Y®¥ SOLUTIONS

CBC-RADIO CANADA
MEDIA KIT

CBC/Radio-Canada




01
WHY CHOOSE
CBG/RADIO-CANADA?

o
¥ SoLuTions



11.5 hours

per week !
in original CBC Canadian
W =) Home Grown integratable

Content in Prime Time 7P-10P

//A . L]
a 21.7 Million
Al18+ Canadians
88 years reached in Fall 2024 by CBC/Radio-Canada
of serving the Canadian popu|at|on linear Conventional and SpeC|a|ty TV stations
y | ' [ /
N VAl St L — 11.5 million
oy / { [ = monthly
- /. \ & AN CBC podcast
! S\ — = ¢ downloads
) A \ \
26 hours/week S e
of original Canadian programming \ = \ \
during Primetime in Fall 2024 on CBC / .
\
pd

66% of Online Canadians . .
In an average month, CBC/Radio Canada's websites & apps CBCIRadIO'Canada is #1
reach almost 21.6 Million Unique Visitors/Viewers across CBC/Radio-Canada Sites
desktop & mobile devices, representing 66% of online Is the #1 ranked News/Information digital
Canadians property in Canada for Average Monthly
Unique Visitors/Viewers
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Associating your brand with CBC/Radio-Canada
can be both ethical and beneficial

(¢ RESPONSIBLE

MEDIA
[ Equity, diversity and Inclusion (EDI)

Ethical data )

Environmental responsibility

o
o
N

(=7 Brand Safety

The importance of local media

Scan here to learn more about our commitment to
responsible media

@%it MEDIA
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EACH MONTH,
CBC/RADIO-CANADA
REACHES MORE THAN

8 CANADIANS

OUT OF 10

That's more than 33.7 million
people!

Research Department

Source: Mediamix, All 2+, (population: 40,067,000). TV: Numeris (PPM), total
Canada, Jan 1 to March 31, 2025, Mon-Sun and Mon-Fri & Sun (CBC), 2 a.m.-2
a.m., All 2+, average monthly reach, conventional networks and specialty
channels from CBC/Radio-Canada group. Web: Comscore, total Canada,
Jan-March, 2025, All 2+, monthly average reach, multiplatform,
CBC/Radio-Canada sites.
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| CBC REACHES 61%
ENGLISH-SPEAKING i
| CANADIANS 18+ EVERY
‘ MONTH ON ALL ENGLISH
OWNED AND OPERATED
PLATFORMS

p (@

b

Services include: CBC Television, CBC News Network, Documentary, CBC.ca CBC Podcasts, .CBC GEM, CBC Listen, and CBC Radio Services ~ ver sOLUTIONS



OUR PLATFORMS DELIVER
SOUGHT AFTER AUDIENCGES...

J// By
@

®
p = 2 ®
T == ~al
A25-54 Bachelor's + MOPE’s HHI $S125K+
I: 109 I:116 I: 127 I:116

Over half (53%) of CBC
Linear TV Networks +
Gem viewers are aged

25-54

Research Department:

46% of CBC Linear TV
Networks + Gem
viewers hold a
Bachelor’'s Degree or
higher

One third (33%) of CBC

Linear TV Networks +
Gem viewers are
Managers, Owners,
Professionals,
Entrepreneurs

Source: Vividata Fall 2024 SCC Data, %A18+ who watch CBC, CBCNN, documentary channel or Gem, indexed to population, A18+ Total Canada

One quarter (24%) of
CBC Linear TV
Networks + Gem
viewers have
household incomes
above $125K
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(* WE HAVE HOMEGROWN CONTENT TO CONNECT

WITH CANADIAN ADVERTISERS

#CBC.CA #Gem #CBCPODCASTS

You are growing your reach by
when including GEM

with our 360 brand partnerships,

activating precise data targeting

across CBC and Radio-Canada's
diverse digital ecosystem.

for
in-series integration this year

A wide category of genres to
target key advertiser needs

Access to popular
for brand partnerships

of homegrown
content available for
integration this year on CBC

of original
Canadian programming during
Primetime - Fall 2025/
Winter-Spring 2026 on CBC!
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SUZANNE CLEMENT

(§§§) CBC / STAT

: B
o
PATRICE ROY

/ LE TELEJOURNAL 18H

A

ALLAN HAWCO & JOSEPHINE JOBERT
/ SAINT-PIERRE

VERONIQUE CLOUTIER
/ ZENITH

ANNA LAMBE
/ NORTH OF NORTH
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@CBC 5 @ Gem

documentary
channel
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I: 132

Self-employed

Ind 2+
in Fall 2024

Al8+
in Fall 2024

¢
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I: 125

University+ Education

|
1:109

Main Shopper

CBG TV
REACHES
MILLIONS

PrY
(oD

oy

Research Department

Source: Numeris TV Meter Data, CBC Total M-F, Su 2a-2a, Ind 2+, A18+ and A25-54 Cume Reach, 1 Minute Reach condition, %Ind 2+ AMA (000) Comp of CBC M-F, Su 2a-2a

indexed to Total TV M-Su 2a-2a, 9/9/2024 to 12/8/2024, Total Canada
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SH OWS MURDOCH MYSTERIES

- TRFr ™~
#CBC =R o
3 <

THE GREAT CANADIAN
BAKING SHOW



(@
S CBCNEWS
NETWORK

Ve SOLUTIONS



LOCAL NEWS MATTERS -

Trusted journalism, live and investigative A SAFE

Reflecting and serving Canada and its regions SPAGE FOR ‘

Providing a safe place for advertisers to run their campaigns CANAD IANS

A healthy democracy depends on a strong local media ‘Q‘D MN
ecosystem with a diversity of voices.

2 CBCNEWS & 20
The core of this includes: Accuracy. Fairness. Balance. NETWORK =24
Impartiality, and Integrity. '» e
= - 4
. . : v <
CBC NN reached 10.6M Canadians Ind 2+ in Fall 2024 :
CBCNN reached 9.6M Canadians A18+ in Fall 2024 ~ \ 20
CBCNN reached 3.2M Canadians A25-54 in Fall 2024 \ -
!
gzlsjfs:rl:h?;zarir:?\el';eter Data, as generated by InstarAnalytics, CBC News Network, Ind 2+, A18+, and A25-54 Cume Reach, 1 Minute Reach dei) ME DIA .:

condition, 9/9/2024 to 12/8/2024 M-Su 2a-2a, Total Canada Y®” SOLUTIONS -
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‘Q‘D THE #1 NEWS CHANNEL IN CANADA

Encouraging a healthy exchange of ideas and perspectives,
while maintaining our journalistic integrity.

