-

find-out-about-products-containing-cannabis-or-cannabis).

Advertising for these products has not been approved.

Tobacco and related products, including vaporizers,

E-Cigarettes, and other electronic nicotine delivery systems

(ENDS). This includes any image ad from a tobacco company

or an ad seeking to promote the good works of any tobacco

company or group of companies. AARP will accept ads for

legitimate stop-smoking techniques or products.

Investment and loan opportunities that are arranged by

businesses or people that are not subject to oversight or

licensing by state or federal regulatory and licensing agencies,

such as state insurance regulators, the U.S. Commodity Futures

Trading Commission, the National Futures Association, or the

Financial Industry Regulatory Authority. AARP will consider the

level of risk associated with potential investment advertising.

The EVP-Chief Communications and Marketing Officer (CCMO) has
the authority to reject any advertising at any time for any reason
even though previously acknowledged or accepted. The EVP-
CCMO may decide to escalate a decision to the CEO after
seeking input from AARP business units.

10/10/23
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Terms and Conditions

Continued next page

All advertising orders are accepted subject to the terms and
conditions of AARP’s current rate card as set forth below
(hereafter the “Agreement”). If there is any conflict between
the terms and conditions of the Agreement herein and any
insertion order or other document provided by the Advertiser
or its Agent, the terms and conditions of the Agreement herein
shall control. For the avoidance of doubt, submission of all
advertising orders constitutes an acceptance of the terms
and conditions of this Agreement. No terms or conditions in
any insertion order, reservation orders, blanket contracts,
instructions, or documents other than this Agreement will

be binding on AARP, unless AARP agrees to such terms and
conditions in writing.

The parties agree as follows:

Term

This Agreement shall have a Term of three (3) years from the
date of execution. Each party may terminate this Agreement
at any time with thirty (30) days prior written notice. If neither
party terminates the Agreement prior to the conclusion of the
Term, the Term of this Agreement shall automatically renew
for an additional three (3) years as long as the Advertiser has
placed at least one (1) advertisement in an AARP printed
publication within each calendar year of the previous Term.
The Agreement may be renewed for a maximum Term of twelve
(12) years.

Definitions

“Consumer(s)” shall be defined as an individual who inquires
about Advertiser’s products and/or services as a result of an
advertisement placed by Advertiser in an AARP publication
prior to purchasing a product and/or service from Advertiser.
“Customer(s)” shall be defined as an individual who has
purchased a product and/or service from Advertiser.

Use of the AARP Trademark and the Name of
AARP Publications

The Advertiser and its agency jointly and severally represent
and warrant that they will not use the name(s) of any AARP

publication or of AARP, in any manner, including, without
limitation, in promotional or informational material for the
advertised product or service without the express written
consent of AARP in each instance.

AARP Approvals

AARP’s approval of Advertiser’s advertising materials will not
imply a representation or belief that such materials comply
with applicable law and will not have any effect on Advertiser’s
representations and warranties or indemnification obligations
hereunder. AARP reserves the right to reject advertising at

any time for any reason or to limit the advertising pages in any
edition without liability, even though the advertisement was
previously acknowledged or accepted.

Consumer Fulfillment

Advertiser may use Consumer information for purposes

of responding to requests about products and/or services
advertised by Advertiser in an AARP publication. Such
responses shall not contain any third party materials and/

or materials that promote a third party within the fulfillment
package or letter. AARP reserves the right to inspect all
fulfillment packages or letters sent to Consumers under this
Agreement at any time. If AARP elects to invoke its inspection
rights, it will do so in writing. Advertiser shall have five (5)
business days to provide copies of all requested fulfillment
packages and/or letters. One copy of all such information and
materials should be submitted to the AARP Advertising Policies
Department, 601 E Street NW, Washington, DC 20049.

