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NY Empire State Development
came to us for help promoting their
Black Traveler Initiative to increase

S tourism across the state.
tate

SOLUTION

Map Happy hosted a diverse media mixer, inviting
influencers, journalists, and legacy media. A
sponsored post featuring Black destinations was
also created.

The Gear Every Travel Creator You Need To Know This If You RESULT
Needs Have Miles in a Foreign
Frequent Flyer Program

Over 100 media outlets RSVPed, including Netflix,
CNN, TripAdvisor, along with 30+ selected
influencers. The state was able to reach 225 million
earned impressions quickly.

Marketing photo and video assets were provided to
support the initiative post-campaign.

How To Travel With a Toddler » Here's the Buying Guide to Your
(Bring a Carseat!) Next Millennial Suitcase


https://maphappy.smugmug.com/Map-Happy-x-I-Love-NY-Black-Traveler-Initiative-Mixer
https://vimeo.com/1055793483

AWAY

A two-year-old suitcase

company approached us about
driving brand awareness and sales
to their flagship product.

SOLUTION

Map Happy traveled over 30,000 miles with the
bag, creating an in-depth review with original
photography, sharing our opinion.

RESULT

The two posts have culminated in 305,789+

pageviews, resulting in $94,670+ in sales with
a Sx ROAS.

Each review dominated the #1 Google search
result for the keyword “away review” for years.