CURRENT EVENTS | CREDIBLE COVERAGE | INSIGHTFUL ANALYSIS | UNBIASED

. . . ROSEMARY BARTON LIVE THE NATIONAL
Where Canadians turn to for live breaking news, local

perspective and trustworthy coverage of the most important
stories and issues across Canada and around the world
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THE FIFTH ESTATE THE PASSIONATE EYE

-

A 35+ University + Education Homeowners HHI $125K+
L L] o
1. 108 i. 153 1.111 1. 120
@ CBCNEWS
NETWORK
Research Department ’ (o -D @
Source: # 1: Numeris TV Meter Data, as generated by Instar Analytics: Canadian English Specialty Channels, Ind 2+ AMA (000), M-Su 2a-2a, 9/9/2024-12/8/2024, Profile: %Ind 2+ Comp ~er SOLUTIONS

of CBC News Network indexed to Total TV M-Su 2a-2a, 9/9/2024 to 12/8/2024, Total Canada
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MALCOM i§
4 MISSINE
ATOMIC
REACTION

({4~ THE BEST DOCUMENTARIES FROM CANADA
AROUND THE WORLD

INFORMATIVE | INSIGHTFUL | CHALLENGING | AWARD WINNING MALCOLM IS MISSING

Watching a documentary is like
Having a cinema in your living room

‘. MY SEONT ROST W T ANTIN PLRCY U8 T BT
ATOMIC REACTION
® e E U (X4 -
A— 2
0000 =z
" b er
£
A 35+ Main Shopper University + Education HHI $200K+ MURDER AT MY DOOR
i. 113 i.111 i. 129 1. 128
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SPORTS
WEEKEND

See the best Canadian athletes
in action at major national and
international competitions.
Hosted by Jean-Patrick Balleux,
Martin Labrosse and
Jacinthe Taillon.

(@
afpree (OO

ARTISTIC SWIMMING WOMEN'’S BASKETBALL JUDO WORLD «» MEDIA

WORLD CUP SERIES/3 ON 3 CHAMPIONSHIPS Y% SOLUTIONS
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(C» SPECIAL EVENTS

The Juno Awards

It's Canada’s Biggest Night in Music where we're
honouring the nation’s biggest talent!. Hosted by
Michael Bublé live from Vancouver, the 2025
JUNOS featured can’t miss performances and
unforgettable moments.

The 2025 Juno Awards reached over 2.8 million
(2+) Canadians on CBC television CBC Gem
stream achieved 54,000+ views.

CBC owned digital & social channels continued
to drive impact, highlighting the importance of
multi-platform partnerships.

Holiday on CBC

Holiday on CBC is an annual staple in Canadian homes.

W1Ith 100+ hours of holiday content for 2024, CBC is

the place to be if you want to take turnkey solutions

and customize your holiday sponsorships. It's a great

way to reach families during the most wonderful time
of the year.

Our festive holiday content reached almost
4.5 million Canadians (A25-54) during the
2024 holiday period on TV.

CBC Gem Holiday content reached 596,137 Video
Content Starts and the CBC Life Holiday Hub
generated almost 190,000 page views.

Canada Day

For generations, CBC has been a constant
presence for Canadians—a connection that'’s
been part of Canada’s stories, culture, and the
moments that matter to us most.

From coast to coast to coast, CBC is part of the
fabric of our country. CBC is, and has always
been, here through it all.

This summer, partner with us as we celebrate
everything that makes us great as we create
content that uplifts and unifies the nation!



NORTHERN
SUPER LEAGUE

(U=

A

Canada’s professional
women’s soccer league.

Reshaping the landscape
of Canadian sports

#CBC #Gem
aee e

PROFESSIONAL
WOMEN'S HOCKEY
LEAGUE

(@

A groundbreaking
league that unites the
world’s top players

#CBC @#Gem
aee e

W B




Y.
[

\
L

(= CREATIVE AND ADAPTABLE SOLUTIONS
TO MEET ALL YOUR PRODUCT NEEDS

Billboard/Bumper

Premium Positioning

Custom Creative Production
(Audio, Video, Written)

Interscroller

Contests & QR Codes

Max Impact Spot

Countdown Clock

Closed Captioning

Lower Thirds

Logo on GEM, Tou.tv & CTV
GEM Collections + Slates

Cluster Buster
Standard display/video

Native Content

Homepage Takeover & First
Point of Entry

Flyer Breaks/Bulletin Breaks

Social Creative

©
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In-show Integration


https://solutionsmedia.cbcrc.ca/en/offers/creative-formats
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IMPACTING
CANADIANS THROUGH
DIGITAL SOLUTIONS
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The media industry in Canada is responsible for

SUPPORTING CANADIAN over 138,000 jobs in Canada.
MEDIA MATTERS

‘Q‘D Advertising in Canada supports 75,840 jobs and
generates $9.7 billion in GDP.
Keeping advertising dollars in
Canada means a stronger
economy
- . . . For every $1,000,000 invested in advertising on
By investing in Canadian Media, Canadian-owned media platforms.
you are investing in Canadian

workers and suppliers, inducing . . .
spending and causing a spill over 8.2 jobs, $630K in salaries, S1M to GDP.
into the Canadian economy.

"

Source: Nordicity estimates based on data from Statistics Canada, CRTC, ThinkTV and IAB (2023)

Excludes portion of media platforms’ employment supported by subscription or other non-ad revenue

Source: Nordicity estimates based on data from Statistics Canada, CRTC, ThinkTV and IAB (2023)

Note: Certain figures may not sum to totals due to rounding.

Excludes portion of media platforms’ employment supported by subscription or other non-ad revenue aBa ME DIA
Total employment in NAICS 5418 Advertising, public relations, and related services, less estimated employment for out-of-home. 1!!!' SOLUTIONS




SP4 Stability in volatile times

&
During a time where companies are rolling back on their EDI and sustainability
initiatives, CBC/Radio-Canada continues to stand strong in the belief that a
diverse media landscape is the only way to reflect the multicultural landscape in

‘ Canada and better serve the Canadian population.

