


MOVING BLACK FORWARD

Maintaining the preeminent destination for 

authentic Black voices and expansive coverage 

of Black excellence





Excellence evolving for todayôs 

Digital 1 st  Black Consumer

YEARS



THE MINORITY ð MAJORITY SHIFT

2022

under 20 non-

white diverse 

majority

2023

under 30 non-

white diverse 

majority

2026

under 40 non-

white diverse 

majority

2029

under 50 non-

white diverse 

majority



INFLUENCE ON

MAINSTREAM

CULTURE

Black influence is ingrained

in every facet of culture and lifestyle 

including music, fashion and sports.

100%
Of U.S. population growth

is from multicultural

families (Black/brown)

$1.7 TRILLION
Black audiences have

tremendous buying power 



Black consumers dedicate over 32 

hours weekly to smartphone apps 

& web browsing, exceeding the 

U.S. average by nearly two hours 

Social media serves as a vital platform 

for Black audiences with 63% more 

likely to evaluate new brands based on 

social media content

Digital video drives purchase intent: 

41% of Black adults say they are 

more likely to purchase a product 

after seeing video content about it 

online 

Over 40% of Black consumers say 

that seeing themselves in ads and 

in leadership matters and they are 

more willing to spend when they 

see cultural representation 

32 hrs 63% WINNING WITH 
VIDEO

BLACK CONSUMERS 
DRIVE 
DIGITAL & SOCIAL CONSUMPTION

Black  consumers are at the forefront of digital and social media 

engagement, exhibiting behaviors that set trends and influence 

broader media landscapes.

REPRESENTATION
MATTERS



BRAND DISCOVERY 
STARTS IN SOCIAL

TWO-THIRDS OF CONSUMERS 

say they are more likely to buy  

from a brand if they could +24%
purchase intent when 

campaigns use a diverse 
range of influencers

+46%
average engagement when 

campaigns use a diverse 
range of influencers

DISCOVER AND SHOP 

ON A SOCIAL 

PLATFORM



EBONY AUDIENCE 
DATA

The Breakdown Female

Median Age,

3 years below the total
U.S. median age of 38.835

53% 47% Male



ECOSYSTEM

3.5M 20M 360K

MONTHLY
REACH

SOCIAL
FOOTPRINT

NEWSLETTER
SUBSCRIBERS

MEDIA





OUR BRAND  
ECOSYSTEM

RADIATES

Each touchpoint drives traffic to the hub ( EBONY.com) and 
the hub redirects the traffic back out to a new touchpoint. 

Our goal is to create three points of connection between 
EBONY and its audienceǺno matter the point of entry.

Our execution/technique changes to 
match the platform, but our brand tone 

and personality always stays consistent.

SOCIAL
THE GROUP CHAT

EMAIL
THE 1-ON-1

YOUTUBE
THE THEATER

NEWSLETTER
THE UPDATE

EBONY APP
THE ñGO TOò

EBONY.COM
THE FULL STORY



Brand Impact

Moni tor sent iment and shifts in upper funnel
metrics through 3P exposed or forced exposure
brand lift studies.

Retail Carting

Expedite consumerôspath-to-purchase wi th links 
that automatically drive basket additions.

EBONYôs measurement suite translates cultural connection into 

measurable business outcomes across the consumer journey.

DATA DRIVEN
ANALYTICS

Foot Traffic

Correlate media exposure to incremental lift in store 
visits via exposed audiences or always-on panels.

Brand Lift

Assess the impact of our creators and content on 
shifting brand perceptions and driving lifts in 
awareness, favorability, and intent with your priority 
audiences.



BRAND 
PARTNERSHIP

OPPORTUNITIES



STUDIOS

As brand partnerships evolve, traditional models of 

sponsorship and product placement are no longer 
enough. Todayôs consumers are seeking content that 

reflects culture, voices of the audience, and creator 
stories that feel lived-in 

Where culture, creators and brands converge. Native social 

strategy, creator discovery driving culture, commerce and 
everything in between 

360 activations (events, digital and social) 

across the EBONY cultural tent pole 
calendar

Digital covers, Editorial, video, display, 

mobile, advertorial, custom share of voice, 
1P data/CRM

EBONY Deal ID/PMP for 1:1 

audience-based targeting

HOW BRANDS PARTNER 
TO DRIVE GROWTH

https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/

PROGRAMMATIC NETWORK

EBONY.COM

EXPERIENCES

CREATOR NETWORK

https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/
https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/


https://www.ebony.com/magazine/hbcu-stem-queens/https://www.ebony.com/magazine/hbcu-stem-queens/

November 2022
Black Panther (Google 

Pixel)

https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/

DIGITAL COVER
OPPORTUNITIES

For decades, an EBONY cover has signaled Black excellence. 

Today our digital covers bring that same cultural weight to social and 

digital platforms. Through branded takeover covers, partners can 

own this premium space to deliver animated or static content that 

resonates deeply with our audience.