AARP Member Data

Advertiser shall not at any time collect or maintain any
information, including without limitation, names, postal
and email address, from Consumers or Customers as a result
of its advertisement in an AARP publication that directly

or indirectly identifies such Consumers or Customers as
AARP members, prospects, or individuals interested in
AARP (hereafter “Member Data”) for the following purposes:
to directly or indirectly target, address, solicit or market
Consumers or Customers as an AARP member prospect, or

Media Advertising Network™

individuals interested in AARP, nor imply that any offer is an
AARP offer (unless otherwise permitted under a separate
AARP License Agreement); or to create a Member Data list

for commercial purposes. The parties agree that nothing in
this Agreement shall prohibit Advertiser from identifying
Customer or Consumer as an AARP member solely for the
purposes of internal research, to evaluate the performance of
an individual advertising campaign or for tracking sales. Any
and all information of the Consumers or Customers shall be
considered confidential information, and Advertiser may not
disclose, transfer, sell, rent, copy or allow third party access
to such confidential information, or use such information

for Advertiser’s own benefit or the benefit of third parties
except as stated herein. Advertiser represents and warrants
that Advertiser shall protect and maintain the security and
confidentiality of the Member Data using at least the same
level of care (but no less than reasonable care) that Advertiser
uses to protect and maintain the security and confidentiality
of its own confidential information in order to comply with its
obligations set forth in this Agreement. AARP shall maintain
audit and inspection rights to verify compliance with this
Section. Audits may include examination of Advertiser’s
internal controls, such as business, security and information
technology practices relevant to this Agreement.

Representations and Warranties
The Advertiser and its agency jointly and severally represent
and warrant that each is fully authorized and licensed to

use: (a) the name and/or the portraits or pictures of persons,
living or dead, or of things; (b) any trademarks, copyrighted or
otherwise private material; and (c) any testimonials contained
in the advertisement submitted by or on behalf of the
Advertiser and published in AARP publications’ periodicals,
and that such advertisement is not defamatory, an invasion
of privacy or otherwise a violation of any third party rights. As
part of the consideration and to induce AARP’s publications’
periodicals to publish such advertisement, the Advertiser
and its agency jointly and severally agree to waive,
release, discharge and indemnify AARP, its subsidiaries
and affiliates and any third-party contractors or

646.521.2500
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agencies retained (collectively, the “Indemnified Parties”),
from any and all liability for any claims, damages, losses,
liabilities, costs and expenses, including reasonable attorneys’
fees, arising out of: (a) Advertiser’s actual or alleged breach of
this Agreement; (b) any information or advertising materials
distributed by or on behalf of Advertiser; (c) any advertisement
published in an AARP publication; or (d) any products or
services offered by or on behalf of Advertiser. Advertiser

shall cooperate with AARP if any complaints, claims or
litigation arise regarding advertisement. Advertiser further
represents and warrants that its use of Consumer or Customer
information, its distribution of advertising materials and all
communications with Consumer or Customer made by or on
behalf of Advertiser will comply with all applicable laws and
regulations, including, without limitation, the CAN-SPAM Act of
2003 and any law relating to false or deceptive advertising.

Test Publications

Periodically, AARP Media may test new publications. These test
publications will have no impact on fulfilling rate base and may include
advertisements runningin current issues of AARP Publications.

Rate Card Specifications

A Insertion Orders

Orders will be accepted at rates prevailing at closing date of the
issue in which advertisement will appear. Orders containing
incorrect rates will be accepted and charged at regular rates.
Such errors will be regarded only as clerical. Rates, conditions
and space units are subject to change without notice. AARP’s
publications will not be bound by any conditions appearing on
order blanks or copy instructions submitted by or on behalf

of the Advertiser when such conditions conflict with any
provision of this Agreement or with AARP policies. Schedule
of months of insertion and size of space must accompany all
orders. So-called “space reservations” are not considered

by AARP’s publications as orders binding upon itin any

way. Orders specifying positions other than those known as
designated positions are accepted only on a request basis,
subject to the rights of the Publisher to determine actual

positions. No rebate will be allowed for insertion of wrong key
number. Changes in orders after the close date will only be
accepted if production schedules allow and will be subject to
additional charges. No cancellations will be accepted after the
close date.