MEDIA YOU CAN STAND | Sustainability means all boxes are checked

BEHIND When buying with CBC/Radio-Canada, you can be sure that consumers will view
your brand as one to stand behind. CBC/Radio-Canada is trusted by the Canadian
population as a company that respects sustainability. We have also taken

‘(“D concrete steps to be mindful of the emissions caused when running a campaign.

You can be comfortable in . ]
your values at r7@7 Safety means you can be confident in what
| O

CBC/Radio-Canada \/I you are buying

CBC/Radio-Canada was awarded by the Trustworthy Accountability Group
(TAG), recognizing companies that are in compliance with anti-fraud standards.

CBC/Radio-Canada have partnered with Ops Mage to implement brand safety
measures across display inventory and to categorize content into valuable
consumer segments.

io» MEDIA
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WE HAVE STARTED MEASURING ADVERTISING DELIVERY CARBON EMISSIONS

Like all of CBC/Radio-Canada, Media Solutions is working to reduce its carbon footprint. That is why Media Solutions sought to understand
how advertising activities contribute to it by building a carbon calculator: CarbonIQ

Our mission is to raise advertisers' awareness of the carbon footprint of advertising delivery, to provide a precise measurement of the
emissions from TV and digital campaigns, and to contribute to the establishment of common standards to support the industry's transition
toward net-zero emissions.

Advertising Media Product
‘ ‘D Creation Production Targeting Delivery , Consumption
VD

ADVERTISING (p- [@oK
VALUE CHAIN \

=7
A\ =4

-
-’
|

CALCULATOR

io» MEDIA

V¥ SOLUTIONS



CONTEXT MATTERS :
WHY YOU SHOULD BUY
DIRECTLY WITH US?

(@

Increased safety and security for
your placements.

Accessing CBC/Radio-Canada’s
inventory through other publishers
means you don't know where your
ads will be serviced

Even with access to our inventory, they can’t
target CBC.

We are continuing to expand our offer to reach
audiences where they consume content.

Build contextual alignment with the programs
and values that make sense with your brand's key
objectives.

io» MEDIA
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CBC/RADIO-CANADA MEETS CANADIANS WHERE THEY ARE

V¥ SOLUTIONS



CANADIANS RELY ON US

Monthly Unique

‘G‘@ Visitors/Viewers
(o]0]0)] Rank
CBC/RADIO CANADA (e 30200
SITES REAGH Facebook 27,639 3
1IN 10 CANADIANS Amazon 27,427 4
WITH NEARLY 23M  Yahoo 24964 5
MONTHLY UNlQUE Bell Media 23,225 6
VISITORS Apple Inc. 20,182 8
Raptive 19,614 9
Spotify 18,781 10
2:3??:23:2?;:‘:4?&3 Metrix® Multi-Platform, Desktop & Mobile, Total Audience (desktop 2+, mobile 18+), Average of Monthly Unique ‘iei' ME DIA

Visitors/Viewers from January -March 2025, Canada Y®r SOLUTIONS
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CANADA WATCHES
US EVERYWHERE

ENEE o4 o6 EENS

@Gem  NETWORK

#CBCCOMEDY #CBCENTERTAINS
#CBC #CBC #CBC #CBC #CBC

NEW BRUNSWICK
SASKATCHEWAN QUEBEC MANITOBA 2EIV[\)/FLOAUBNRI?ALDASQ

g a@n a@n a@n @5@, 3y
#CBC ©#CBC #CBC #CBC &2 #CBC

WINDSOR OTTAWA CALGARY NOVA SCOTIA P E EDMONTON
#CBCNEWS #CBCNEWS #CBCNEWS

Toronto explore

@.G samsunc NETFLIX You =i GoogleTv androidtv

io» MEDIA
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CBC GEM & TOU.TV - THE PERFECT BLEND OF CURATION AND REPRESENTATION

BLACK STORIES ANt ) e S R |

4 < o S
atfet POV i
|mp! mmk : r—S— e e

In a sea of choices, discover authentically Canadian content & stories.

CBC Gem & ICI TOU.TV are free, offering thousands of hours of live and on-demand Canadian programming, including a combination of
curated films and festival favourites, amazing documentaries, home grown series and VOD library as well as access to 18 FAST Channel
experiences, including comedy, heartland, Schitt’'s Creek, French Info and 16 regional news channels.

Home for Cornerstone Canadian Events - the Olympic and Paralympic Games, JUNOs, Gala ADISQ, Gala les Olivier, Canadian Screen Awards,
National Coast-to-Coast Canada Day Celebrations, CBC/Radio-Canada News Election Coverage and more.

ie» MEDIA
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http://tou.tv

MAXIMIZE BRAND VISIBILITY WITH QUALITY AND TRUSTED CONTENT
(@

Brand partnership opportunities on CBC Gem and ICI TOU.TV

Content collection sponsorships/ Create a
connection between your brand and special
content collections on ICI TOU.TV and CBC Gem

Align with existing content themes
Leverage content that delivers against your objectives

Show Sponsorship and Slates/Connect your brand

with programs on ICI TOU.TV and CBC Gem that
attract your target audience
Logo placement on the show’s page

Targeted digital display
Video brandsell media

“@Gem

io» MEDIA
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@ HIGH VISIBILITY PLACEMENTS IN EXCLUSIVE
COLLECTIONS GUARANTEE DISCOVERY

“Brought to you in part by” + Your logo here Sponsored Gem/ICI TOU.TV collections with
specially curated Canadian content

High visibility product integrated in ICI TOU.TV or Gem
Curated content collection of titles aligned to relevant theme

Brand logo and “brought to you in part by" reference with click
through ability on both the content title lane and collection page

Logo links out to brand site (trackable)

Video brandsell within each title in the collection
Social posting with link to the sponsored collection

Promotional video with a voiceover mentioning the advertiser and
promotional banners for the collection with the advertiser's logo.

io» MEDIA
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NOT ALL FAST IS
CREATED EQUAL

FAST channels are a cost-effective viewer solution
combining the benefits of streaming with the
familiarity of linear TV

Subscription-free, serviced with Ads
Available across multiple channels

CBC/RADIO-CANADA FAST channels are a premium
environment where you can get access to our content
for a lower cost

Hyper-local & improved targeting options
Undeniable reach

FAST continues to grow - new local news channels
across Canada + dedicated channels for “Heartland”
and “Murdoch Mysteries”

io» MEDIA
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.. CBC/RADIO-CANADA
rZ BRINGS THE NEWS T0
- THE CANADIAN

o’ - POPULATION
7 X 4
A | (@

Our news platforms and
programming are easily
accessible, consistent, daily,
trusted by the Canadian

': population and abroad

What we offer advertisers:

A trusted platform to ensure the eyes and attention of
the Canadian population through weather
sponsorships and market update sponsorships

Audiences aren’t just tuning in on linear anymore.
They're seeing the weather and market updates on
CBC.CA, RADIO-CANADA.CA, ICI RDI, ICI TELE, CBC
Gem, ICI TOU.TV the CBC News app and much more!
So you get a broadcast and digital presence!



