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NGLmitú is the cultural epicenter built for the 200% generation-
100% Latino, 100% American.

Serving 37 million U.S.-born Latinos who grew up without media 
that truly spoke their truth, we are now the #1 most engaged 
digital and social community for U.S. Latinos. 

We don’t just tell Latino stories — we set the standard. Our 
unmatched cultural fluency and daily dialogue with our audience 
give us insights no one else can claim.

That’s why both our audience and Fortune 500 brands trust 
NGLmitú. Our audience represents the #1 consumer growth 
segment  delivering unparalleled opportunities for brand growth 
and authentic connections only available at NGLmitu. 
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crema brings vibes and 
the creme de la creme 
in music and lifestyle.

Hispanic Kitchen
delivers comfort food 

content for Latinos who 
share the joy of food.

Somos mitú is Spanish-
language humor, sharp 

wit, and all things LATAM.

FIERCE amplifies the 
voices, stories and 

experiences of Latinas 
and women of color.

wearemitú creates 
community through 

cultural humor, nostalgia 
and news you can use.

OUR BRANDS REFLECT TODAY’S US LATINOS OUR BRANDS

8.6M followers 627k followers 247k followers 1.5M followers 4.4M followers 

https://www.instagram.com/cremabymitu/
https://www.instagram.com/hispanickitchen/
https://www.instagram.com/somosmitu/
https://www.instagram.com/fiercebymitu/
https://www.instagram.com/wearemitu/?hl=en


THE POWER OF OUR BRANDS 
Spend with us and unlock more than media you unlock culture, credibility, and growth. 

NGLmitu

…Is YOUR influencer—delivering the credibility, authenticity, and  

cultural connection to win with U.S. Latinos.

…. Is YOUR ROI driver—turning every dollar into measurable 

growth with the fastest-growing consumer segment.

….Is YOUR essential partner—the only brand built in culture and 

community, not next to it.

… Is YOUR performance edge—with content that drives 6x higher 

engagement by being socially native and culturally fluent.

….Is YOUR community connector—reaching 15M+ and building a 

fanbase 30x larger than our nearest competitor.

…Is YOUR storyteller—reflecting the duality of Hispanic life and 

delivering humor that resonates because we’re not just telling the 

joke, we’re in on it

Instagram Engagement 

Industry Benchmark .55%

Competitor Average 1.41%

3.92%
3.87%

2.81%

2.61%

1.73% 1.71%

1.46
%

1.46
% 1.23% 1% .97% .95% .91%

.89%

6x
vs. Industry Benchmarks

Engagement

15.3M
Followers

Total Audience

138M
Monthly Impressions

Reach

* Source: Dash Hudson Social Metrics, Competitor Report: Instagram Average Engagement April 2025



OUR AUDIENCE 

6

71%
Bachelor’s Degree +

vs. 35% Hisp Gen Pop
41%
$75K+ HH Income

44%
Have Children

vs 20% Hisp Gen Pop
80%
Bilingual

vs 50% Hisp Gen Pop

798K
Followers

7.5M
Followers

55+
35-54 
18-34

0 50

Ages

37%
51%

3.2M
Followers

100

2.6M
Followers

1.3M
Subscribers

12%

Top Geos

Los Angeles   New York   Chicago
Houston    San Antonio

OUR AUDIENCE



PARTNERSHIPS

X

NGLmitú’s FIERCE, a leading platform amplifying the voices, stories, 
and experiences of Latinas is teaming up with DRAFTED, a 
trailblazing media brand that that unapologetically centers Latina 
Sports Culture. Creating a powerhouse for authentic and engaging 
original programming and social-first storytelling. 

Together we’ll offer sports content from the rarely seen Latina POV. 
Allowing brands to tap into this passionate community of Latina 
fans, athletes, coaches and executives changing the face and the 
game of sports culture through year-round opportunities with major 
leagues and events such as NFL flag Football, World Cup 26 and 
WNBA among others.

This partnership is more than representation - it’s elevation, and it’s 
long overdue.



PARTNERSHIPS

Combining the power of streaming with social storytelling, we 
authentically engage English-dominant, bilingual, and bicultural Latinos. 
Go beyond traditional Spanish-language media to connect your brand 
with Gen Z + Millennial Latinos where they are, and at scale.

CHANNELING CULTURE TO IGNITE LATINO 
VOICES AND DRIVE BRAND IMPACT

X

Fuse Media’s partnership with NGLmitú forms a disruptive force in 
media — delivering full, multi-channel reach while unlocking 
unprecedented access to the most culturally influential, digitally native 
Latino audiences today.

THE POWER OF OUR PARTNERSHIP



MEDIA



EXCLUSIVE YOUTUBE NETWORK

EXCLUSIVE Video Inventory Across Partner 
Reserve Channels

NGLmitú’s EXCLUSIVE YouTube Network generates 
30M+ monthly impressions across O&O channels
featuring Content from premium Latin music artists and 
lifestyle creators

YouTube Reserve video inventory across Partner Reserve 
channels in Music, Entertainment, Lifestyle and Comedy.