B Commission and Payment Terms

There will be a 15% agency commission to recognized agency.
Payment terms are net 30 days, due in U.S. currency; no cash
discount. Sequential liability is not acceptable. Advertisers
will be short-rated if, within their twelve (12) month contract
period, they do not use the amount of space on which their
billings have been based. Advertisers will be rebated if,
within their twelve (12) month contract period, they have

run sufficient space to earn a lower rate. The Advertiser and
its agency are jointly and severally liable to pay to AARP’s
publications the costs of advertising placed with AARP’s
publications in accordance with the terms and conditions set
forth herein.

C Advertisement Identification

All advertising must be clearly identified by the trademark or
signature of the Advertiser. Words such as “advertisement,”
“institutional,” etc., will be placed with copy that in AARP’s
opinion resembles editorial matter. Reading notices will not be
accepted.

D Force Majeure

All orders accepted are subject to acts of God, fires, strikes,
accidents or other occurrence beyond Publisher’s control
(whether like or unlike any of those enumerated herein) that
prevent Publisher from partially or completely producing,
publishing or distributing AARP’s publications periodicals.

Rate Base

AARP The Magazine is a member of the Alliance for Audited
Media (AAM, formerly ABC). The annual rate base guarantee
is based on AAM’s reported circulation averaged over the
calendar year in which advertising is placed. AARP The
Magazine guarantees circulation to national advertisers by

Media Advertising Network™

brand; circulation for regional advertisers is not guaranteed.
In the event that the audited twelve (12) month average
circulation does not meet the guaranteed rate base, AARP
The Magazine shall grant rebates to the impacted advertisers.
Rebates will be offered in the form of space credit only, to

be used within six (6) months of issuance. Rebates will be
calculated based on the difference between the total rate base
on the annual rate card and AAM’s audited statement for the
twelve (12) month average. Rebates will only be issued if the
total audited circulation is lower than the stated rate base by
two percent (2%) or more.

Agency

Ifinsertion orders, reservation orders, blanket contracts,
instructions or documents are executed on behalf of Advertiser
by its agency, the agency represents and warrants that it has
the authority to bind Advertiser to the terms of this Agreement
and agrees to indemnify the Indemnified Parties from and
against any and all claims, damages, losses, liabilities, costs
and expenses, including reasonable attorneys’ fees arising out
of any actual or alleged breach of the foregoing warranty.

General Provision

This Agreement represents the entire agreement between
AARP and the Advertiser and replaces any prior agreement or
proposed variation. This Agreement shall be modified, altered
or amended only by mutual written agreement executed by
AARP and the Advertiser or their respective designees. Nothing
in this Agreement shall create an agency, partnership or joint
venture between AARP and the Advertiser.

This Agreement will be governed by the laws of the District

of Columbia without regard to conflict of law statutes. If any
portion of this Agreement is declared illegal, void or otherwise
unenforceable by a court of competent jurisdiction, the
remaining provisions will not be affected, but will remain in
full force and effect.

646.521.2500
advertise.aarp.org
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National Headquarters
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Shelagh Daly Miller
Vice President, Group Publisher
sdmiller@aarp.org

Susan Severance
Senior Director, Advertising
sseverance@aarp.org

Peter Zeuschner
Senior Director, Digital Sales
pzeuschner@aarp.org

Jon Banner
Manager Northeast Digital Sales
jbanner@aarp.org

Carolyn Fessler
Senior Director, Special Accounts
cfessler@aarp.org

Leighton Johnson
Special Accounts Director
lvjohnson@aarp.org

Regional Offices

NEW ENGLAND
Millstone Marketing
203-490-2015

SOUTHEAST
McLaughlin Media Mix
561-484-3708

DETROIT

Maiorana+Partners, Ltd.

586-242-9127

MIDWEST
Healy Day Media Sales
312-526-3988

SOUTHWEST
B2 Media
214-437-3271

WEST COAST

Prestige Integrated Media

415-543-5001

SOUTHERN CALIFORNIA

Prestige Integrated Media

949-939-9102

CANADA
York Media Services
888-212-0931

Media Advertising Network™

DIRECT RESPONSE NORTHEAST
Shoppers’ Deals and Destinations
RealDeals

York Media Services

888-212-0931

646.521.2500
advertise.aarp.org