@ CBCPODCASTS
Consistently ranking multiple podcasts in Apple’s Top 10 list

1

%
| CBC Podcasts landed 8 out of top 20 spots for the month of
i most listened to Canadian podcasts

11.5 Million monthly downloads

S
.. #8 CANADALISTENS TO US

: — [ 4 RADIO-CANADA
e 1 Ohdio#

6.3 Million Monthly visits on the OHdio app

And we are everywhere

9 Million Monthly streams

The #2 francophone podcast streaming platform (only

oy behind Spotify)
.
» /| P
Yul Sseotiv Siriusxm @
‘ i MEDIA

Source: Adobe Analytics, Jan.-March 2025 (monthly average) Radio OHdio app, views = live + playback
Source: Media Technology Monitor (MTM), spring 2025, Canada Franco, A18+, listened to podcasts (past month), sites or apps used specifically for listening
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An easy way to deliver your message

UNLOCKING DEEPER Integrate your brand seamlessly into their listening, creating a

AND ROUTINE natural and impactful connection. Deliver your message in a
non-intrusive way, maximizing attention and resonance.
ENGAGEMENT WITH
AUDIO
(HD Drive awareness and engagement
Reach a deeply engaged Ideal for companies looking to expand beyond awareness and drive
audience already invested in their audience down conversion funnel

CBC/Radio-Canada’s trusted
podcast content.

More than 6 in 10 Canadian listeners said
they were influenced by podcast advertising

Py -

io» MEDIA
Research Department Y®r SOLUTIONS
Source: The Canadian Podcast Listener, 2024, A18+ Listened to podcasts (past month)



Comedy { News
Because News Front Burner
Let’s not be kidding with Gavin Crawford The Current
Comedy Factory and more The World this Hour and more

Le beau dimanche de Jeannot (RC Ohdio) « Le balado de Rad (RC Ohdio)

WE CAN TARGET THE
e CATEGORIES YOU ARE
e ey ™ LOOKING FOR

Art & Culture True Crime

Q with Tom Power and more Someone Knows Something and more

Les grandes oeuvres top chrono (RC Histoire d’enquéte (RC Ohdio)
Ohdio) ‘(“D
Science Business .
10 Minutes to Save the Planet o Ideas #CBCPODCASTS
Unlocking The Fountain e Cost of Living RADIO-CANADA
Unlocking Bryson's Brain and more e The Broadcast and more HPRPT
Fascinent (RC Ohdio) e Sauve qui peut (RC Ohdio) Ohdl “er
Society History
e The Secret Life of Canada Stuff the British Stole
e Inappropriate Questions The Flamethrowers
e Love Me and more Recall: How to Start a Revolution and
e Dérive (RC Ohdio) more

Les pires moments de I'histoire (RC Ohdio)



Ohdio#
AN EASY WAY INTO

THE EARS OF FRENCH
SPEAKERS IN CANADA

y
[ ;7
\

A

Themed Sponsorships on
Radio-Canada OHdio

'-"“‘.‘ meéditation
vereiatl

d'expiver | ' | .

Themes available for sponsorship: History, Health & Wellness, Parenting, Comedy, Crime &
Justice, Audiobooks section

Your brand logo and the words ‘Presented by’ on the horizontal banner of the theme on the
home page and logo on the theme page.

15- or 30-second audio messages with a 5-second sponsorship panel before the thematic
content

15-second audio message promoting the topic, while mentioning the advertiser
Social media post with link to sponsored topic and amplification to the target audience
Promotional banners from the collection featuring the advertiser's logo.

io» MEDIA

V¥ SOLUTIONS



CBC.CA TOPS THE
COMPETITION

(@

In Winter 2025, CBC.CA
delivered 537 Million average
monthly minutes across
desktop & mobile devices,
outperforming the

competition.

Research Department

Monthly Minutes (Millions)

537

+CBC.CA cTvV Global?

a@n -
Source: Comscore Media Metrix® Multi-Platform, Desktop & Mobile, Total Audience (desktop 2+, mobile 18+), Average of Monthly Minutes from 1!3!' MI: DIA
January-March 2025, Canada; [S] CBC.CA, [M] CTV, Global represents [S] GLOBALNEWS.CA + [S] GLOBALTV.COM ¥ SOLUTIONS



Number of Monthly Unique Visitors
Quebec Franco A18+, January-March 2025 (Monthly Average)

RADIO-CANADA.CA
REACHES 1.1 My
MILLION MORE 3591000
USERS THAN ITS
CLOSEST
COMPETITOR

2966 000

2711000
2440000

1456 000
1252000 4434000
689 000
’ o, Radio-Canada La Presse Journal de TVA Nouvelles Noovo Journal de Les Coops de Le Devoir Cogeco Diffusion
That's 30% more than La Presse! Montréal Québec linformation

TVA Nouvelles + Journal de Montréal + Journal de Québec + 24heures.ca
4,200,000 unique visitors

io» MEDIA
Research Y®” SOLUTIONS

Source: Comscore, Quebec Franco, Jan.-March 2025 (monthly average), A18+, multiplatform. See notes for details on individual media outlets. UV = unique visitors/viewers. 40



(W
CBC.CA IS NOW A | 4
FRESH EXPERIENCE

FOR USERS, AND
OFFERS NEW CBC.CA
ADVERT'S'NG SPACES Updated look - multimedia rich experience (more video!)