How it Comes to Life

Å Supporting cover article

Å Brand advertorial

Å Behind-the-scenes video content

Å Social amplification across EBONY channels

Å E-newsletter sponsorship

Å Display / pre-roll placements

Å Custom e-blast

https://www.ebony.com/magazine/hbcu-stem-queens/
https://www.ebony.com/magazine/hbcu-stem-queens/
https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/
https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/
https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/
https://www.ebony.com/magazine/nov-dec-cover-experience-black-panther-wakanda-forever/


PROGRAMMATIC
NETWORK

Ebony Media enables scale and access to 

culturally curated content, brand safe and 

attention driven supply across connected 

TV (CTV), online video (OLV), and display 

tailored to Black audiences

By powering the largest predictive targeting marketplace, we 

take your strategic growth audiences and match to supply 

that delivers outcomes:

80+%40M+
VCRMAUs In The US 



EDITORIAL CONTENT CONTENT 
CALENDAR 2026JAN

THEME: The State of Us

Black American Life Now

Editorial Feature: Health & Fitness Guide

FEB
THEME: Loving Out Loud

Celebrating Black love and legacy

EBONY at 80: Black History Month Special

MAR
THEME: The Creator Era

Hollywoodôs new media all-stars

EBONY at 80: Womenôs History Month Special

APR
THEME: Family Firsts

Spotlighting intergenerational visionaries

EBONY Franchise: The Beauty & Grooming Awards

MAY
THEME: Summer Kick Off Celebration 

Uniting legacy, culture, and innovation 

EBONY Tentpole: EBONY Summer Kick Off Celebration Event

JUN
THEME: Roots & Riddims 

Amplifying the sounds of the diaspora

EBONY Franchise: STAMPEDðBlack Music Month Series

JUL
THEME: Roadtrip Nation

Domestic summer travel and cultural guide

EBONY Franchise: EBONY Eats

AUG
THEME: The Millionaire Mindset 

Educating the next generation of entrepreneurs

Editorial Feature: Financial Fitness Guide 

SEPT
THEME: Picture This

The Fashion & Arts Issue

EBONY at 80: Fashion Fair Through the Ages

OCT
THEME: HBCU Rise

Honoring Black collegiate life and legacy

EBONY Franchise: Campus Queens & Kings

NOV
THEME: EBONY Power 100

Black excellence now 

EBONY Tentpole: Power 100 Gala & Awards

DEC
THEME: The Art of Giving Back

Uplifting advocates and philanthropists

Editorial Feature: The Holiday Gift Guide



STUDIOS











Countless are the instances where inventions, recipes, 

beverages, or even movie ideas originate from the 

creative minds of Black individuals, yet we often remain 

uncredited. Led by our witty and insightful host, Black 

People Invented Everything illuminates the expansive 

contributions of Black history while dismantling 

prevalent myths and falsehoods by pop culture.

CULTURE LED

COMMERCE ENABLED

VIDEO-FIRST

CONTEXTUAL RESONANCE

AN EBONY STUDIO PRODUCTION



CULTURE LED

COMMERCE ENABLED

VIDEO-FIRST

CONTEXTUAL RESONANCE

AN EBONY STUDIO PRODUCTION

Black Frequencies is a thought -provoking digital series 

that reimagines pivotal moments in Black history, 

blending them with elements of speculative fiction and 

alternate realities. 

Each episode stands alone, exploring what could have 

been if history took a different path, much like The 

Twilight Zone, but with a focus on Black historical 

moments through time.



AN EBONY STU DIO PRODUCTION

This series goes behind the scenes to reveal the 

intimate details and business acumen of iconic 

celebrities who have transitioned into the world 

of entrepreneurship. 

Whether it's Baron Davis known for his NBA 

career and one of the first investors of Vitamin 

Water or Houston Rapper Bun B with his 

creation of the award -winning Trill Baurger , we 

delve into their latest ventures, explore their 

diverse portfolio of businesses. Uncovering the 

strategies that have propelled them to build 

empires and leave a legacy in the business 

world.

Å CULTURE LED

Å COMMERCE ENABLED

Å VIDEO-FIRST

Å CONTEXTUAL RESONANCE



Former lovers sit down face -to -face for 

one final conversation. What went 

wrong? What do they still feel? What 

closure (or chaos) still lingers? The real 

tea, no cameras needed -except we 

brought them anyway.

Å CULTURE LED

Å COMMERCE ENABLED

Å VIDEO-FIRST

Å CONTEXTUAL RESONANCE



Becoming Queen pulls back the curtain on the race to 

reign, following standout HBCU students as they 

navigate campaign chaos, campus politics, and the 

pressure to lead -all for a shot at the crown. From TikTok 

confessionals to talent showdowns, it's less about the 

title and more about the transformation. This is 

sisterhood, ambition, and Black excellence -unfiltered.

Å CULTURE LED

Å COMMERCE ENABLED

Å VIDEO-FIRST

Å CONTEXTUAL RESONANCE

EBONY.COM

BECOMING
QUEEN