200+ Premium Channels

60/40 Male/Female

70% 18-34  Demo

MEDIA SOLUTIONS

BENCHMARKS

CTR: .07% | VCR: 90% 



LARGEST VIDEO MARKET  

Massive Latino Scale on 
CTV In Spanish and English

CTV/OTT

300M Impressions

Monthly Inventory

AUDIENCE NETWORK
OLV & DISPLAY

#1  20,412M

Publisher Network Source: comScore March 2025

Broad reach against HA18-
54 in English and Spanish

MEDIA SOLUTIONS

#2 Adsmovil 19,211

#3 Prisa Media US 8,469

#4 H Code Media 8,325

#5 NBCUniversal Hispanic Group 7,429

#6 Univision Digital Network 7,100

#7 Prisa Media Audiences 3,222

#8 Grupo Televisa 2,986

#9 Complex 2,063

#10 Pandora.com 459

HA 18-24
3.3M Unique Visitors

HA 18-34
8.3M Unique Visitors

HA 18-49
13.8M Unique Visitors

HW 18-49 #1
6.3M Unique 
Visitors

HM 18-49
7.4M Unique Visitors

HA 21+
17.9M Unique Visitors

#1

#1

#1

#1

#1



PRODUCTION



AWARD-WINNING 
STORYTELLING CREDIBILITY

Our teams align your brand to CULTURAL messaging and 
storytelling that matters to today’s consumers.

The Paladin of Boyle Heights  
Paramount Pictures x mitú

OUR CONTENT

SEE OUR WORK

https://nglmituproductions.com/


Our mitú x Walmart Filmmaker 
Mentorship Program provides rising 
Latino filmmakers with mentorship, 

production resources, and a 
premiere of their short films.

BRAND CUSTOM ACTIVATIONS OUR CONTENT

For this partnership with NASCAR, 
we created an always-on dynamic 

approach of social editorial and 
video content of key moments in 

the 2024 season.

Through our partnership with 
Modelo and our signature series Yo 
Soy Así, we were able to spotlight 
Latino creators in our community.



CREATOR NETWORK

The NGLmitú Creator Network is a dynamic collective 
of influential Latino creators who authentically 
engage and inspire the 200% gen

We align your BRAND to the power of today’s U.S. Latino 
voices and their followers. Our curated roster of top 
multicultural talent who represent a wide range of 
backgrounds, cultures and perspectives – from in-house 
creators, to top creators, to celebs, to both macro and micro 
content creators, our vast database of digital talents cross 
every industry category!

CULTURAL INSIGHTS

• Almost 50% of consumers depend on influencer 
recommendations

• 80% of marketers find influencer marketing effective
• 82% believe that the quality of customers from 

influencer marketing campaigns is better than other 
marketing types

Sources: Social Media Today, Influencer Marketing Hub



INSIGHTS & TARGETING



200% AUDIENCE SEGMENTS DRAWN FROM OUR 1ST PARTY MITU AUDIENCE

The New Cultura 
Creators

(Bicultural Gen-Z)
Mitú Millennials

(Millennials)
Los Conectados

(Tech Enthusiasts)
Jefas De La Casa

(Parents)
Familia First

(Multigenerational 
Households)

Deportes Diehards
(Sports Fans)

Lux Latinos
(Affluent)

Pop Cultura Buffs
(Entertainment 

Enthusiasts)
Sonido Seekers

(Music Enthusiasts)
Fit y Feliz

(Fitness & Wellness 
Seekers)

Siempre Inventando
(Travelers)

Sazón Seekers
(Foodies)

Fashionista
(Beauty Enthusiasts)

Planting Raices
(Home Owners)

La Hora Happy
(Beer & Cocktail Enthusiasts)



Reach targeted audiences across premium 
curated inventory on display, OLV and CTV

Measure KPIs beyond basic media metrics such as Brand Lift, Purchase Intent & Brand Recall

200% Audience Segments are 
enriched  with Audigent 1st party data

1st party insights from mituLYTICS + 1st party 
data from the NGLmitú media platform provide 

foundation for custom 200% audience segments

1P INSIGHTS & DATA + TARGETED SCALE + 
MEASURABLE RESULTS

DEMOGRAPHICS Age, gender, household income, geo location. 01

INTEREST
User interest like shopping, music, parenting, food & 

drink, home & garden, entertainment, etc. 02

AFFINITY03

IN-MARKET 
BEHAVIOR04

Beauty Mavens, Foodies, Music Lovers, Family Focused, 

Shopping Enthusiasts, Sports Fans, etc.

In-Market for apparel & accessories, automotive, baby & 

children’s products, beauty & personal care, financial 

services, telcom, etc.

ANALYTICS & INSIGHTS



• The Leading social platform for U.S. Latinos  

• O/O Brands: wearemitú, Somos mitú, FIERCE, crema, Hispanic Kitchen

• Top U.S. Hispanic VIDEO entity on ComScore

• Exclusive premium YouTube network 

• A-List talent & influencer connections

• Award-winning content solutions

• 3rd Party Verified for Brand Safety, IVT and Viewability

WHY CHOOSE 

WE’RE THE MARKETPLACE LEADERS IN: 
REACH | AUTHENTICITY | CREDIBILITY | ENGAGEMENT

Yo Soy Así Series
Modelo x mitú



PRIVACY: ®2025 NGLmitú – This presentation and any files transmitted with it are confidential and intended
solely for the use of the individual or entity to whom they are addressed. If you have received this presentation
in error, please notify the system manager. This message contains confidential information and/or proprietary
creative concepts that are the sole property of NGLmitú and are intended only for the individual named and
for the sole purpose of a contractual exchange. If you are not the named addressee or circumstances do not
dictate a contractual exchange, you should not disseminate, distribute or copy this presentation, nor execute
the creative concepts presented in this document with a different entity. Gracias

2025
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