FOR BRANDS

Bite-sized, topic driven uninterrupted storytelling flow
Easily shareable and fully mobile optimized accessible

Homepage now also includes latest news scrollable widget

io» MEDIA
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® CBC.CA REACHES A HIGHLY DESIRABLE DEMOGRAPHIC

#CBC.CA

CBC.CA %% Age Composition on Desktop & Mobile o
Unique Visitors/Viewers 52%

of CBC.CA visitors are Male
2-17 1%

16,646,000 48%
Monthly Unique 18-24 8% of CBC.CA visitors are Female
Visitors/Viewers
25-34 17% Index 106 51%
180,376,000 CBC.CA reaches more than half
. Age 25-54 . .
Monthly Views 35-44 19% Index 114 Index 109 of the total online population
45-54 16% Index 106 52%
Over half of CBC.CA Unique
55+ Index 123 39% Visitors/Viewers are Aged 25-54

Research Department
Source: Comscore Media Metrix® Multi-Platform, Desktop & Mobile, Total Audience (desktop 2+, mobile 18+), Average of Monthly Unique Visitors/Viewers from January-March

. 2025, Canada @35. MER!:&




RADIO-CANADA.CA:
TRENDING UPWARD
IN WINTER 2025!

@@

RADIO-Canaba

112.2 MILLION =

Monthly Page Views

e
4.5 MILLION Bied

Monthly Views

(N

J
’

¥
S
|

2 =

\E' =

I: 110 I: 108

A35-54 University Grads $60,000+ HHI
eeeeeee h
( ews and Page View: ) Adobe Analyti n -March 2025 average), compared to same period in 2024, site and apps (Info and OHdio). Sou ( ge Profile ) omscore, Quebec,
rch 2025 (mo thly average; ) mul tiplat: f rm A35-54. Source (Education and Revenue Profile): Vividata, winter 2025 survey, Quebec Franco, A18+, has visited ad anada.ca or

Radio—canad Info in pas mont




CANADIANS TRUST US

CBC/RADIO-CANADA Monthly Unique
S”’ES |S THE V|$|tor;(/)\(/)|ewers .

= #1 NEWS/INFORMATION (900 "

PROPERTY IN CANADA MSN 20,783

2

Pelmorex Corp. 17,548 3

‘G‘D Yahoo News Network 16,971 4

On average each month, c1v 15,174 5

CBC News digital content Postmedia Network Canada Corp. 12,349 6
generates over 22M hours New York Times Digital 10,523 7
of time spent NBC News Digital 9,840 8

BBC Sites 9,746 9

CNN Network 8,688 10

Research Department

Source: Comscore Media Metrix® Multi-Platform, Desktop & Mobile, Total Audience (desktop 2+, mobile 18+), Average of Monthly Unique - -
Visitors/Viewers from January -March 2025, Category-News/Information ‘isi' ME DIA
CBC News digital content includes CBC.CA News, CBC News on FAST, FAST (local news), CBC News on YouTube, the National on YouTube & Fifth Estate wor SOLUTIONS
on YouTube, Average of time spent (hours) from January -March 2025, Canada



Sponsorship

Recipe Inspiration

Sponsorship with integration

o Video recipes

o Webseries

o TikTok operation

Major partnerships, annual sponsorships
Social media Mordu

RADIO-CANADA'S
GOURMET FOODIE
DESTINATION

" Branded content

‘Q‘D Video series
Recipes
With 7,000 recipes available Digital stories

on Mordu, you could prepare
a different meal three times
a day for over 6 years!

Meet your artisans
Mordu newsletter integration
Mordu social media

io» MEDIA
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AND THIS IS HOW WE
SCORE

(@

According to our 2023
audit, OLV placements
outperformed Adelaide

benchmarks by over 40%,
demonstrating that CTV at
CBC/Radio-Canada is a more

effective investment than
social media.

YouTube 71,48
cTvV 60,02
Linear TV 56,1
Podcast 50,8
Video 39,27
Social 24,27

Display 22,18

0 20 40 60 80

Average AU

These results were confirmed during the 2024 Paris Olympics, with sponsors’ video
ads scoring 22% above Adelaide’s benchmark.

Soon we will be able to target specifically on attention,allowing you to pick the units

with the highest attention. o
io» MEDIA
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@ Watch

UNLOCK OUR FULL REACH AND ACCESS
TO CONNECT WITH ALL DEMOGRAPHICS

VRS LG
w \. :r AP O

2 Google TV SiriusXm

Yo @ xeox @LG

@Gem NEIWGRK €xplore |

SAMSUNG O Meta @

AAAAAAAAA

Ohdio* “@CBCLISTEN @CBCPODCASTS

9

2 NETFLX @ o

TikTok

androidtv ROKU firety

#CBC.CA mmordua RADIO-CaNaDna WESTJET 9% e Spotify
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WE HAVE THE
ATTENTION OF THE

(@

Gain insight into your
audiences behaviour and
engagement on
CBC/Radio-Canada
properties, that can be
applied for your future
campaigns with us

- CANADIAN POPULATION

What is attention?

Attention refers to the focused engagement a consumer has with a
digital advertisement. It emphasizes the quality of interaction, and
leveraging on attention metrics drives awareness and recall.

How we optimize

Adelaide Attention Metrics - we provide detailed insights into
actual audience attention and engagement, beyond mere
impressions, to refine ad placement and creative.

Lotame Audience Profile - delivers comprehensive audience
data, enabling precise targeting and personalized messaging for
maximum impact; Viewability, ensuring your ads are seen by real
users, maximizing campaign efficiency and reducing wasted
impressions.

Performance Measurement - offers transparent and detailed
reporting on key metrics, allowing for data-driven optimization
and demonstrable ROI
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CBCG/RADIO-CANADA PROVIDES UNBEATABLE ADVERTISING VALUE

p
\

([

#1 Canadian online destination | #1 Canadian podcast producer

We have the data and access to connect with specific high value audiences across incomes,

PMP & PG deals available on all major
DSPs

Free & Ad supported on web, IOS,
Android TV, Apple TV, Roku, Amazon
Fire Stick, LG TV, Samsung,
Chromecast, XBOX, XFINITY, and
Playstation

behaviours, life stages and businesses.

& CBC.CA
95% Ad completion rates on CTV & OLV

20 local sights serving Canada daily

#1 Canadian online destination

@ CBCPODCASTS

All advertising appears exclusively on
our owned and operated sites and
OTT platforms

72% of Podcast listeners are typically
weekly users
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CBC/RADIO-CANADA PROVIDES UNBEATABLE ADVERTISING VALUE

L

([

#1 source of news and info for Quebec adults | #1 most popular Canadian podcast listening platform

We have the data and access to connect with specific high value audiences across incomes,

PMP & PG deals available on all major
DSPs

Free & Ad supported on web, iOS,
Android, Fire Tv, Android Tv, Google
Tv, Apple Tv, Roku, Chromecast,
Samsung, LG, Xbox, XFINITY, Nvidia
Shield, Telus OPTIK 4k, Lecteur Bell,
Hélix

behaviours, life stages and businesses.

RaDIO-Canaba

96% Ad completion rates on CTV & OLV
10 local sights serving Canada daily

#1 french canadian news online
destination

RADIO-CANADA
Ohdioi#

All advertising appears exclusively on
our owned and operated sites and
OTT platforms

The most popular french canadian
platform for listening to podcasts
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DELIVER YOUR MESSAGE WITH CBC/RADIO-CANADA'S
PREMIUM DIGITAL VIDEO INVENTORY

© Brand-Safe

o Trusted

« Exceptional viewability
« High attention

o Meaningful engagement

o Impactful storytelling
» Canadian storytelling
o Journalistic integrity
« High quality




WE CAN TARGET BASED
ON YOUR GOALS

(@

Maximize your Reach with
CBC/Radio-Canada’s
precision targeting, helping
you reach the most valuable
prospects to drive results.

Drive awareness and engagement

Reach Beyond ROS to have your message resonate with the right audience at the
right time.

What we offer

Demographic targeting to improve Efficiency by Reaching Specific Audiences
Geographic targeting to focus on key regional markets

Contextual targeting to align your ads with relevant content

Behavioral targeting to engage audiences based on their online interests.
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Leverage CBC/Radio-Canada’s exclusive 1st party data through our
curated Priority Segments to maximize relevance and ROI

@Gem
Reach highly qualified audiences with precision, targeting based on
WE HAVE THE DATA TU their verified behaviors and interests within the CBC/Radio-Canada

SUPPORT YOUR GOALS digital ecosystem.
(W

Drive action, conversion and ) )
performance We have the scale: 10M+ authenticated user profiles* and 9

out 10 of Canada’s digital population**

We have the quality: 30 Days Refresh on targetable
impressions***

. \ Average targetable impressions match rate ~70%****

\ ‘ 100% compliant with the Privacy Act and future-ready for C-27
Targetable down to postal code level curated and custom

audiences

Why choose us
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@Gem

YOUR SAFETY AND
SATISFACTION IS OUR
PRIORITY

(@

Drive action, conversion and
performance

Utilize audiences with industry leading/trusted/Canadian 2nd/3rd
party data providers along with CBC/Radio-Canada’s premium
inventory.

How we refine campaign targeting

Through Environics/PRIZM, offering granular insights into
Canadian consumer lifestyles and demographics for precise
segmentation

Utilizing our CDP to enrich audience profiles with comprehensive
data to enhance targeting accuracy and reach

Clean Room Partnerships, enabling secure, privacy-compliant data
collaboration, allowing for refined audience insights and optimized
campaign performance while respecting user privacy.
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AGHIEVE SAFE, SIMPLIFIED DATA ACTIVATION
WITH CBC/RADIO-CANADA DATA CLEAN ROOMS

P
‘/ :
‘ \\ '

Privacy-first, consented environment

Secure collaboration between client + CBC data
Activate your 1P data safely to find high-value audiences and prove ROI.
Anonymized; no direct PII ever exchanged.

Insights you will unlock

Audience Overlap %
(Your Data &
CBC/Radio-Canada)

Profile & Content Affinities
(demol/interest/context)

Lookalike Scale
(Est Reach Uplift

Exclusions & Next Best
Audiences (efficiency plan)

In action: better accuracy

In early test campaigns, our
data clean room delivered
47% more on-target
impressions than traditional
pixel tracking — thanks to its
ability to capture
impressions across
endpoints that pixels often
miss or cannot access.

Getting started

Simple Setup (guided
onboarding)

No engineering lift (business
user friendly)

Activate your 1P data safely
to find high-value

io» MEDIA
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FLEXIBLE DIGITAL BUYING OPTIONS FOR YOUR SUCCESS

TRANSACTIONAL

(@

DIRECT DIGITAL FORMAT BUYS

BONJOUr /
MonTreal

CUSTOMIZED PRODUCTS

EDMONTON

Programmatic Guaranteed - PMP
Why buy transactional?
Streamlined & automated access to

premium inventory with a few clicks
Direct access to the french market

All advertising formats on Gem, ICI
TELE, CBC.ca, mordu, Radio-Canada.ca
(eg: interscroller)

Why buy digital products?

To support a full campaign

Access customers at all stages of the
funnel

Incredible reach

Multitude of high-impact options
Benefit from advanced targeting

Branded video,branded written
and branded audio

Why buy customized products?
More control of your story

Your message sticks
Sky's the limit



Content source:

Tourism Australia CBC Gem series
EXPLORE THE CONTENT HERE .»

WHY BUY BRANDED CONTENT
(@

For over 85 years, we've been crafting bespoke advertising and branded content
solutions. Storytelling is foundational to our approach.

We create impactful campaigns by leveraging in-house production and top-tier talent. Our
capabilities now span audio, written, video, and interactive content. We streamline your
workflow and optimize your budget to deliver campaigns aligned with your objectives.

White glove service

Our bilingual content team is ready to guide your campaigns from content creation to post
report to make you feel at ease.

Our adaptability

We have multiple high impact formats across web, CTV, audio and video to reach Canadians
where they consume. And we can target them based on your demographic goals!
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https://gem.cbc.ca/discover-australia/s01

TIME RECALL AWARENESS

Audiences spend up to 22x Branded content recall was Overall top of mind awareness
more time with content than 21% higher than pre-roll? for ALL categories of brands
with a traditional ad? increased by 59% after
engaging with branded content®

ources
1: Pressboard survey of time spent with Branded Content

2: Nielsen Research Report on Quality Branded Content vs. Pre-Roll

3: IPG Media Lab Study on Branded Content

4: Turner Ignite & Realeyes study on Emotional Impact of Branded Content



https://gem.cbc.ca/journey-to-the-north-with-max-parrot

Content source:

Tourism Jasper feature article
EXPLORE THE CONTENT HERE ..'

MEASURING CAMPAIGN SENTIMENT:

REAL LIFT THROUGH THE POWER OF CONTENT
(¢

Research averages from our work has produced consistently impressive brand and purchase intent lift -
we build up from your brief, with the audience in mind at every step.

12% 81% 19% 82%

of respondents were more of respondents had an of respondents had an found it more enjoyable than
likely to purchase from our improved understanding of improved impression of the a traditional ad
Branded Content advertisers the advertiser advertiser

Source: CBC Research

Average of 9 Brand Lift Studies of Branded Content campaigns produced by CBC

Media Solutions between 2020 and 2022. 500 Eng speaking respondents measuring

pre- and post- campaign 1‘3‘; ME DIA

e SOLUTIONS


https://www.cbc.ca/paid-content/explore-edmonton/

Al \_‘4..'.\.' l
f-}
( \‘«

g FILANT

Content source: Content source:
Square short-form video Via Rail short form video
EXPLORE THE CONTENT HERE ... EXPLORE THE CONTENT HERE '.'

BRANDED CONTENT: VIDEQ
(@

Drive exceptional and measurable results
You fill in the creative brief and we will take care of the rest

From short-form video to longer-form streaming series on GEM and ICI Tou.TV, our custom
video content is designed to align with audience interests and your specific brand goals

We work with top-tier production teams across Canada to create engaging brand content
videos that can live anywhere - from a Partner Space to YouTube, CBC Gem as well as

cut-downs on social media.

Check out our Campaigns!

MaSanté sans tabous
Pas D'énergie a Perdre
Destination: Australie

Tourism Australia
Nissan Journey to the North
Karate Kid
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https://www.cbc.ca/viarail/ottawa.php
https://gem.cbc.ca/discover-australia
https://www.cbc.ca/paid-content/nissan-journey-to-the-north/
https://gem.cbc.ca/karate-in-canada-legends-of-the-dojo
https://ici.tou.tv/ma-sante-sans-tabous
https://ici.tou.tv/pas-d-energie-a-perdre
https://ici.radio-canada.ca/tourisme-australie-saison-2/
https://www.cbc.ca/square-big-in-restaurants/

RADIO-CANADA

#CBCPODCASTS Ohdio# CBC/Radio-Canada is the most trusted

...... | BUILDING DEEP CONNECTIONS """ ==
B AND CUT THROUGH THENDISE 38 el maarons.

ORA® o= S v — —

. 2 - ‘Q‘D Through various National or regional audio

opportunities, your brand can be front and

Combine credibility, in depth centre on CBC/Radio-Canada’s audio
storytelling, quality and intimacy with platforms, proven to contain highly engaged
Branded Audio on CBC Podcasts and audiences.
Radio-Canada Ohdio

ggifg;f:he Canadian Podcast Listener, 2024, francophones A18+ and anglophones A18+, listened to podcasts (past month). How much time would you say you spend listening to podcasts in a typical week? Of all ‘iéi' MEJQOINAS

the podcasts you listen to, about what proportion would you say are from Canada?



EXPLORE
EDMONTON

#CBC EXAMPLES

Tanguay | Tourism Montreal | Square

Content source: Content source:

Quebec City partner space Explore Edmonton feature article
EXPLORE THE CONTENT HERE o) EXPLORE THE CONTENT HERE o)

BRANDED CONTENT: WRITTEN
s

There is something for everyone

We produce content in-house, working with top talent to make campaigns
that meet different campaign budgets and KPIs.

Our content is tailored to diverse platforms, audiences, and campaign
objectives.

Opportunities range from straightforward written articles with images, to fully
bespoke Partner Spaces with videos embedded within.
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https://www.cbc.ca/paid-content/tanguay/
https://www.cbc.ca/tourisme-montreal-summer-experiences/chef-antonio-park.php
https://www.cbc.ca/square-big-in-restaurants/
https://www.cbc.ca/paid-content/explore-edmonton/
https://www.cbc.ca/discover-quebec-city/index.php

Content source:

Dairy Farmers of canada contest
EXPLOI¥E THE CONTENT HERE "’

CBC.CA and Radio-Canada.CA are powerful platforms
CBC.CA reaches an average of 21.1 million unique visitors monthly

Radio-Canada.ca reaches 4.5 million visitors per month (the most in Quebec)

== | WHY BUY CONTESTS? We collect and provide clients with user data (opt-ins)

‘Q‘D We access a large email list of subscribers (over 300K!)

An under-utilized product category that can drive real results
Contests offer valued data and P gory

engagement Create relationships with new customers and foster loyalty with
existing customers

We build it, manage it, run it!

Source:
8: ComScore Media Metrix, Total Audience, Average of Monthly Unique Visitors/Viewers

Source pages vues et visionnements : Adobe Analytics, janvier & mars 2025 (moyenne mensuelle) versus la méme période en 2024, site et applications (info et
OHdio). Source profil selon I'ige : Comscore, Québec, janvier a mars 2025 i A35-54. Source profil selon la scolarité et le
revenu : Vividata, sondage hiver 2025, Québec franco A18+, a visité Radio-Canada.ca ou Radio-Canada Info au cours du dernier mois.



https://www.cbc.ca/canadian-dairy-contest-2025/

A DIRECT CHANNEL
T0 SPARK REAL TIME
CONVERSATION

(@

Engage with targeted
audiences who are already
fans of CBC/Radio-Canada

content

Why social on CBC/Radio-Canada is
important

Our social channels help build awareness, drive traffic,
and foster community BEFORE, DURING AND AFTER A
CAMPAIGN through:

Teaser clips, Behind the scenes content, recaps, and
more, sparking real-time conversations and targeted
content delivery, all within the context of trusted
Canadian content.
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~

INFLUENGER VIDEO
L

Partner with our CBC creator
network to create compelling
video content that leverages
their unique storytelling
style and engages audiences
to achieve your brand goals.

@&CBC @Gem
e SN

o

Drive Traffic and keep costs down with
social campaigns on CBC/Radio-Canada

All branded content and sponsorship opportunities
have fully fleshed out social campaigns that act as
traffic drivers to the content.

We find the best platform to reach audiences while
keeping in mind budget, demos and KPIs.

We even have an entirely influencer-led video
package where we team up with a creator to
produce a video that will live on a Partner Space
with cut-downs running on social. Thisis a
budget-friendly way to tap into the
influencer-market.
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EXPLORE OUR ROBUST
DIGITAL OFFERING &




CREATIVE AND ADAPTABLE
SOLUTIONS TO MEET ALL
YOUR PRODUCT NEEDS

(‘@

Discover our Creative Formats

Billboard/Bumper

Premium Positioning

Custom Creative Production
(Audio, Video, Written)

Interscroller

Contests & QR Codes

Max Impact Break

Countdown Clock

Closed Captioning

Lower Thirds

Logo on GEM, Tou.tv & CTV

GEM, Tou.tv Collections +
Slates

Cluster Buster
Standard display/video

Native Content

Homepage Takeover & First
Point of Entry

Flyer Breaks/Bulletin Breaks

Social Creative

In-show Integration

io» MEDIA
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The QR code empowers viewers to take immediate
action with just a quick scan of their mobile device.

A standard commercial ad appears in the connected TV space (
OR VIDEU GEM/ Tou.tv) after a few seconds the ad continues to play within
CANVAS the branded canvas with QR code prominently displayed.

‘G‘ The QR Video Canvas solution transforms a client's existing
w video ad into a powerful, interactive lead-generation tool.
Ideal for all clients with specific KPI goals

Placement: In CTV inventory for GEM (CBC) and ICI TOU.TV
(Radio-Canada)
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Wellness

Interscroller brings digital
content to life in an engaging

INTERSCROLLER manner

‘\'V ‘\ ' High-impact, mobile first, user-focused,
high visibility

Gentle ways to appra
fitness this year

These trainers suggest forgetting wil i —

just enjoying moving your bOdy engages mobile audiences Ideal for small businesses trying to
' through a creative that convert viewers into buyers
moves as the reader scrolls.

len Lauriault - CBC Life - Placement: In News articles on mobile web
for CBC and Radio-Canada.ca
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Title 1

o

| PAUSE

ADS
@@

Coming Soon...

Displayed when a video is paused, showing
promotional content as a FULL SCREEN overlay.

Pause ads are a smart, non-disruptive way to turn a moment of
pause into a moment of action, giving your clients the direct,
measurable results they need to prove their campaign's value.

They don't interrupt viewing; they leverage a natural break,
creating a receptive moment for the viewer when they are
attentive and on-screen

Great for all clients with specific KPI goals

Placement: In Video inventory for CBC and Radio-Canada.ca
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Family doctor mho guit
1eaches the next gen how
10 stay

(d»
HOMEPAGE
TAKEOVER

This a full takeover of the homepage of
CBC.CA or Radio-Canada.ca

Command the undivided attention of millions
of engaged Canadians with a full-screen,
high-impact roadblock that delivers maximum
brand awareness in the country's most
brand-safe digital environment and the most
reputable network in Quebec
media/telecommunication sector

High-impact, mobile first, user-focused, high
visibility

Ideal for large corporations looking to raise
awareness for their products
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BREAK AWAY
FROM
SPREADSHEETS

(8 o
FIRST POINT
OF ENTRY

The first page customers see on
CBC.ca and/or Radio-canada.ca
properties

The FPOE ad captures a highly valuable,
100% share-of-voice moment right at the
beginning of the user's journey, driving
immediate, unmissable brand lift.

Ideal for large corporations looking to
raise awareness for their products
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HALF PAGE

This innovative offer guarantees
excellent visibility by occupying
50% of the screen height (600
pixels max.), regardless of the
device used.

No more pixels!

Premium placement between high-traffic
sections
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Interactive, multi-card format within a
standard ad space (300x250 or 300x600) that
allows users to swipe through 2-10 distinct
images or

By encouraging users to 'swipe' through up to ten
distinct cards, the Carousel format allows your brand to
‘\: ‘D tell a deeper story or showcase an entire product line in

one highly engaging unit.
CAROUSEL

DERIVES

4

Increases user engagement and dwell time by
turning passive viewing into active interaction,
allowing for complex product showcasing or
narrative storytelling.

Ideal for E-commerce product lines, demonstrating
multiple features of a single product, and campaigns
that require a step-by-step narrative or sequential
messaging.

on*
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#Gem

We'll be right back.

Une petite
use
profitable

De retour
dans un instant

ic1 48 e

A full-screen, branded static visual that
maintains stream continuity when
dynamically served ads are not present
in the live commercial pod.

Secure high-attention pause time within our
premium live video stream

Ensures the brand achieves peak visibility by
capturing live break time, maximizing overall
attention and viewability

Ideal for large corporations looking to raise
awareness for their products
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NATIVE TILE

A static image or text-link on CBC.CA that '
is custom-formatted to match the look,

feel, and function of the surrounding

website or feed content.

Your campaign will resemble content on CBC.CA as it
blends seamlessly into the editorial flow, bypassing
banner blindness with organic, in-feed appearance.

Delivers a non-disruptive user experience, resulting
in significantly higher attention, engagement, and
click performance than standard display.

Best used for content promotion, driving traffic to
premium landing pages.

Appropriate for advertisers prioritizing attention
metrics and native placement credibility.
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Standard

-

IAB 320x50

IAB 728x90

Double

IAB 300x250

.

Large

@

IAB 320x320

IAB 970x250

APPLE NEWS
FORMATS

Apple News formats are composed '
on multiple non-skippable ad

breaks for visitors across all CBC
platforms across first party and

third party content

Help drive sales, leads, site traffic and
international expansion by getting your
business in front of people who are browsing
the news on Apple Products.

High-impact, mobile first, user-focused, high
visibility

Ideal for large corporations looking to raise
awareness for their products.
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“
APPLE NEWS
FORMATS
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RAD ON
RADIO-CANADA

Rad is a Radio-Canada journalism
lab that creates news content on
social media and digital
platforms, primarily targeting
young audiences.

The team develops innovative, digital-native
formats, such as short videos, interactive
series, and podcasts, to make current
events and social issues accessible in an
authentic and engaging way.

For advertisers : Display, video & audience
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VEROTV ON
ICI TOUTV

\

Presented and inspired by
the interests and
personality of Véronique
Cloutier, and produced in
collaboration with ICI
TOU.TV

A variety of content for
couples, family, and friends,
including health, beauty,
decor, and current trends.
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